
Mission:
To significantly

improve Albertans’
knowledge of how

gambling affects society.

2003 - 2004 REPORT CARD

Core Business #1: Develop and promote gambling-related
research programs

• Number of disciplines and sub-fields represented in
gambling-related research 10 19

• Number of research grants pending completion 28 35
• Number of projects completed 9 9
• Number of academic papers published in reviewed publications 12 11
• Number of academic papers/presentations/posters presented

in academic settings 18 22
• Number of Institute-(co)sponsored research communications 8 20
• Number of attendees at Institute-(co)sponsored research events 500 520

Core Business #2: Develop and sustain a gambling-related
research infrastructure

• Number of researchers engaged in gambling-related research 35 54
• Number of graduate students engaged in gambling-related

research 7 38
• Number of courses with gambling educative component

(includes 11 undergraduate and 2 graduate courses, 3 of the
undergraduate courses had high enrolment numbers) 12 13

• Number of students exposed to gambling research
(includes 760 undergraduate & 10 graduate) 200 770

• Number of library queries 75 158
• Number of visits to website per month 500 875

Core Business #3: Establish and encourage national and
international gambling-related
research linkages

• Number of peer reviews from outside Alberta 60 54
• Number of out-of-province academic experts involved in Institute

activities (workshops, conferences, lectures, granting programs, etc.) 40 22*
• Number of inter-organizational collaborative projects 7 13

Core Business #4: Establish and efficiently conduct
gambling-related research governance
and administration

• Number of new research and capacity-building proposals received 20 21
• Number of print copies of newsletter distributed 16,500 16,500
• Number of central office queries (website, phone, in person) 40 91
• Number of promotional items/events 25 27

Target Result

* Annual Institute conference held in May 2004, not within FY 2003/04
Italics indicate clarification of target measures
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