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Arclli~cc~s uld arclli~rclurc, are i~lcrcasingly bcxo~niny a nraryinal profession as sackty lmds 
inlo [Ire ncxl cenlury. 'Thcrc arc scvcritl llreories as lo lire reasons why architects find 
thenrsclvcs in this situation. One oftlrcw beliefs claims drat the problem the profession 

currartly finds itself in stc'mq irr part, rronr a tradition witlrin the Moden1 rnovement ofsrchi- 
~ecturc, Arcl1itcc1s tnxcn~c wnco~irfo~ublc with tllc nolio~r that architcc~urcl dcsi~n m l d  b 
a ~rlurkclablc cor~nodiry likc a car or appliance. 

Ard~ircclure is co~lsidcrcrl by IIIUI~Y ~I~C~I~IL.(S 10 IN ll~u '~~wtlwr ol'llw: arts', s ~ d  is inic~dd, 

ttlrauyt~ a higher social conscience, to rrlake  he world a better a d  more beautihl placa. I t  

is not to bc used as a corn~nercial tool responding la the popular tastes o f  a consunrer 

culturc. Wlrc~r uttarlpts at cducati~lg tlw public to tlre Li~her virtues of architecture railed, 

urclrit~xts t~~nk r l  to t l ~ ,  cor~wlalions, ialililu~ions ~IIW~ wc~ltl~y ~I~~v~JIIBIs. A~C~I~~WISC'SSCII- 

liully igllorcrl ~llc IIOIIS~II~ ilrdus~ry, rcsulli118 ir llic loss ol'bolh greut arnounls of potential 

incorm, and 11s opportuai~y 10 bcco~l~a more familiar and inlinwtc pafl ofthe lives ofmny 
pco(~k. 111 csscllce, 11w profession ~Iiclllrtcd i ldf fro~nlhc livcs of ~llosl irdviduals. 





In the lexicon ofmacroeconomic analysis, architectural practice is classified as a producer- 

service business. Today, the majority of  architectural practice i s  involved in providing a 
service to the producers ofcommodities and other service-oriented businesses, such as 

engineers, rather than to the final consumer. The notion of architecture as a service is a Ion& 

standing tradition within the profession, and characterizes the bulk of practice today, How- 

ever, there i s  an increasingly complex context in which architecture must be practiced, 

Projccrs are becoming more complex as new building types enlcrge which require the col- 

laboration of teams of specialists, More oRen, the architect is o w  member of a l a r p  team 

required to execute a complex project, The role of the architect in thcse situations i s  often 

limited to designing the favde in order to make the project look goods4 Elizabeth P~djen 

observes that "once the practice of design was a subtractive process in which the architect 

was in charge of the whole ball of wax, peeling off pieces to consultants and contractors. 

Now it is additive, and the architect's role is only one of many small bits assembled along the 

way by any number of construction ~oordinators."~ 

There is also incrasing competition both fiom within the profession and fiom other profes- 

sions. The architect is no longer perceived by the public as the expert in the building indus- 

try, The knowledge and expertise of  the architect has been undermined by an a~gressive 

construction industry focused on providing maximum return on minimal investment ,l 

The traditional standards of  architectural practice are bein8 seriously challenged by these 

I Hoben oramn Arrhitrccu~I Procnn: A C ~ W I  Urw changes, Many architects find it difticult to remain profitable and satisfied in this rapidly 
(Nm York R~nccton Arl~uclurrt hcu 1911) p 9 
'~wmrr ~ r b h a .  -cm ~ h n  Rofru~on bo srvr4- ~n changing scenario. 
hqnrnw A r c h r ~ ~ n ,  (Ftb PI, cul ISIS) p 46 
1b1J p 9 



'I'wo ~ypcs ol'itrcl~i~cclulal ti~.lns, in gcllcrnl, survive durirlg lcun years: the larse firnis, which 

downsize during tllc tough rirncs and then expand wllcn tllings blprovc; and the small, feisty 

f i n i~s  that arc ~ b l c  to  adapt quickly and readily into ally ~llarkct niche thnt cppcars. Sniallcr 

l i r~ i rs  (20 people or Icss) d o  the bulk of projects; llowcver l a r ~ e r  finils ($0 people or  morc) 

donliliate c~onomically.' Both of tliesc fin11 types fall ir~lo the calesory of traditional prac- 

tice, as they are still generally service-oriented, client-driven practices. According t o  Rob- 

ert Gut niati, thcrc arc I0 conditio~ls that f o n ~ i  (Ire contcxt o f  practice today: 

1. Eswsl of llu &IIUII~ for scwiccs 
2. Slndttrc of dc~tlsld 
3. Ovcrsepply, or ~ICIII~II~ ovcrst~pply, of crlrarls ilrlo ~ h c  profcssiotr 
4. Ncw skills rcclsirccl as u co~tsocl~~cttcc ofi~tcrcuscd conptcsilg u ~ d  

scirlc of bttildi~tg ~ypcs 
5. C'orsulidi~lioa i111d profcsio~~nl is~l io~t of llw c o ~ ~ s l n ~ c ~ i o ~ t  I~ldtls~ry 
6. Gratccr rulio~udily ulld sopltislicc~liot~ ofclicr~l orgirlti~a/uliors 
7. I~~crur~scul c0111pc1ili011 ()C'I\VW~I II~CII~ICCIS u l d  otllcr profcssio~~s 
H. lacra~scd cualjwlilio~l \ri lLit~ \kc profwioti 
, I)illicr~l~ius ia itclticviny prolililbili~y lud  ubluirti~ty sallicicrt~ 

lxcsoaal ~IKOIIIC 

10. I~~crci~scrl i~~ lcrvc~i l io t~ IIIKI ~IIYOIVCIIEII~ OII IIW p r l  of1110 plblicV 

'rlrr: i~lcrcnsitigly cor~iplex contcx~ in wlricll i~rcl~itecturo is procticcd, is  tilaking i t  more difl i- 

cull for archircc~s 10 rc~vain profilablc and conpeti~ive. 11 is  also forcing many architects t o  

rcconsidcr their upproucb t o  how tliey practice archiiccturc because marly of tho thnda- 

n ~ c ~ ~ t a l s  of a traditional practice aro being ctlallcngd, The architect is  no longer able t o  lay 
cl i t i~l t  l o  hcing tlic only, o r  III~SI k~iowlutlgci~btc, c c ) ~ i s u l ~ n ~ i ~  ill rlrc b u i l d i a ~  irldustry, I r  i s  
w i ~ l ~ i n  ~ l i u  coti l i~ics ol9~ltcsu cn~cgorics 111rtt l r i t t l i ~ io~~ i l l  r ~ w ~ h o d s  ot'arcl~i~cxtural praclicc arc 

s ~ ~ ~ l w l i ~ l g  lo wlrvivc, I.towcvcr, i t  is not enougli for ttw prof'cssion 10 nwrcly survive; i t  n~usf 

III~vc.'" 
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Compc~ition wit11 oll~cr i~lduslrics is 1101 w new phcnomcrtor\ in architcclurc; it has a l~is~ory 

tlnr cxte~lds bock ca\~urics. Arcllitccts lrnvc bccn actively fending olt'this compc~idon from 

intcrior dcsigncrs, cngincers, contractors, cons~ruction nranagers, developers, and others 

Ibr ycars, I lowcvcr, clients no longer view prolectionism witllin rile industry as being in their 

best interests, and the nrchitccr is no longer resarded as ttw only professional who is ca- 

pnblc o f  providing sound advice and g a d  service. Any attenlpls architecls might nuke to 

fund oll'compciition under the guise of  prolectionisln are bound to fail in the long run. 

Opening up lo co~i~pctition fro111 other profcssionsdoes m t  necessarily mean &in8 in to t l ~ :  
compcli~ion, rather i~ sllould bc viewed as an opportunity to expand services and interdisci- 

plinury work ktwecn profcssio~~s.~~ 

'The role rllat nrclritects currently play in 111c co~ls~ructiorr ofbuildings ischanginy rapidly as 

a rcsul~ of  lltc curralt conlcxt of  practice. Architccls are still involved in tlre nrajority o f  

~lrwjor i~~stirutioltul u11d public buildings, bu~  urc only invalved in approxirnulely filly percall 

oflrousirrg urils ~ r rd  ttriny INrcart of co~i~~~lcrcial buildi~~ys.'Wowever, hese nunlbers are 

udslcadin~. Whcl-e Irousi118 is concer~lud, ur.chi~ec~s aro rriostly involvcd as staff ercllitects 

who urc c ~ ~ l ~ l o y c d  by developers or real cstalc coml)finies. Accordilly to a survey ill the 
\Jnited Slalcs, nlorc ~ l ~ u ~ t  tkilt'of rlw t~ousi~~g i~dustry uses in-hwso arcldlcxts. Constnrclion 

financing and real estate i~lvestmcnt conlpanies eniploy the larhest numbers of  in-house 

wrchilccls. l7 

Tlre lack of archi~ec~ involvcinent in IIIC housing industry is  a disturbiny trend, since housing 

now represents more ~IIUII one third ofllw total volume ofnew buildings each year. There 

I, I~I~I t;4ptt4, ~ ~ U G I I ~ ~ C I I ~ ~  \'14$1t<~," IN (*dthdld~ ,II+III~~~I, irrc now lrrore tltnn o~lc ~r~il l ion Irouscs built cack year, on averas, in  he United States 
($111 WIUI I) p !S 

la Hdrcl clwn~m, .Ir~h~rrtr~~rul /'tuinrr. , I  ~'IIII~~ Ilrw alonc, will) so~r~c ycars cxccedint,j two million. Of these, the vast nrajority are sinyle-family 
INCT~ LML I'II~~S~IYI ~ \ r r l ~ ~ l < r l ~ ~ I  I'ltab. I'JII) p QI 

I* Ih14.p II d\vellings and low ~CIIS~IY 111ul1i-unit developr~ien~s. These houses are ~nos~ly built by devel- 
" \YuoIJ Hbhcnn~l~.  "1I1u11ny ~ ~ t h r ~ l  hbh~tcr.lr.' In 

lah~l*.+/ntr. IAU~IISI IW?) p 79 oprs a11d Iwrnc-builders wvilh ~nininurl input fror I~IC arcllilectural profession, In Canada, 



ilccording to the ( 'ctrrtitlktrr rC!or~g{~gu cirrtllftrrrsit~~ ( 'or~nrrctriot~ (( 'MH( 7, Ironre-build- 

crs account for about ~~incly-five percent of Canadian housing. I v  

Tlrcrc arc scvcral reasons why architects are not more involved in conlmercial housing, 

Typically, tllose arcl~itccts who do work with developers, face low kes because the 

developer's profit i s  often realized at the back-end of a project, whereas desi~n i s  generally 

n front-cnd cost, In general, architects arc not willin8 to dwre in t t ~  risk ofthedevcloper by 

realizing their profits at the back-end ofthe project. Instead, many architects settle for 

significantly snlallcr percentages of  a project in order lo keep their oRiccs operating. An 

u~lwilling~lcss to share t l~c  risks of dcvdopment has pushed srclritects ro the frin8es ofthe 

housing nrarkct, nnd for tlw niost part, srcl~itects have not had a significant influence on the 

Iron\obuildiny industly, 

Perllaps a deeper, and Inore elusive, reason for the lack of  architect involvement in corn- 0 
mcrcial housi~ly has lo do with a strt ofvalucs and attitudes towardscantmercialism and 

cons~r~iieris~n wliicll is cntre~iclted wilhin the profcssioll, The fact that wc trow live in a 

prcdo~nim~~~tly co~uurlcr-drivcn stxicly i s  ullc ol'tl~c biywst cbwllc~~ycs lirci~ly traditional 

arclritcwturol prncticc toduy, 

Wlry is  k that crchilects have been so resistant to acceptin8 the consumer society they live 

in? 'l'l~a beliefs and biases ol'lhc profession begin in t l~c early developmental stages ofan 

architect's carccr, It is within the culture of  sct~ool that sti~dents begis to define themselves 
RS you~rg nrcCMt~cts. 'Chcy alltivntc n tnaral superiority by identifying clear distinctions be- 

(\YCCII '11s' i111d '~I~cIII'. ?'Oc ~CSIIII is  OIRI dcvcIo~)~'rs, C'II~~IWCI'S, Oi~ilding tradcs, atrd prod- 

ucts o f c o t ~ ~ ~ ~ i ~ ~ ~ t i o n  rlrc easily and swinly dismissed as hlo~ryi~tg to 'tllcrn'. Tlw biases tlut 

arc gcneratcul in scl~ool lend to stay will1 studcntsas they rllove into profcssionnl practice. !I1 



Port of the rcsistolicc nlany arcl~itccts have towards tile conimodification of architecture 
stc111s fro111 111c Moderrlist vicw of arcl~itccturc. A consurncr view ofarchitccture violates 

tllc unity of  dcsign wit11 Ow tcctlnology o l ' lb  program. It  is thercfore regarded as a self- 

inflicted threat to reviving und maintaining a coll~prehensive role for the architect in the 

building process. 

Consun~erism is a do~ninant force actin4 on our environment today, and as a result, is  an 

important factor in the production ofarchitccture. The archi~ect's own a~enda re~arding 

inrcrvcntions in the cnvironment have long been informed by 8 sense o f  social purpose, 

wliicl~ is o n c ~ ~  ut odds with tlw idea ofcom~~~difica~ion, A proper calling 10 architecture is 

r~ssu~llcd to I>c working towards sonic utopian ideal  hat is rooted in a han~loniocrsenistencc 

in qunlity and wcll-dcsigncd surral~ndings far everyone. &ry trints ofcansw~~icris~ir would 

~arnislr tliis ideal. l2 

I'OSI-Modern archi~cc~ural tlrcory suyllests that we live in an image-sa~ura~ed and 

co~riniorlificd world, whcrc it~s~itutions arid producers of nrlturc can no longer aftord the 

prctcnsc thwt tlicy fire OIIIS~~C o f  the forces of consilnipli~n~ Tlrc world ot'comr~~crce has 

I~nd no l~roblon will) this tiorior, unJ is well-vcrsud ilt utili~i~'j,ly higlr n~l~ur t !  to sell products. 

Recently, sotrlc architects have rccognizcd that in order lo  have any influence whatsoever 

on tlic image and shape of tlre world, they must enlbrace the potential benefits ofconsum- 

cr i~m.~'  

Witliin tlic professian, tllcre is 0fle11 II distinction draw11 between the conimercial finns and 

tllc nlorc dcsi8n-oriented pmcticcs, An invisible hierarchy exists which categorizes, and 

looks down upon, those firrirs wlio build for profit, Icavin~ those arcliitccls wit11 a co~rimi~- 
'I I { a4~11  ~IIH~IUI, ,II~/III~~~IIIII.I~ 1'111sl1at ,I ('IIIIIUI 111-rn 

t ~ g b b  YIWL I~~IICUI,,~~ , \ t ~ h ~ t t b l ~ u ~ l  I'ICU. IN~I lva l j \ .% ~~lent lo 11rc scxial ideals oi'v3cliitccturc us [IN ~i~orul victors. Tlic si~utrtior tlrirt i s  crea~crl is 
JUBI t 'bp lo~ S 1:11c I I~IIJI~. "1'1rur111tw ~\rtb~lurhuu." In 
.I~~~~~I~I~~~I.II ~ k b l ~ l l ,  (*I IJI 1 II 7 onc wlicrc tlrc niosl utlcntion and higlics~ pruisc i s  not hstawud up11 rlie vast nuljority of 
J a r  Knl .  '\C~n.Lnv uJ tlu I'rvcnus,' n At~~1111~~ru1zl I k ~ y n .  
llld 1 1 1 ) ~  111 Itigllly c(ti.ctive und colrlpctelrt projccls, but rathr lo those that are considered worthy, 



eitllcr tlicorcticnlly or ncstheticnlly. Tllcsc arc tlic projects tl~at arc referred to as ' ArcHtec- 

turc', while tlic otlicr projects are sin~ply rcfcrrcd to us praducts of thc consttuction indus- 

As well, tlicsc arc thc projects that nre most talked about in schools, and llie ones 

which arc publislied by tlre architectural press, tllus reinforcing these attitudes. 

Many consulner projects arc deoned to be itr bad taste by tho more influential rncmbers of 

the profession, l'l~e perpetuation of this narrow view often prevents Inany capable archi- 
tects fro111 pursuin8 practice in a brondcr sense. Aeslhctk prckrences exert conlrol over 

what some nrcliitccts will ticccpt in terllis ot'co~nn~issions, and consequenlly, greatly lintit 

tlicir cupucity to take udvontagc of 111c 111any oppoflunilics that connrercial conrnlissions 

cun 0tti.r. I t  is tllc responsibilily of the architect as 8 profdonal to determine if a project is  
1\01 wort11 doing a11 its own ~rrcrits. I'rolitin~ r t  tiny cost i~ not the objective, b u ~  ~rcitlier is 

tur~i in~ away co~r~r~rc iu l  co~~~~aissions sinrply kcausc. they are consurwr-oriented. Tlwrc 

nccds to bc a coii~pro~iiise between tlic ideuls of tlro urclri~ect and 111e pals of the dcvel- 

opcl: 

Architects nrc yc~rcmlly not in the h~bir of being able to look at the environment non- 

judg~~icntnlly. I'rrrctitiorcrs, pnrticr~lurly younger rrrchi~cxts, ollen havo a utopian ideal of 

how the world should be and, therefore, are generally dissatisfied with enistin8 conditions, 
Howcvcr, our cities are incnasin~ly composed of the spqccs of consumption, and archi- 

tects necd to reconsider their positions if they are to take advanlabe oftltlle nwny opportuni- 

tics nnd insiglits tliut an arcliitccturc ofconsu~iip~ion has to 

Arcliitcclure is now consu~rrcd regularly by a wide ra~~ye of pcople. This includes a snuller 

group of people wlro prcf'r to hire fasllionablc archiredr to desiyn their aparln~enrs, sum- 
~rrcl. tro~i~cs or olliccs, n~id a IINIC~I lurgcr uroup t l ~ t  ca~uists of pcople wtw arc gcwrally  rot 

+ S U ~ I  I.II.I~IIIII A IIIIC IIIIIJIIW, . t n a ~ ~ b ~ ~ ~ t ~ ~ ~  ,~~~IIIIC~IUI~,- $II buildill6 owners, Out who arc 'i~rcliitccti~rc butlk'. 'I'l~esc people elljoy reading a b w ~  archi- 
, h b  III!S% 111tuI / k ~ l l f ~ ,  (WI  I 11 1 11 8 
I t d  (I I lenurc, toirring buildings, visiliny cnlribitions, and purchasing nrcl~itectural Jrawinys. The 



ilicrcnse in ttlc nullibers ofpeoplc interested in corisurtril~s arcl~itecture can bc partially at- 
~ributcd to 111c incrcnsc in tlic ol)portunitius to consirliic nrcl~itcctt~re Jircctly. Tllcrc ore now 

several ~i~uscwl~ls witl l pcrnmlwnt mhitatunil collections, nunlerous arcllitectural wide h k s  

for niost major centres, Inany spccializcd gallcries aid bookstores dealing wid\ arcllitecture, 

and many newspapers now have rcyular urchitcctural colunlns and sections. 'The defining 

characteristic of all of tlicse people is that they all are lookiny for a personal relationship to 

the aesthetic diaicnsion of architecture simply for tho pure enjoyment of it. They do nor 

want the burden ordealing wilh the realities of practice ad of the problems of buildingsas 

artifacts. 'rl~csc pcople arc I he consumers of architecture and they represent an alternative 

~narlict r~ot ~ icd  to ~Iiecanstnlc~ion induslry. I" 

Perliups onc of ~ h c  bes~ contemporary examples o f  consuming architecture i s  Md(rupr 

msgai(:lnc. Architccli~rc ligurcs prol~~incnlly anwng Ihc pwes of lllis pubticalion, but not as 

it is rcprcsc~\tcd in the various trude ~nagazincs. IYrrlllnywr magazine uses tile pwer  and 

nppal of nrcl~i~ccturc? ta sell prducts. Wllut is nloru impressive still, is liow ttw publicatio~i 

scrvcs as a11 ~~VC~~~XI~ IC I I I  for u ~~QI'CSS'IOII wl~ich is oAcn vcry appreknsivc about ~narkcl- 

irig iind oro~rioli~~g ilsclf. 'I'lru r~tsgczinc co~iimu~~icales 1110 uppual ol'archi~ec~urc lo thc 

public ill 1111 ovcrlly co~~rn\crciul tlliuncr. Arcllitc~rttrc lras ken uscd tior ycurs lo scrve as ir 
cotnpli~iicntnry tnckdrol) to tlrc ~lrirkcting of l~roducts; however, tlre diflkralce in INr///nr- 

Iwr is that thc arcllitcctural backdrops are doing the selling, The power ofthe products of 
arcliiteclure arc not lost on advertisers, and architecture is k i ng  used to sell evelylhing, it 
sccns, but the prolicssiori i~sulC Arcliitects have bcvn rult~clant lo embrace nuirkelins pro- 
grams, despite the fact that tl~cy are quite possibly one of the profession's best public rela- 

tions tools, 27  Many architects have an out-dated attitude towards advertising which iy- 

nores tile potential of the medium, and prevents the profession from prosper in^ in a con- 

sunler-driven society. 





Whcn a co~~~pnrison was done bclrvcct~ two buildings inToronlo, the result was furlher 

proot'ofthc rill bctwcerl the valucs of rllany architects and those of the general public. Tlre 

buildings that were conipared are located in Toronto's Conimerce Court: the Nonh build- 

 in^, built in 1929; ~ n d  tlre Cjo~~i~ncrcc Court West bu i l d i~~~ ,  dcsigled t)y I. M. Pei, which is 
lrcraldcd by arcllitucts 8s one of the lines4 buildingi lle over designed. The research was 

donc by tllc (Srtttrclitrrr l t ~ ~ ~ w r i u l  Hutrk o$(i)t~/r~/erce. The results were a list of opposites 

bctwru.n tlw: two buildinysoutlining the psitivesofllle older north buildinh with itsclassical 

details and rilassive materials, verslrs the negatively ~~rccivect nlininwrl aspectsof rha newer 

west building. Tlrc question raiscd by tl~is survey is: Why, if ~lle public prefcrsa certain style 

of building, do arcllitects insist on produciny producls 111at do nor address rlrcse desires, 

pnrticitlarly wlrcrc Itousing is conccrncd?"' 

Kclatively l i~t lc tilire separates us fro111 an architecture where the application o f  ornament 
a ~ ~ d  fun~iliarity wcrc most important. Architects practice architecture today as ifthcdurable 

rutcs of the past arc exti~lcl aspccls o f  arclliteclurc. Architects continue to censor the rulcs 

wldch ulrdcrlie mvly ccnturics oi'b\rildiiry in the ~rarw of inrrovation alul t~rodcrnity, Wow- 

cva;  his is  not whitt tlre 8alcral public wistrcs l o  sce when it conres to tlleir Ilornes, '' 

The one style wlliclr is no~iceably absent froni tlle housin~) market today is Modem. Many 

othcr period stylcs sucll as Colonial, Victorian, and Craltsman, have b n w  popular again. 

Even tllough the ~ m p l c  buyiny these hon~cs are perfcclly content to furnish tllese traditional 
l~o~iics will1 Rnuhi~us knock-ors llwy continue to resist corltcmporary desig~l when it  conws 

lo  tlrc appearance o f  their horncs, The public has a taste for identifiable features such as a 

pitched roof, front porch, paneled doors, classical columns, mouldin~s and trim, These 

elements represent a desire for a set of wcll-understood conventions within wluch one can 

'. IIGI~ K~IUSI~. - ~ C I ~ ~ C ~ I I ~ ~  I~IUII~~.- ~n #'~#I~IJI,III . I ~ . ~ I C , I ,  express individuality and laslc. In gcneral, home buycrsi prefer the rraditional styles which 
l\b4 Ullhl I t p  2 1  - lhld p 31 llirvc stood the tcst of time. Most people arc not risk-takers when it conles to plrrchasiny a 

' \ V ~ l l ~ l d  H\hnnsb~.  "ll~un~w ~IICWI Anhllrclr." In 
.I~tlur~trrcr.. I,\V~UU 1 ~ ~ 1 1  PII ncw hon~c.'~ According to Robert Gut~nur, tile attilude of archilccts on the style of I w s -  



ing is a serious obstaclc since the sulf-conceptiun of architects i s  contrary to what housing 

producers and consunlcrs expcct and want from tllc profession. Tlris history and tradition 

nlust bc accepted by architects if thc profession i s  to lrave any influence on the future of 
frousing RII~ building in gc~rrul." 

lust as the values of architects olten conflict with the public's, the public often has a roman- 

ticized ininge of tlre arcllitect, and this perception pervades the profession, What occurs as 

a result is 0 t h  idiosyncratic work wllere the more unusual the fomr, ttrc more it i s  roman- 

ticizcd, The gercrol public is increasingly resistant to an architectural co~irmunity which 

places irdividualis~n ulicad of mttention to local culture and context. As a result, sonw clients 

urc kginniny to sclcct itrcbi~cctural lifl~u that will co~rfino their sc~ces to specific features 

ol'tlic ~)rojcct s~rcll es ~l le  fuqadc or in~crior ues~lwlics. l4 

Wlrut is c~ncrgiry ollr of this is a rcw nisrkct for foqadu architecture. The result is that 1110 

urdritcct is  rclcarlctl to tlie role ofbuildiny decorator, rcspnsiblc for the six inches, or so, 
of I~IC buildilly lilqadc, u11d dclc~utcs ~ h c  rcrr~aindur of~he buildiny to o~bcr related buitdiny 

~radcs, Tlre cmphosis on appearance llas so~netlrily to do with a beliefamong llrarly clients 

consunMr packaging, us pintcd out by Stephen Kieman, an architect and critic in Philadel- 
phia.'' "Architccturc is k ing applicd like o wrapper lo all types of buildin8s, which is one 
of  tire reasons why the strip ~nall i s  so uni~upiriny. There i s  a disjunction between a strip 
mnll's fabrication, tectonic qualities and spaces, aid its applied fatpde, This disju~tction 114s 

nor occurred, for inslance, in industrid design, where aesthe~ics was never broken away 

from tectonics and function." j6 'Fafade archilecture' represents a real rhreat 10 the way 

" \VII~~IJ ~ b t u r ) n ~ ~ .  -the HLUW .II the W-O . I Ikr~mm~ Itr that architccture is boll1 practiced and conccivcd. 11 relegates 1 1 ~ 1  profession to decorators, 
AllurJJ~l~~y' III d ' J 1 4 1 . m  ,lrrbrrr%f ( A u p ~ t  I*)?) p MI 

fl H d r ~ l  ~IUIJIIUI, ,I~,~~I,~.IHI~( ttt,nnd .I t'fltt.ut I ~ W  und undcnnincs llle inlcyrily of lllc n rc l l i l~~ l  Is body of klrowlcdye. 
{Ncsv Ybqk I'II~CCII~I ~\I~IIIIcLIw~ I'ICM, l!JbN) p I4  

" ll~lrl p I 4  
~ l t l l l  ~ q u l r ,  'Hc~n\+nl~~y hhl l r( . '  10 t i~fhhhrn ,41bhlkrl. 
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This sentiment i s  shared by many who study and practice architecture today, A rcccnt 

graduate of an architectural school can expect to earn a low wage relative to other profes- 

sions. In addition, the level ofjob satisfaction is  often very low as finns ofien exploit this 
'cheap labour' in an effort to keep costsdown, The reality is  that the profit margins in a 
traditional architectural practice are generally quite small, and any means a firm can use to 

save mowy is  important. 

A new approach to the way architects think about housin8 is required if they are to begin to 
have an impact on the housing industry, Housing today is viewed by the home-building 
industry as a commodity, nlucll like an automobile or an appliance, and not as a unique 

expression ofindividuality. The way in which people shop for houses is  more akin to Ihc 

way in which they shop for a new car. Houses are presented in Show Home Parades and 

sltow suites, as finished products so people know what they are getting before they buy. 
This is a similar model to thc way in which new cars arc sold. Pmple come down to the lot 
and select from a choice of style and models, When it comes down to purchasing a new 
house, the customer is generally presented with a list of op~ions such as: what colour do they 

want the walls? which appliances do t hey prefer? what is their lot preference? and others. 

These options are added to the base price ofthe house, just as air-conditioning and leather 
seats are added to the base price of ti car. 

'' H h l r  Oulmm, Alrhrlraurul PNchcr: A C'nnral ltrw 
(New Y d  flmnccton Atch~trcrurd Ilcu. 1911) p 71 



For many arcliitcc~s ellgaged in traditional practice, tlie notion of designill8 l~ouses of this 

sort would sceni wrong. Howcvcr, this lias not always becn the case. I'rior to World War 

11, architccrs wcre very i~ivolved in ~ l l c  liousing markets. They worked more closely with 
builders to produce in~provcd housing through plan books, cataloyucs, and carly forn~s of 
subdivision design. The Case Study Houses in the 1950's, as well as Frank Lloyd Wright's 

Usonian Iromcs, wcrc boll1 attempts at architecturally dcd~ned homes on a mass-produced 

scale. 41 As housing became more commercialized and mass-produced, the role of the 

arcl~itect diminisl~ed, Architects wcre indifferent towards the ~eneric product ofthe honle- 

builders, whose products were built to sat is@ post-war housing demands. Instead, archi- 
~ccts tunicd their attenlion towards other hildiny sectors, 

Satisfyin8 consunier dcnla~d, however, does not preclude #d desil)n innovalion, It means 

thnt the innovator must anticipate consumer denlands and provide products to meel these 

dcmands, us tlrc successful dcvelopcrs do, Arcl~i~ccturc does not need 10 abandon the 
service of dcsiyn in order to producc consumer-housing products, Unlike architecture, 

industrial design is  a profession wliich is engaged in producing objects for nrass production 

urid consl~~nptioli, l~ldr~strial Jcsign is, Irowevc~; u ctesiun wrviw which i s  hiddenhhind tlrc 

product. Tlic processes which drivc design, suclr as i&as and innovation, are very much 

prcscnt in the Iinlrl product, 

The products of irlduslrial desiyners ~ilust meet consumer demands in order to succeed, 
This meansthat not only must thcy be funclional, but they must also be aesthetically appeal- 
ir~g in order to satisfy an increasingly design-sawy public, In addition, r hcsc products nrust 

conipetc on par with llroducts frotn ollicr producers of sirrlilar products, no malter how 

thcy arc conceived of and produccd. 



The industrial design model has irnplica~iol~s for arcllitects and housing. The vast majority 

of tlonles today arc products ofan industry dedicated to the cnicient and protitablc con- 

stn~c~ion ofhon~cs. Dcsi~n is always important, but i t  generally does 1101 drive the process, 
To co~npcte with thc products of ll\e developer, the prodirct of thc arcl~itcct nlust be as 
good as, or better, in tcrlils of perceived value and design. In addition, the architect's 

pruduct niust respond to the de~n~nds of the market in order to succeed. 

Architects are in a unique position wllen it comes to designing better homes, Unlike the 

typical home-builder, the architect is trained to solve a wide range of design problems. As 

well, an arcllilecl i s  interestcd in more than just the profit niaruins, and is  therefore better 

nblc to create a product which is both urchitectumlly it~teresting, and affordable, Tlre idea 

of innovativr! desi811 solutions which arc awordablc for a wide range of pcople is one of the 
principle pl~ilosopl~ies of the Swedish furniture corllpany /kc.cr. 

CUM SIrrrly I - lkcu 
m 

Ikcu is  ua cxcellcnt example ofa con~puny which has llad ~ren~ndous success in all market 

scgnwnts. l'lle coinpatry is well-known for i ~ s  innovativedesiyn solutions in honle-hrnish- 
ings, nnd equally wcll-k~town for its attbrdablc prices. A shoa ena~nination orthecompany 
pl~ilosoplry and processes reveals a ~nadel for design which may have ~pplications for ar- 

cl~itwturc. 

Iketl has been likened by sonle to the hdclr~mldf; ofthe furniture world because ofthe 

success i t  has had with the ~eneral public. The products rcflcct a basic philosophy of 

sialplicity, clarity, usaye, arrd a sensitivity to the dom~stic!~ /kc(# has consciously dccidd 
to rcspond to the furnishing needs and dcsircsof a nlaas market, rather than create well- 

designed furniture for a sninll segncnt of society. They believe that i t  is relatively easy to 
' lhr Ih r~ la r .  ''l;~n*tJ* r ncw I!wktr~n~l~u~b," I I ~  t L~wJlrn . ltr.  

II~II IWI. *,II 1, I ~ I  3 ) ~  IJI dcsign a kiiu~itir l tuble tlrot costs a lot of IIWIICY, ~ J I  OIU~ it is a challenge to nuke an equally 



bcni~tifi~l tnblc fit an nffordnble price. The challenga Ikcc~ presents to i ts designers is  to 

crcatc lio~iic lirr~~islrinys wlrich comt>ine yood dcsi~n, gaud I-ilnction and good qualily, with 

prices that are low c~iouyk so tllat lirany pcople can aKord thcm:ll 

The conipally dift'crs in its design-consun~er relationships in how it is able to satistjl tlie 

needs and wants of thc greatest number of pcople. In addition to achievinu this, the com- 

pany also ninnaycs lo rcspcct the consumer's status as an actual user ofgoods. In modern 

society, the relationship ttut emerges between the individual consunler and the marketplace 

is oncn confrontationul. Pcoplc feel that they pay loo 111uch for too little, or set pulled in by 

I'ulsc expccla~ions. Ikcrr challenges this relationship by givin~ the custorncr credit for bcirlg 

an intelligen~, and Jiscri~~linati~l~ individual," 

Tlre dcsi~n process nt Ikcu begins by designing tlro price, This is not done, however, at rhe 

cxl~cnsc ol'qirtility or style. IJ~'icc i ~ ~ ~ l ~ o s c s  a rigour 011 ilre dcsigncrs lo work closely will\ 
1nanul8crurers u~id suppliers it \  ordcr lo pool exlxnise nnd to work ~llings out for a lower 

cost. 'l'tlc consulrcrs also do tlieir part to keep prices low by participating in the final 

asscl~ibly of the producl. 'I'lris aiobks lkar 10 ship tllc product flat, tl~crcby reduciny ship- 
piti8 costs?' 

Eucli orlkc.tr .\. produc~s rellccts a corrscious c!Kort to produce wcll-dcsinncd products in 

cvcry sc~lsc ofthe word. Ilowcvcr, I he collsurlrer is  liar n~ttdo fi~lly aware o f  rhu design 

process tllnt i s  corrccalcd bcllilld tho sllowroo~~r product, What they are aware of, is that 

whirl they arc p~rclrasing is o g o d  qunliry, aesthetically appealing piece offimiture which 

rcllcxts their individuality, 

Thc products of thc housi~lg industry today sliare sonic sin~ilarities l o  the l h  product in 
. t ~  VIBIUC. 1" ~ h c  /t,u IIM Srrr. ~ ~ m w ~ ~ r r r ~ w ~ t m ~ m ~ ~ ~ ~  tcrnls of process. Thcy are both concerned with costs ~pct atl'ordability, and, to a certain 

" I!va Iwlta. l;1wu3r r m Fwt~t*ul~m." hn ('ultnubun ,411. 
{td11 I ~ ~ A I ,  !\II 1, 1 ) ~  91 dcyrcc, with quality. Most tionic-huildcrs rcnlizc thnt they aro scrviag a specific mnrkct, 

I' I ku \'IWII", rn l l ~  11,~ 11% $41.1. I w w  ~le*ur,J~.on~cn~lJ*~~ 





both a satisfying unde~-tnking for tlic arcllitcct, as wdl as a viable product in the consumer 
llousing mnrket. 

C'ase ,Vtucly 2 - The Gww Home 

TIN (;nnv H~NIIC concept c~ilcryed out of tlle Affordable Homes Proyam wilhin the School 

ofArchi~ec~ure a1 Mcgill University. The search for an archi~ectural solution to affordable 
liousing forlned tlio basis of ~ h c  idca leading to tlie crcatiot~ of lhc (irrnrt HIYIIL!. Principal 

dcsiyncrs Avi Fricdnur~i and Witold Rybczynski fell lhat there wasa gap between architects, 

Ilousiny, and tlrc needs of the public, Rybczynski outlinas lliat "asarclritects we thouglrt it 

was woa h taking a lobk at hic product nyn i~ i . '~  Tlre (;runti HUIII~ represents an interesting 

shin ill thinkirru about I~ow architects can approach housinu in general, as both a product, 
nlid as arcliitccturr. Tlw dcsiplcrs of tlrc homc set out to nlake Irousirtg affordable throu8h 

htter design, 

Tlic (;roivHonrc is, in part, a response to thc ovenvl~oln~ing domination o f  the housing 

nrarkct by developers and lronle builders. T l~c house became an industry product back in 

tlrc 1040's wlictl dcvelolxrs rcco~~lizcd 1lia1 whd ~xople wanted was a well-craned, well- 

priced Iiotnc; ant1 ns a result, t l~c  client of thc arcllkect kcanlc the customer of tho devcl- 

QI)CC." 

I t  was generally, c~nd still is lo a ccaai~i degree, niore expensive to conunission an rrrchitec- 
turally dcsigncd Iionc, llian to purcllasc tlre dcvelopcr product. However, the house which 

provides ~ l i c  best perceived value is niost likely to detcrnune how the pnrctraser will behave. 

Altl~ougl~ thc (;rrnll titrrrc was largely drive11 by market rescarcl~, it was imprtanl that the 
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plexily, ir~lrl Qucrli~y. As idcntificd in llle 111nrkct rcscarcl~, quolily is  perceived as niore 

ilnportant tllan area, and architectural complexity is ycnerally expensive relative to simplic- 

ily. Thc approach taken, therefore, was to rcducc space and coniplexity in favour ofa high 

lcvcl of finish and quality. Thcdcsign strarcgy was to provide an eflcient layout of  services, 

an optional bascmcnt, compact and unco~nplicated volumes, and sniall spans, while at the 

same linlc providiny a h i ~ h  lcvel ofanicnity. In addilion, a smaller arid more eficienrly 

dcsi~ncd lbouw would rcducc tllc cos~s of land servicing, financing, overhead and profits.52 

Alony with the costs of materials and the size oft he kouse, constrwct ion met hods and em- 
cicncies were also considered. The work of several trades such as electrical, plunibin8, and 

bricklayers wcrc dcsigned for completion in otw day or Iess.lJ This nlinimizcd labour cosls 

Ibr expcnsivc nib-trades, and had the bcnelil o f  riiore predictable scl~duliny, which tbrther 

increased construction ellicicncics. 

Anolher cost-lowcriny Irlcasurc was to inlrduce the basic Cinw Htm~c unit, as a 'w-frills' 

plain model. 'Thc buyer could l l~er~  sclcct fro111 a l i s l  ol'oplions to add lo [he house for an 

additional cost. Tlie base unit consists ofa two-storey Iwse with one bathroom, a kitchen 

with ~lrrcu: appliunccs, u wusller and dryer, u ~ d  no oarlilions on tlw uppr level. A base~rien~ 

is optionul, as i s  n ynragc, porch, dormcrs, a~ld sroru, This approach is similar lo  the 
nuirkcling practices of riurny builders who custoniim the houses with a virricty ofoptions to 

st$ R specific tar~ct ~irarkct,~ 

In a fashion similar ro /kcid, where the custolner asse~nbles the produc~, the buyer ofthc 

G~III~ Horrrc i s  left to do part ofrhe finishing work. Thi~ concept is known as "progressive 
complc~ion." This allows for tlrc owncr to illvest boll) time and money, aver a number of  

years, or as it bcco~ncs possible, lo i~iiprove the house,)$ This idea is not a new one. In 
Europe, pcople are fnniiliar wi~h buyiny nn unfinislicd house and addilly conlponcnts lalcr. 

However, Nonh Anwricans are not accusto~ned to this nwlkod ofpurchasing a new honw. 



In fact, thc Angus Rcid study reports tha~ people, in general, and particularly in Calgary and 

Vancouver, prefer to pay nlorc for a finished home, rattier than having to upgrade the fin- 

ishes ~llenisclvcs. 11 was prcsunied that tl~cse people lead busy lives and do no1 want to buy 

G IICW IIO~ISC that rcquircs a significant aliiount ofwork to co~iiplete.~~ 

f'crhaps the biggcst cliallen~c ir desi~ning the Gwrc1 Htmre was: Can affordable housinu 

be done in strcl~ u way so that the final product is attrac~ive to the potential buyer? In a 

sinlilar fasliion to the approach Ikw uses in product dosign, the designers of the Grow 
Horrre identified that both price and desi~n were important, However, unlike Ikea, the 

dcsi~ncrs of the (ircnv Hottte optcd for a traditional appearance, citing that the average 

ycrson's lustc in houscs is ~cnerully conscrva~ive. At tlle roam tinw, however, thedesigners 

also state that consumers, und especially young ones, are uenerally well-educated, Inore 

dcttiandin~, and Inore open to good design, These are the same consumers who shop at 

Ikcti because oftlie acs~l~c~ic qualities of 1110 furniture, as well ns I he price, The designers of 
tlrc (;rvrnl Iktrrrc prcsclblii product wlticli is welt-conceived of irt tenrs of~~la~eriels, siw, 

and canstruction cfliciencics, but one which does not push the envelope on good dcsi8n or 

crcntivity. l'hc (;tr)w t / o r ~ ~ c  is well-dcsi~ned in tcrnis of practical achievcmcnts, but not in 

tcnris of urcllitcc\uve. 

l'lic c~upllusis t h ~ t  is pluccd by t l ~  dcsig~~crs of the (;nmlHtnrrc on quality of finish is  at llle 

cnpclrw oSurclii\ecturul spucc. 111c dcsiy~icrs oft kc (irrrw JI(NII~ arlJue that architectural 

spucc is  crroe~~sivc, urld, wltilc tltcre lnay bc sonic crulk to this, it is  not always tire case, 

Arclrit~xlu~.ul spitcc crln tw cor~civcd ol'wo~w~nicully atd catnpc~itivcly, wit1~11 sacrificing 

quitlit y. 1 lowcvcr, the (;nw ttarc i s  designed to ti l l  Ilrc rrecds of thc low-incane honre- 

buycr, and ns sucll, is  si~cccssli~l in prcscatitty s product IIIUI satislies ~narkct demarrds. 



Iluttrc i.st/re hearloJIfi . tIteplncc~o# livu ul lrns to ~ICC~JIIJ- 

ttrorln/e a broad rntrle afnc~i~~i l l~s/mrrr  slei!plttg 10 caok- 
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The notion of 'home' conjures up different values and ideas for different people. There are 
a large range oftypes and styles of developer-built housing on the markets today each one 
catering to the needs, wants and desires of a panicular Brovp of people, In general, these 
houses competently address the practicalities of the house as a building type, with all the 
expected programmatic requirements included. However, the spaces are predictable and 

genetally uninspiring, as are the streels they are located along. There i s  little that conveys a 
sense of place, 

The product presented here i s  intended to represent both the application of  the idea of  

architecture as product, and the concept of design as a service hidden by a product. I t  

represents one of many possible solutions for a pafl icul~ market segment. In contrast to 

the product ofthe developer, which is found in most suburbs and many inner-city neighbor- 
hoods, this home places a premium on architectural space as a vehicle to a bet~er and more 
vibrant lifeslyle. Frank Lloyd Wright, wrote in his book 77w Nafi~raIHu~~.~c'tI~at "whether 
people are tirlly conscious of this or not, they actually derive countenance and sustenance 

from the 'atmosphere' ofthe things they live in or with. They are rooted in them just as a 
'I Tncwa Caum Thr I ; r r w ~ ~ ~ l  llouu Boat: atmyl Buck m 

Bwu (New Ywk Cram TI& PyrrtwLs, 1W) p I I 



plant i s  in the soil in which it is planted."" In these honics, thc fundamentals o f  liyht and 
space, a connection to the outdoors and flexibility ofdcsign con~binc with the pragmatic 

components of the house to create a whole that is greator that the sum of its parts. 

As this is a consumer homc, it must compete in an operl market with other products in irs 
category, This means that every design decision has implicat ions on how compet i tivc t hc 

product will be, In  traditional architectural practice, the decisions of the desiyner are not 

generally considered in relation to how the product will compete. More often, the designer 

is concerned with providin~the client with the building that they desire, When considering 

the homc as a product, the marketability of  the product is as much a part of the design 

process as is the architectural space. 

One of the first decisions a new home-buyer encounters is what area of  the city to purchase 

a house in. As t he City ofCalgy grows, so too does the perception that living in the inner 

areas of the city is expensive. The most affordable housing type in these areas is the condo- 

minium. Howcver, tlus type of housing is often located within a larger complex and is more 

akin to nn apartment than a house. This is forcing new homc-buyers, who would otherwise 

prefer to stay in the inner-city areas, to move further away from the city centre where 

housin~ is more affordable, and to where they can yet a higher perceived value for their 

dollar. 

The location for this proposed housing development is che inner city area of  Erlton. This 
area is currently undergoing sipificant gentrification with several medium-and high-dcnsity 
projects currently under construction. (Figure I and la) Lower-density projects are also 

underway which are aimed at the luxury home-buyer market, and are priced accordinyly. 

F r d  Lloyd \VII&, Thr Nuhcta1 IIouw (New Yak \ lwrm 
h e u .  1934) p I35 



Location is  one ofthe ~iiost important considerations ofnew home-buyers in Calgary. Tlie 

Residential Honie Buyers Survey, done by A/igt.r.Ileid, reveals that a significant number of 

pcoplc arc willing to pay up to five percent tilore in order to live in a preferred location.sv 

(upperidin I ) Tlie Erlton areti is  close to 111ajor transportation routes, including public Iran- 

sil. As this i s  an csl~blishcd nciyhbourhood, it is surrounded by Inany amenilies includin~ 

scl\cwls, grcW:cry storcs, rcstaurallts and slloppi~~g. '~IR propod site is wklbin casy walking 

distancc to Fourth Street, the Elbow River and its pnlhway syslenr, Lindsay Park, the 

Stanipedc Grounds, and downtown Cal&ary, 

Localion is  significa~it for these homes, as they are targeted towards groups of buyers tha~ 

would prcfcr lo live close to tllc city centre, The lio~iie is designed fbr several market sep 
mcnts, including young couples, single professionals, new fanlilies, single-parent fanulies, 

and entrepreneurs. The lionlc is lifcst yle-oriented, and will at tract the type of buyer who is  
lookin8 fur an altcrnulive to thc suburban product arid the inner city condonliniun, The 
Ilcnible llt)or 1lli111 will ~IL'COIIIIIIOCIIIIU II wide rrI1y.p ofliti4yles, lio111 tlw couple tlurt likes lo 

entcriair, lo the pcrsorl working out oflheir hor~w, wllwea central locatiori is important, 

'I'lbe A~ndanien~nl decisioiiv in the design of tlicsc: lioriies were driven by a few basic con- 

cepts. 'l'l~e lirs~ dccisio~i wns to acliicvc ulYordability i r i  arclii~attrrc tlrrougli wi ctticierrt use 

sf rcwurccs. Maxi~niziny material and lnbowr e@cicrrcies was i~npoflarr~, For enample, all 
ol'llrc Iloc~r SIIRIIS i~i the lro~,ics arc kept slrort, urrd 111~ 11wst efiicic~d spannin~ ~ilen~bcrs arc 

uscd. 

Anollwr basic concept in the design of these homes, is  lo maxinlize the perceived space of 

cuch unit and rcducc nctuul spacc. Whilc physical space has real cost implications, per- 
ceived space is much lcss expensive. An increased perception of space is  achieved in tlwse 

honles by maintaining strong visual connccrions through t l~o units, varying the ceiling and 
" h n p i  HrlJ I l t tup.  "'I~&k.Olh In Ihc Iltm I W r h w  Ikr~~ttn' 

m the IYIM 1'awJwn IIWU I~V I I  .u&, p 26 floor hciglrts, and by ulitizing an opcrr concept t lwr plan. Liuht is  also used as a lireans of 



Figure I - Parti Sketch 

increasing the perceived space of the homes. Daylight penetrates into all arcas ofthe unils, 

reducing the need for artificial lighting, while creating an open and spacious atmosphere in 

the home. Each unit is approximately 1200 square feel, which is about 300 square feel less 

than thc average home in its price range. The units have a frontage of sixtecn fect, and a 

depth of forty-five fwt. 

The parti used to organize h e  design ofthest: units, shown in figure I, illustrates how the two 

relatively long party-walls form the sides of each unit become an 'L' shape to enclose the 
unit at the front and the back. The programmatic requirements ofthe houses are organized 

along these elements according to whether they are fu~\ctional or lifestyla elements. The 
closer an element is  to the party-wall, the more it is about either function or lifestyle. The 

space in-between the two 'L's is considered mediating space and contains programmatic 

elements which are both fU11ctiona1 and lifestyle-oriented, 

Along the hnct ional 'L' are the main entry foyer, the stairs to the upper level, a powdcr 

room, and the functional requiren~enls of the kitchen, such as the fridge, sink, countertop 

and pantry. Most ofthe circulation within the units occurs alonh or close to this side, Along 

the lifestyle 'L' is the dining area with a sky-lit ceiling, the fireplace, and the great room, An 

island is  located in the kitchen in the mediated space bctween the two 'L's. The island i s  

located in this area because it is used for both food preparation and eatin8, and is therefore 

about function and lifestyle, The island extends into thg great room and is  inte~rated inlo 

that space by becominy an end table or shelf. This or~anization is reflecred in the main floor 

plan shown in figre 2. 

The ceilings are nine feet high over the great room, and rise to ten feet over 1 he kitchen and 

dining areas. A sculptural fireplace and a window wall at the front of the unit dominate the 

main living area, The kitchen is spacious and open with generous cupboard and pantry 

space. 



Figurc 2 - Main Floor Plan 

A connection to the outdoors is an iniportant consideration in tllc design ofthcsc units. Tlic 
garden behind the house is  connected to the unit tllrougll n common wall which cxtcnds 

from rhc dining area to an outdoor patio. The garden is  an extension ofthe house, and i s  
designed to be an outdoor room. At the opposite end ofthc unit, offofthe great room, is  an 

outdoor veranda which faces the street, and i s  a more urban extension of the home. A 

strong visual connection through the unit fiom front to back connects rhc two outdoor spccs 

and enhances the sense of spaciousness, 

The organizing elementson the main level continue to the upper level ofthe units where the 

bedrooms and main bathroom are located. The master bedroonl includes a large walk-in 

closct and an ensuite bathroom, The ceiling over the master bedroom climbs from nine and 

a half feet at the entrance to a maxiniu~n hei&t oft wetve feet. The main bathroom is treated 

as a lifestyle space, and as such, is located along the lifestyle 'L' ofthe unit, The bathroom 

is a unique space that combines fbnction with luxury and stylo, A large window connects the 

batl\room to the outdoors, while also providin~ an abundance of natural light. ( i i g ~ m  3) 

The second bedroom is a more intimale and modest space than the master bedroom, It is  
the most conventional room in the house and can be used either as another bedroonr or as 
a home ofice. Windows on two walls of this room open it up and provide ample natural 

ligtd. 

Each unit also has an attached single-car garage on the lower level, as well as a basement 

which can be finished at tho time of purchase, or at a later date by the home owner. The 
garaF is located five feet below grade, partially screening it from the street. Also located in 

the basement is a small utility room containing the fhrnace and hot watcr tank for each unit, 



u 
Figurc 3 - Sccond Floor Platr 

Each unit co~iics with a full coniplement ofappliances including a fridge, stove, dishwasher, 
washer and dryer. In addition, the interior finishes of cach unit include features such as 
hardwood floors, single-surface countertops, and other high quality products. The exteri- 
ors of the units are comprised ofa nutitber of materials including brick, wood, stucco, and 

glass. Construction ofthe homes is conventional wood-frame with a concrete foundation. 

In order to be competitive, the product must also be accompanied by ~ o o d  service, A 
design consultation will be offered in order to best confiwre the home to the persand needs 

ofthe owner. Although major structural components ct\nnot be attered, there is  flertibility. 

For example, the kitchen can be enlarged, dependin8 on tho owner's requirements, or the 

owner may opt for a unique design for the fireplace, The open plan accommodares a wide 

range of opt ions and finishes. 

Each unit will sell for between $150,000 and $175,000. This is based on a construcdon 

cost of between $90 and $1 10 per square foot. The pricc, varies depending on the level of 

finish desired, It is also reflective ofthe constant fluctuation in the cost ofbuilding materials. 

Included in this cost i s  the profit, which is approximately ten percent for each unit. Current 

land costs in the Erlton area are approximately $140,000 for a typical fifty-by-one-hundred 
twenty-foot lot, This number is based on the average wle price for a typical house in this 
area in 1997 and the first two months o f  1998. The refiulti~lg land cost for each unit is  
approxinlately $45,000 to $50,000, 

The homes represent good value to the buyer on several levols. The unique architectural 
spaces are not done at the expense ofquality finishes and amenities, The spaces are pos- 
sible because of a practical and functional design idea. Unlike the Grow Hott~e, which 

chooses quality of finish over architectural space, this home incorporates both. However, 

like the Gmc~ Hunrc., these houses have a smaller floor area than most typical developer- 

homes in the same price category. The reduced floor area means that each unit has a 



s~liallcr fmtpri~it, wlliclt in rum, rcduces the land cost per unit. Reducing land costs is critical 

to making these homcs affordnble in an imler city neighborhood. 

In addition to the belief tlrnt an architecturally designed home can enliance day-to-day life, 

i s  the belief [hat good dcsign is dsa n good invcstmcn~. Record real estate prices have been 
acllicved by ti partrership of architects ill Sydney, Australia wlio have recently completed 

and sold out a major condo devclop~iient, Sydncy, like many North American cities, is  

beins ovcrru~l by s~xculntive property developers interested orlly in n~axiri~unl return for 

~iiir~inlu~ii invcstn~a~t, Tlic success of recent architectural projects has caught the attention 

of big t i w  devclol~rs wlw arc teatizing that good desig is actua!ly an add4 sellin8 feature, 

not a pointless wustc of money. * 

As well RS being a good financial invcstn~nt tllere is  another longer-tern~bencfit to a well- 
dcsigrted hanic. Owncrs arc rnorc likely lo rc~iiain in a horrie tliar mccts their nwds for a 

lo~lyer period ofrimc, and as ti rcsult, will realizes significant appreciation in the property 

value. As well, tlrc longer a pcrson lives it\ a particular lronlc, IIN moreequity they will build 

up ir rliiit Ilome. When ~llcy do dccidc tliat it is ti~ile 10 nlove, llley will have the nwney to 

choose the nci~hbourliod thcy wish to livc in. 

Many people arc: forced to niovc to ano~ller house before they can realize sonw oft he 

longer-tcnn financial bcnclits of honle owtlership because the hon~ no longer meets their 

needs, Many inner city condonliniunls arc relatively snlall, and offer liltlo or no flexibility. 

l'lic propoxd Er l~o~ i  town how st.^ urc dcsiuncd lo accomdate a &rowing farnily. Par ex- 

atiiple, a couple may purchnse the honic when they have no children, At this time, the 

scco~ld bedroo111 on rhc upper level rnay be an oflice or a study, When the couple has their 

first child this roolrl may be converted into the child's bcdrooni, and the oftice could be 
* L I J ~ I Q  AJJCIHWI. -1Ias1c lnst~wl.* tn IlLlIprprr A/~$II~Iw. 

( n k h  I J ) ~  $9 moved to the bascn~au. 



Thc ~ o a l  of tllese homes is  to der~~onstrnte lhat architcc~urc can bc affordabfe, and that the 

housing industry can bc a forum for tlleariingful archirc~~urc. Conceiving of architecture as 

a product prcsenrs t hc designer wit11 an array o f  challenges, all of which are encompassed 

within the process. The process is dcsign-driven and product-oriented, with the result 
being a ho~ne which i s  competitive on the open markct , and which can niake a difference in 

cities which are dominated by banal and ordinary I~ouses, 
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~iroliferntion ofthc product would render i t  as generic as tlic hon~cs wc now sce in niost new 
subdivisions. It mny be that we nced the bannl suburban product of the developer in order 
to provide contrast to tlic Inore intcrcstiug product oftlla architect. Ailer all, even lkcu lias 
rl~e /]rick 10 prov~dc tlic contrnst between banal and intcresling. 

Perllaps the idca ofdesigning architecture as though it i~ a product i s  more appropriate to 
architects on a s~nallcr scale, where they can re~~iain involved in desi~ni118 good buildin~s 
and improving tllc cityscapc little by linlc. I believe ~har architects are well-positioned in the 
I~ousing industly to ~iiukc significar~t clinnycs to 11n housin~ landscape, wldher it happens 
one house at a tine, or 011 tlie subdivision scale. However, the lar~er the scope of the 
projects, the less ~ i n ~ e  an individual arcllilecl is likely to spend on design. Once again, the 
lhr  case study sceliis at\ appropriutc ~llodel for findins tlie critical balance belween desi~n 
o~ld business. 

Tl~crc is nrlotlicr po~cntiwl outconle to tlie co~ilniodification of architecture. This is Ihe 
possibility tbr ( 'clchrrrtiorr-liko cnclwvcs in vnrious pads of a city where a11 rrrclritect or 
urcltitccr/dcvcloper might l i ~ve  buil~ ~iu~iicrous hausiny units. Thcse areas coi~ld bcco~llc 
Iitllc 'I)is~lcyli~~~Js' t l i i ~ ~  urclri~c~tscro;ltu lo s~tisl) ~llcir LWY UIUI I~UI~U IIWIK)Y. Al~lw$lr IIN rn 
possibili~y for this exisls, ~licqucstion is: Wol~ld this be a bsd thing? 



1 = complelely agree 10 = complelely disagree 
TopBox = a score 01 8,9 or 10 
towEIox=ascoreof1,2or3 

STATEMENT 

You preferred to get the size of Mean 
house you wanted and upgrade the TopBox (96) 
finishing quality when you can LowBox (96) 
afford to 

You preferred a slightly smaller Meen 
house withthe finishing quaity that TopBox (%) 
you wanted rather than a larger LowBox (%) 
house that did not have the finishing 
quality you wanted 

You pald a little more than your Mean 
original budget because the house TopBox (%) 
had the finishing quality you wanted LowBox (%) 

You paid a little less than your origi. Mean 
nal budget and decided to upgrade TopBon (%) 
the finishing quality yourself LowBox (%) 

You were prepared to pay up to 5% Mean 
more than your original budget to TopBox (%) 
live in your preferred location LowBox (YO) 

VANCOUVER 

5,1 
30 
38 

5.6 
39 
31 

5.9 
42 
26 

3.7 
18 
57 

7,O 
55 
17 

CALGARY TORONTO MONTRUC 

5,7 6.5 6,1 
32 43 44 
20 23 24 

6.1 5.9 5.9 
38 37 42 
28 31 27 

6.1 5.7 5.9 
40 37 42 
23 31 27 

3 3  4,4 4.7 
14 23 27 
68 40 45 

6-7 8,6 6,1 
49 48 46 
20 2 1 28 
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