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ABSTRACT 

The Columbia Valley of southeastern British Columbia is unique in terms of its geographic setting, recreational amenities, and 

cultural characteristics. The Valley's geography and recreational opportunities have been the driving forces behind the area's tourism 

industry, which In turn isa majorcontributor to the local economy. However, the cultural resources of the Columbia Valley, Including 

local history and physical man ifestat ions of it, have largely been neglected in terms of their potential contribution to the economy. 

Additionally, the cultural make-up has been overlooked as one of the most significant factors that makes the Valley special in the eyes of 

both residents and visitors. 

An exam inatIon of the physical and human qua litles and character istics and of existlngcultural resources indicates that av lab le 

cultural tourism Industry could bees tab I! shed in the Columbia Valley. In the short-term, important locairesources would be protected 

and preserved. In the long-term, the development of specific attractions would lead to Increased vIsitors, most notably in the spring and 

fall "shoulder seasons", when recreational tourism tends to decline. To ensure thee ff I cient development and growth of a tourism and 

cultural tourism industry in the Columbia Valley, aplannlng organ izat ion whichhas the part icipat Ion of residents and all of them ajor 

actors In the tourism Industry must be created. In addition tot he economic benefits, the unique and special history, character, and sense 

of place of the Columbia Valley is worthy of preserving for future generations. 
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Introduction 

INTRODUCTION 

This Master's Degree Project is an examination of the 

Columbia Valley of today man attempt to determine the future of 

its valued cultural resources. I was born and raised in the 

Columbia Valley, and still consider it tobemyhome. I alsohave 

a special interest in history, one I pursued academically, previ-

ously receiving two History degrees. My fascination withhistory 

extends to the Columbia Valley, and I have long felt that there is a 

very special character to the region, a uniqueness that would 

interest a wide variety of people, both resident and visitor. 

However, many of the Columbia Valley's cultural resources, 

which are the heart of the region's heritage, are atbest under-

utilized and at worst in danger of being lost forever. It is my 

hope that the people of the Columbia Valley and visitors to the 

area  ill in the future be able to appreciate the region's cul tural 

resources to a fuller extent. 

As noted, thisMaster's Degree Project will examine 

cultural tourism in the Columbia Valley of southeastern 5ritish 

Columbia. The conceptof cultural tourism will be discussed in 

the first chapter, followed in the second chapter by an assess-

ment of tourism as it presently exists in the Columbia Valley. 

The third chapter is an inventory and assessment of the region's 

cultural resources, and the fourth and final chapter examines the 

future of cultural tourism in the Columbia Valley. 

The first chapterattempts to give a general understanding 

of the basic principles of tourism and the tourism industry. The 

concept of cultural tourism is discussed in detail, especially as it 

elates to small towns and rural areas. Background information 

for the first chapter was derived through extensive library 

research, with the focus being cultural tourism in general, and 

the concept of cultural tourism as applied in Canada in particu-

lar. 

The second chapter introduces the study area and attempts 

to give an overview of the region's physical and human qualities 

and characteristics. The tourism industry as it presently exists 

in the Columbia Valley is examined in detail in this chapter. 

Information for this chapterwas derived through library re-

search, including a number of regional tourism studies, field 

research, informal communication withresidents and tourists, 

and through personal experiences. 
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The third chapter is an inventory and analysis of existing 

cultural resources in the Columbia Valley. As many of the re-

sources relate directly to the history of the region, the historical 

backgrounds of a number of the resources are given. Information 

in this chapter comes largely from field research and library and 

archival research, most notably at the Windermere District 

Museum, but also includes personal communication with know l-

edgeableresidents interested in local history. 

The fourth and final chapter attempts to pull the first 

three chapters together into some sort of "vision" for the future 

of cultural tourism in the Columbia Valley. The basic foundation 

for the future of the tourism and cultural tourism industries, 

which includes a number of specific guidelines and organizational 

structures, is included in this chapter. The benefits to the Co-

lumbia Valley of an increased cultural tourism industry are 

listed, as are some specific projects that couldbe included in 

future cultural tourism development. Material in this chapter is 

essentially the author's analysis and conclusions based on in for-

m a Lion presented in the first three chapters. 

Cultural Tourism in the Columbia Valley 
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Tourism 

CHAPTER ONE: CULTURAL TOURISM 

Tourism, in its simplest form, has been described as" the 

practice of people travelling outside their home communities for 

rest, recreation, sightseeing or business."' Since the end of the 

Second World War tourism has developed as one of the world's 

major industries, and growthrates indicate that itmay become 

the world's number one industry by the turn of the new century. 

This boom in tourism has coincided, and in turn been driven by 

the emergence of a large middle class w ithdisposable income and 

guaranteed holiday time.2 Emphasis in the tourism industry has 

largely focused on growth and promotion, with Slight regard for 

management or control. Original lyvieweci by those in the indus-

try as "natural" and "non-consumptive", tourism is now rec-

ognized as being in competition for scarce resources and capital, 

and that in many cases tourism can quickly destroy orspoil the 

very things it was meant to promote.3 Careful planning and 

management will be required to ensure that the tourism industry 

becomes a renewable resource industry and fits into the new 

world of sustainable development.4 

The tourism industry has been described a complete 

system, made up of five major components: neonle, attractions, 

transoortatio, services and facilities, and  information(See 

Figure 1.1). Peoole are at the heart or the system, and the 

system is strongly influenced by where people live, their pro-

pensity to travel, their leisure interests, and how they are 

affected by cultural and economic change. Attractions are de-

scribed as those activities orsights which draw people, thereby 

The Tourism Sgstem 
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Figure 1.1 The Tourism System 
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Tourism 

fueling the entire tourism system. Transoort at jorlisLhe link 

between people and attractions. Services and facilities, which 

include hotels, restaurants and entertainment, serve the needs of 

tourists. lnformatio, as used in marketing and promotion, in-

fluences tourists and potential tourists.5 

It isacknowledged that tourism isavoluntary activity, 

and therefore any po Len tlal tourist des tination must possess an 

attraction which will appeal to at least one type of tourist. At-

tractions generally f allei ther in to the category of natural or 

man-made, but can be as unique and varied as the types of tour-

ists. A third type of attraction has emerged in recent years, and 

can be described as a destination's hospitality record. The man-

ner in which visitors are received, and the qua11ty of service 

provided, forms a major component of an attraction's image.6 

A three part process turns a resource into a tourist 

attraction. The key first step is selection, whereby potential 

attractions are identified and in turn assessed and chosen to be 

developed further. This step is very important in most small-

andmedium-sized communities, as potential major attract ions 

are seldom present, and links between a number of smaller 

resources must be developed so that the cumulative effect be-

comes an attractive destination. Linking the resources through a 

common theme is often an effective way to increase the attrac-

tiveness of a destination. The second step in turning a resource 

into a tourist attraction is enhancement. Enhancement of a re-

source means intervention on some level at the site. Depending 

on the specific attraction, the intervention can range from stabi-

lizat ion orrestoratlonto construction of new facilities. Inter-

pretation of the attraction is also an important element in the 

enhancement stage, as is accessibility to the site. Marketingis 

the third step Increating an attraction. The identificationof 

potential users, and the creatlonof an effective promotion and 

marketing strategy is essential to the success of any tourist 

attraction. 

Once a supply of tourist attractions has been created, 

demand factors will determine the abili ty of particulardestina-

t ions to attract people. Four basic travel motivators have been 

identified by the tourism industry.7(See Figure 1.2) Physical 

or physiological motivators, such as relaxation, recreation, and 

medical treatment are major reasons for avacation, and comfort 

Cultural Tourism in the Columbia Valley 
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Figure 1.2 Basic Travel Motivators 

frequently represents an important criterion in assessing the 

travel experience. Included as part of the physical motivation is 

the desire for better personal health and fitness, which often has 

its outlet in recreation. Fantasy motivators form an important 

element of travel demand and illustrates it individualistic nature. 

Social motivators include visits with relatives and friends, 

meeting business associates at conferences, and pursuing activi-

ties associated with status and prestige. Cultural motivators 

have long been associated with the desire to learn about foreign 

countries and customs. 

The perception of holiday options and various destination 

areas by the prospective tourist is conditioned by three impor-

tant elements.(See Figure 1.3) individual preferences, reflect-

ing an individual's personality, will direct the search for spe-

cific forms of gratification through tourism. Perceptions of 

destinations will be coloured by past vacation experiences, with 

a satisfactory experience tempting repetition and possibly en-

couraging more adventurous pursuits. The third and final ele-

ment in image creation is hearsay, information from friends and 

relatives, te media or travel agents. 

Cultural Tourism in the Columbia Valley 
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Figure 1.3 Creating an Image of a Tourism Destination 

Motivation and preconceived options build an image or 

each tourist destination. This image may be defined as t•he sum of 

beliefs, ideas, and impressions that person has regarding a 

destination. It is apersonal compositeview of a destination's 

tourism potential, and where prices are comparable it is often 

the decisive factor ma tourist's selection process. Since travel 

forpleaure is avoluntary act, decisions are strongly influenced 

by an individual's motivations, personal experience, and percep-

tions. For, some, the quality of the journey to and from a dest ma-

tion can beas important as the on-si te visit. The "tourism 

experience" is  complete cycle, and includes prepartaion for the 

IMAGE OF 
TOURISM DESTINATION 

trip, travel to and from the site, on-site experiences, and the 

recollectionol the trip. (seeFigure 1.4) 

With such diversity in tourist demands and interests, 

destinations must focus on part icularmarket subsets, ones they 

can satisfy in terms of resources and facilities. Whenthe supply 

side of the tourism market is considered, the twin foundations of 

the industry are considered to be the destination area's attrac-

tions and hospitality. (See Figure 1.5) Despite early thought to 

the contrary, tourism is a resource-based industry, one which is 

'dependent on nature's endowment and society's heritage. People 

are attracted to areas by both nature's resources and the cultural 
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attributes of society and its heritage. 

As important as the natural and cultural resoures, which 

combine to form them ajorattractions, is the hospital itywhich 

is accorded avisitor. Public goodwill is an essential ingredient 

of any trip, for it the host community is antagonistic, no amount 

olattractions will compensate for rudeness or hostility. Con-

versely, the development of tourism in a destination area, in 

particular in small towns orrural areas, can have a major 

impact on the host population. In many cases, tourism develop-

ment andhost community response follow an identifi able pattern 

over time.8(See Figure 1.6) In the initial stage of development, 

visitors and investors are welcomed, and there is little orno 

planning or control. In the second stage, contacts between locals 

and outsiders becomes more formal. Visitors are taken for 

granted, and planning is concerned mostly with marketing. By 

the third stage, the saturation point is approached, and residents 

have misgivings about the tourist industry. Policy makers tend 

to attempt solutions by increasing infrastructure rather than 

limiting growth. In the final stage, residents openly express 

their dislike of tourists, who are seen as the root cause of all 

HOOT LT6I 10MITATIM IIl)E 
STAGE ONE STAGE TWO STAGE THREE STAGE FOUR 

00 4W 41110 4W 

EUPHORIA APATHY IRRITATION ANTAGONISM 

-poopie are enthusiastic 
-welcome strangers 
-mutual satisfaction 

- as Industry expands 
toke tourists for 
granted 
-tourist Is (argot 
of profit-taking 

-saturation point 
-feet tourist Is 
itseilng from 
locals 

-Irritation becomes 
more overt 
-locals squat. 
tourists with all 
that Is bad 

Figure 1.6 Host Population Irritation Index 

local problems. Planning ls generally remedial innature,but 

promotion is increased to offset deteriorating reputation of 

destination. 

Developing tourist resources, making them more acces-

sible and comfortable to experience, requires considerable 

capital investment, in some cases so considerable it is beyond the 

capability of the individual businessman and the private sector. 

A major expense, and prime area of government support is in the 

provisionof infrastructure, including water supplies, public 

utilities, sewage systems, and highways. 

To make a destination more appealing and diversifled in 

Cultural Tourism in the Columbia Valley 
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the competitive tourism market, the industry often creates 

support facilities and artificial attractions. The objective is to 

create a more enjoyable and comfortable visit and thereby earn 

more revenue by inducing visitors to stay longer. A time-hon-

oüred saying In tourism is "the longer they stay, the more they 

spend", thus the industry continues to pursue the objective of 

EXPLORATION INVOLVEMENT 

enticing visitors to stay longer. 

Tourism growth at a destination often follows an evolu-

tionary cycle in terms of impact, development and profits. (See 

Figure 1.7) In the first stage, there are very few tourists in an 

area, and thus very little impact. At the second stage, there is 

minlmi facility development, and the tourist numbers slowly 

DEVELOPMENT 
MASS 

CONSOLIDATION TOURISM 

I- ' - 

•:" 

- 
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HIGH 

MODERATE 

REJUY : E 

Figure 1.7 Evolutionary Cycle of Tourism Growth 
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start to increase. Thenextstageisoneofawell -definedtourism 

market in which the local economy becomes tied to tourism. This 

period also sees an influx of external developers, which results 

in profits from tourism leaving the community. At the fourth 

stage there area large number of tourists visiting the area, but 

at a declining rate of growth. The final stage is one ol mass 

tourism, which can affect a destination in markedly different 

ways. The area can continue to stagnate, decline into a" tourism 

slum", or can be rejuvenated. The length of time for the com-

plete cycle to be comp letedvaries with the tourist appeal of the 

site, accessibility, and marketing, and asnoted, the final stage of 

the cycle is by no means pre-destined, and can be greatly influ-

enced by active intervention (planning, marketing, develop-

ment).9 

To be successful, an industry must sellits product in the 

market place. Since tourism is immobile and its potential cus-

tomers need to build and compare destination images before they 

travel, some 10cm of intermediary is required. (See Figure 1.6) 

This is the function of the travel agent, who must successfully 

match a tourist image and tourist product if the travel experi-

ence is to have any chance of success. 

Figure 1.8 Market Place: 
Matching Consumers and Products 

Growth of Tourism  

Three-basic factors are required for the continued growth 

and development of the tourism industry.' 0 The prime factor is 

motivation. If there was no further interest or desire to travel 

or need to travel the tourist industry could not exist. Within our 

soc iety, however, vacations have become both a right and ane-

cessity, and the motivational factor for tourism travel is well-

developed and deeply rooted. Asecondmajorfactorisabilityof 

Cultural Tourism in the Columbia Valley 
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people to travel, which has been enhanced in recent decades with 

shorter workweeks and more discretionary income. Emerging 

trends such as smaller families and two wage earners per house-

ho ld tend to favour growth in the travel industry. A final factor 

is mobility, a crucial element in an industry such as toUrism. 

Significant changes in terms of the growth of personal transpor-

tation and faster and more efficient transport has had positive 

effects on the growth of the tourist industry. 

Cultural Tourism  

There has long been a link between a country's cultural 

assets and the tourism industry,1 1 with there] a Lionship gener-

ally being divided into a traditionally economic fieldo f  tourism 

and a socially-oriented domain of cul Lure. 12 Although Europe has 

along tradition of meshing tourism and culture, this trend has 

only recently begun to take strong root in the North American 

tourist industry. As previously noted, culture is one of the 

prime motivators for tourism travel, a recognition that a sub-

stantial proportion of the worlds tourists are fundamentally 

interested in seeing people different from themselves and having 

an opportunity to learn more about different historical events 

and different cultural practices. 13 Similarly, cultural and social 

characteristics have been identified as variables which influence 

the attractiveness of a tourism destination. 14(See Figure 1.9) 

Othervariables influencing the attractiveness of  tourism 

destination include the natural beauty andclimate of an area; 

sport, recreational and educational facilities; shopping and 

commercial facilities; regional infrastructure; attitude of locals 

towards tourists; and the accessib iii ly of a region. 

The cul tural and social characteristics of all destinations 

Cultural Tourism in the Columbia Valley 
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Figure 1.9 The Tourism Puzzle: Vari'ables Influencing the Attractiveness of a Tourism Region 

are varied and unique, but are composed of the same basic ele- region; the art or music identified with a region; styles of dress 

ments (See Figure 1.10). the history of a region, including its of a region; distinctive architecture of a region; the educational 

visible reminders; the language or dialect spoken by the resi- system of a region; religion of a particular significance to a 

dents; the traditions and folklore which characterize a region; region, including visible manifestations; leisure activities 

the methods of work and products or technology particular to a undertaken by residents of a region; handicrafts of a region; 

Cultural Tourism in the Columbia Valley 
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Figure 1.10 Creating a Piece of the Puzzle; Social and Cultural Elements 
Contributing to the Attractiveness of a Tourism Region 

Cultural Tourism 

gastronomy or food preparation unique to a 

region; and festivities or celebrations of a 

region. 

With the recognition that economic 

development, tourism, and cultural resource 

development are no longer distinct entities 

proceeding on separate tracks, the term 

"cultural tourism" has emerged to describe 

the meshing of these activities. A wide vari-

ety of definitions have been applied to cultural 

tourism, with no universally accepted inter-

pretation. The World Tourism Organization's 

Cultural Tourism Charter defines cultural 

tourism "in the narrow sense, [as] move-

ments of persons for essentially cultural mo-

tivations such as study tours, performing arts 

and cultural tours, travel to festivals and 

other cultural events, visits to sites and 

monuments, travel to study nature, folklore 

or art, or pilgrimages" and "in the broadest 

Cultural Tourism in the Columbia Valley 
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sense, all movements of people might be included... because 

they satisfy the human need ford iversity (new knowledge, expe-

rience and encounters)." 15 

Cultural tourism can be seen as a dynamic tourist activ-

ity, one closely tied to physical experience. 16. it is a search for 

and ace I ebrati on of  that which is unique, beautiful, and that 

which represents our most valued inheritance - the things we 

want to keep and hand onto our descendants, the things of which 

our communities are proud. 17 

Cultural tourism has our heritage as its most essential 

core, with heritage defined as resources inherited from the past 

that have a cultural value for the present and future. Heritage 

resources can be a product of individuals, groups or society asa 

whole or can be a product of nature. They can be tangible, in that 

the heritage resource has a physical manifestation, or intangible, 

with no physical manifestation. 18 Beyond attracting tourists, the 

conservation of a region's cultural resources helps the local 

population bet ter understand who they are, where they live, and 

why they are unique. Asense of pride is instilled in the people 

throughtheuseofevidenceoftheirhumanpast -apridenotonly 

as individuals, but in society as adistinctive group and commu-

nity.' 9 

Tourists have always shown interest inavariety of 

cultural attractions, with culture now ranked second only to 

climatic factors in destination decision making.20 While many 

cultural institutions have been stereotyped as "elitist, stuffy, 

musty, snobby, and boring, "21 cultural tourism focuses on a 

much broader spectrum than the visual and performing arts, and 

includes local attractions, events, festivals, history, entertain-

ment, business, parks and shopping.22 Today's tourist is better 

educated, more selective and sophisticated, and is seeking sat is-

faction from avariety of cultural and multi-cultural attractions 

it has been suggested that the modern tourist is " interested in 

things, sights, customs and culture different from his own pre-

cisely because they are different."23 Market surveys tend to 

indicate that the main activities and interests of tourists include 

opportunities to increase knowledge through visits to museums, 

historical, military and-archaeological sites, and by experiencing 

unique and different cultures. 24 

in Europe, cultural tourism encompasses heritage, the 

arts, and ethnic diversity. In Canada, cultural tourism often 

refers only to the arts or a major event or large site 
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development,25despite the fact that Canada is a country richly 

endowed with cultural attractions of high calibre - from ethnic 

communities, museums and his toric sites, to theatres and concert 

halls. Most every community in Canada has cultural resources 

that would interest tourists and which would provide meaningful 

travel experiences, and although most small towns usually have 

few outstanding tourist attractions, they are gene'rally rich in 

their sense of place. 26 

Cultural tourism, as a generally new form of tourism in 

Canada, emphasizes cultural diversities and regIona] resources 

and amenities. From a tourism development perspective, the 

historic, cultural, and natural resources of rural lands and small 

towns are seen as foundations for new development.27 Rather 

than downtown core revitalization, attention is drawn to an 

entire Peg ion's history, environment, culture and architecture, 

in order tocapitalize on the cultural distinctiveness of an area 

for tourism development.28 Almost imperceptibly, numerous 

culturally based neighbourhoods, communities and regions have 

emerged as focal points for a wide range of pursuits having 

interest to tourists, in effect providing visitors with a "package 

of products. "29 

There is a growing appreciation of the need forwise 

management in the field of cultural tourism. Nowhere is this 

more important than in tourism development in small towns and 

rural areas. Until recently, the concept of tourism in these 

areas was traditionally based only on accommodations and a few 

recreational activities, carried on with limited planning, mini-

mal facilities and little response to the needs of the tourist.30 

Planning within the industry requires the acceptance of the 

not ion of large areas and indeed or populations as attract ions if 

the comprehensive, co-ordinated resource development and 

interpretation required by the tourist is to be attained. 31 

Cultural tourism places an emphasis on explicit compo-

rcents of culture which are readily visible to the traveller. These 

cultural resources are eitherknown locally, or if unknown, 

must be researched and inventoried. To provide a meaningful 

travel experience, one which will encourage visitors to return, 

developers must be aware of the tourists' desire for authentic-

ity". This new "cultural tourist" believes and insists on living 

the "real experience" and wants to be accepted in the "real 

world of the host."32 In many cases sights alone are not suff I-
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dent - the tourist is looking for animated attractions, forms of 

culture which includere-enactment of battles, restored historic 

villages, and special festivalsreflecting early traditions and 

behaviour. 33 (See Figure 1.11) Even when the enjoyment of 

streetscapes and historic sites is peripheral to the mainpurpose 

of a trip, it will still act as an additional draw, encouraging the 

traveller to stay longer and spend more.34 
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Figure 1.11 Forms or Culture 

Tourism can beavaluable investment, regardless of the 

size of the town orregion, as long as expectations are kept rea-

sonable. Tourist money provides employment for locals and 

encourages the continuation of arts and crafts which might 0th-

erw Ise disappear. Careful planning is required, however, as 

tourism development can sometimes spoil the very thingvisitors 

come to see.35 

The maxim" ...every city has apast.." 36 can be 

broadened to include every town and region having a past. Heri-

tage resources, many of which are non-renewable, scarce, and 

endangered, are major sources of information for understanding 

our cultural past, 37 In many cases, the primary responsibility 

of those involved in cultural tourism Is the preservation of 

valuable heritage materials.38 Under this focus, cultural tour-

ism has bee aptly described as "cultural preservation w itha 

planned appeal to tourist markets. " 39  The definition of the term 

"historic preservation "has been expanded in recent years by 

preservations specialists to mean not only site and structure 

preservation, but also to the broad concept of "  heri tage preser-

vation" - the consideration of artifacts, landscapes, and festivals 

which are significant to a community's sense of heritage.40 
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There is relat lye ly little diff icul ty in del inea ting re-

sourcesof national or regional significance, but selecting sites of 

local importance can be a subjective and ongoing process. 4' At 

the small town level, local historical agencies tend to have local 

perspectives, and are oriented to personal, cultural, and social 

history.-Local museum work, oral history programs and historic 

preservation efforts tend to be the focus of most small town 

efforts. Museums playa pivotal role in the Identification, devel-

opment, and interpretation of movable and immovable heritage, 

and are often the centrepiece of local heritage activity. 42 Most 

local museums are oriented toward a tangible form of historical 

data - the artifact - and have traditionally worked through the 

"five pillars of museology". (See Figure 1.12) A "new muse-

ology" has been emerging in recent years, one in which the 

collection is the entire natural and cultural heritage of an area. 

Artifacts are preserved in context and an everyday point of view 

is maintained. The local population, whether individually or 

collectively, becomes the curators or keepers of the heritage of 

the region. 43 Rapid technological and societal changes have 

multiplied the numberof objects deemed worth of museum care, 
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Figure 1.12 Five Pillars of Museology 

and ways of life - social habits, religion, ethics, trades and skills 

- are changing so fast that many traditions are simply being lost: 

More of conventional museums is not the answer to this problem. 

The "new museology "has answered w ithunique and innovative 

solutions such as ecomuseums, integral museums, open muse-

ums, exploding museums, neighbourhood museums, territorial 

museums, and museums without walls. 44 The focus for this 
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"new museology" is rooted largely in what can be regarded as the 

"new history". The "new history" starts by rejecting the 

traditional notion that the most important subjects for study are 

political leaders and ruling groups, the public events they par-

ticipated in, or the majorpolitical, economic, and scientific 

transformations that have altered the course of Western his-

tory.45 The" new historians" give emphasis to society as a 

working organism, a community of individuals of groups who are 

mutually dependent on one another. Itbecomesahistoryof 

people, not just personalities, and  history of process, not 

patriotism.46 

Material culture remains at the core of museology, and is 

the interconnection that visibly joins persons and groups to 

society and the material reality around them. 47 Material culture 

tells of the everyday past and the cultural present, and is made 

up of tangible things crafted, shaped, altered and used across time 

and space. The study of material culture, however, cannot stand 

exclusively on physical evidence, and the material facts must be 

integrated with customary, gestural, oral and written evidence, 

and must include such intangibles as ritual, play, labour, festiv-

ity and belief.48 

Traditionally, the term "cultural resource" has been 

used torefer to archaeological remains andoccasionally to his-

torical structures, but the meaning has now expanded to include 

social groups and folk traditions. 49 When the cultural resource 

is  human being rather than a historic building or archaeologi-

cal site, the problem of conservation and management assumes a 

• different dimension. A living cultural heritage can be recorded 

on tape or film forarchival preservation, and tangible mani fes-

tations of thatheritage such as craft items canbe assembled Ina 

museum, however little can be done to " conserve "  the lives of 

the practitioners.50 "Managing" people rather than property 

takes on implications of meddling in theirlivesoreven treating 

them like zoo animals. While there exists an obligation to give 

tourists (and locals)as accurate a portrayal as possible of re-

gional cultures, planning in the field of cultural tourism re-

quires am aj or  concern for the impact of change on living people 

and their traditions. 51 
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Impacts  

The unprecedented growth of tourism has created a multi-

tude of impacts for tourist destinations. These impacts can be 

either positive or negative in nature, and can generally be as-

sessedby evaluating the benefits and costs of individual tourism 

projects. The impacts can be grouped into one of three major 

categories: economic, physical, or social. (See Figure 1.13) 

Economic Impacts: Tourism hasmajoref fectson the 

economy of the destination areas. These impacts are easily meas-

ured, as compared to physical and social impacts, because they 

deal with quantifiable figures such as tourist expenditures, or 

the number of jobs created through a new tourism project. 

There is, however, a tendency on the part of decision makers to 

recognize only the obvious benefits of a project and to ignore the 

costs. Positive impaclscan include generation ofincomeand 

employment opportunities, an improved economic structure, and 

the encouragement of entrepreneurial activities. Since expendi-

tures by one tourist become income to a local business, and then 

can be spent again and again, an initial injection of new spending 

in an economy (i.e. the tourist dollar) generates a total increase 

ACTIVITIES AND/OR 
EXPERIENCES IN 

TOURIST DESTINATION 

_W 
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ON HOST COMMUNITY 

PDOVSHCAL 

Figure 1.13 Impacts on Tourist Destinations 

in spending which is greater than - some multiple of - the initial 

increase which caused it. (See Figure 1.14) These cycles of 

spending end rather quickly, however, as some of the income 

received in each cycle is" leaked" from the spending stream and 
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Figure 1.14 Example of Tourist Expenditures Circulating Through 
Local Economy (Income-Expenditure Ilultiplier) 

Is unavailable to be respent. This Is Particularly the 

case for small local or regional economies. Benefits 

to the economy are seldom without associated costs, 

such as over-dependence on tourism for livelihood, 

increased inflation, high land costs, and increased 

municipal infrastructure maintenance, It should be 

noted that these economic impacts are directly related 

to several key factors, Including: the nature of the 

tourism destination and its attraction potential to 

tourists, the volume and intensity of tourist expendi-

tures, levels of economic development, size of the 

local economic base, and the degree of tourist expen-

diture recirculation within the community. 

Physical Imoacts Physical Impacts are the 

effects of tourism on the natural and built environ-

ment. In many cases tourism and the environment 

are in conflict. However, this conflict can be mini-

mized by careful planning and the Implementation of 

well thought out development standards. The preser-

vation of local historical structures and improved 

infrastructure rank as two of the most common 
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positive physical impacts from increased tourism. Poten-

tial negative physical impacts include municipal infra-

structure overload, traffic congestion, pollution, visual 

impacts, plus' the disruption of vegetation and animal 

communities. 

Social ImDacsThe ways In which tourism con-

tributes to changes In the people, lifestyle, and culture of 

the host community represents social Impacts. Changes in 

the quality of life for residents can be both positive and 

negative In nature. Positive social benefits from tourism 

can include the creation of. new employment and the reduc-

tion of unemployment, preservation of local history, 

increased educational opportunities, and enhanced civic 

pride. Negative social impacts stemming from increased 

tourism development can include overcrowding of munici-

pal facilities and services, employment conflicts, Increase 

in crime, and the threat of lifestyle changes. 

Although tourism development will affect each 

destination in a unique way, the impacts on a small town or 

region will have some costs and benefits that can be gener-

alized. (See Figure 1.15). Figure 
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Chapter One Summary; 

Tourism appears destined to become the single most 

important industry in the world by the turn of the new century. 

Although tourism is in effect consumptive by nature, and in the 

past has been developed with little regard for management or 

control, it has the potential, with careful planning, to become a 

virtually sustainable industry. With tourism's vast economic 

potential as the reward, the competition for tourist dollars has 

become increasingly fierce. Since tourism is voluntary, the 

most attractive destinations will receive the largest share of 

visitors. To create an attraction capable of competing in this 

highly competitive market, more is required than simply a 

natural or man-madeattraction. Often, large capital invest-

ments are required forsite development, support facilities, 

infrastructure, or marketing programs. Additionally, thehospi-

tality of the residents of a destination area is often as important  

factoras the attraction itself. 

Astrong l ink has always existed between the tourism 

industry and the cultural assets of  city, region, or country. 

Thecultural and social characteristics of an area are some of the 

most important factors which are considered by tourists in 

choosing adestination. "Cultural tourism" is the term which is 

now used to describe the interconnection between tourism, eco-

nomic development, and cultural resource development. 

Heritage is the heart of cultural resource development 

and cultural tourism. Beyond attracting tourists, the conserva-

t ion and preservation of  region's cultural resources helps the 

local populace better understand themselves, promotes abetter 

quality of life, and in turn instills  community orregion with  

sense of pride. 

In Canada, regions ratherthan single rnajorattractions 

have emerged as focal points for growth in the tourism industry. 

Large areas and local populations become the attraction, and in 

such rural areas with small towns, the effectivemanagement of 

cultural resources is very important. The development of cul-

tural resources can be a valuable investment, both economic and 

social, f ora region as long as expectations are kept reasonable. 

Tourism is nomagic cure to the ailing economic fortunes of an 

area, and oftentimes tourism can spoil the very thing visitors 

come to see. 

Cultural Tourism in the Columbia Valley 
22 



Chapter One Summary 

The approaches tb the development and/or preservation of 

cultural resources is varied. The "new museology", with 

ecomuseums and neighbourhood museums, offer creative alter-

natives to the traditional museum approach on conserving re-

sources. The "new history", with its emphasis on society and 

the everyday life of the past rather than a few significant indi-

viduals oreventshas also had a major impact on th shape of 

cultural tourism. 

All forms of tourism, including cultural tourism, have 

sorne form of impact on the host community. Impacts can be 

positive or negative in nature, and can range from m inorto 

major in scope. Increased tourism toan area will undoubtedly 

lead to increased impacts. Effective planning and management of 

resources canhelp reduce negative impacts and enhance positive 

ones. 

The future looks bright for tourism, and in particular for 

cultural tourism, which in many situations isstill avirtually 

untapped resource. Excessive optimism, however, must be 

tempered because tourism can be a risky venture, and even good 

planning and management are no guarantees of success. 
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East Kootenay 

CHAPTER TWO: TOURISM IN THE 
COLUMBIA VALLEY 

The area of study, which is sometimes referred to as the 

Upper Columbia River Valley or the Windermere Valley, centres 

on the Village of Invermere, and in terms of th is document will 

be referred to as the Columbia Valley. Invermere, withapopu-

lation of approximately 2000, is the business and service centre 

of the region and is the largest town forover 100 kilometres in 

any direcLion. The columbia Val ley occupies the northern one-

third of the Regional District of East Kootenay (R.D.E.K.), one or 

29 regional government units formed by the province of British 

Columbia. Encompassing 27,000 square kilometres, or 3.2% of 

B.C.'s land area, the R.D.E.K. has a total population of 53,000, 

and is economically dependent on forestry, mining, and tourism. 

Cranbrook, with a population of approximately 15,000, is the 

major city in the R.D.E.K. Other significant populat ion centres 

in the region include Kimberley (6,000 pop.), Fernie (5,100 

pop.), Sparwood (4,500 pop.), and Elkford (3, 100 pop.). 

Ma jorm ining act ivily is concentrated in the southern 

half of the R.D.E.K.,with the world's largest lead-zinc-sliver 
f 

ore body at Kimberley, and the province's leading coal-producing 
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deposits in the Crow snest Pass-Elk Valley area. The forest 

products industry is spread throughout the R.D.E.K., with nu-

merous sawmills, as well as a major pulp mill at 5kookumchuck, 

utilizing the region's pine, spruce, and fir forests. Additionally, 

several Christmas tree farms are located in the Invermere area. 

Although agriculture is of less significance to the East Kootenay 

economy than either mining or forestry, agricultural operations 

exist throughout the region, with pockets of farmland in allof the 

major river valleys. Due to mountainous terrain, poor soiIs, and 

adry climate, agriculture is almost exclusively restricted to 

cattle ranching, although assorted field and specialty crops and 

poultry are raised on  limited basis. Tourism has long been a 

significant contributor to the East Kootenay economy, particu-

larly in the Columbia Valley. Major attractions in the East 

Kootenay include the region'.s mountains, wildlife and scenery in 

Kootenay National Park, hot springs and resorts at Radium and 

Fairmont, Fort Steele's historic park, and ski hills at Panorama, 

Fairmont, Kimberley, and Fernie. 

Geographically, the East Kootenay region is characterized 

by abroad flat valley fringed by mountainous terrain. The Rocky 

Mountain Trench (See Figure 2.2), an 800-kilometre long 

trench scoured out by glaciers 

in the last Ice Age, runs 

north-west to south-east 

through the region and is 

bounded on the east by the 

formidable heights of the 

RockyMountains and on the 

west by the equally Impressive PurcellMountains. The Trench 

ranges in width from six kilometres (near Invermere) to 27 

kilometres (near Cranbrook), and valley floor elevations range 

from approximately 750 metres to 1000 metres above sea level. 

By contrast, some peaks in the Rocky Mountains exceed 3500 

metres above sea level. 

Drainage in the region is provided by the northward 

flowing Columbia Riverand the southward flowing Kootenay 

River, with its major tributaries the St. Mary's and Elk Rivers. 

The region's two largest natural lakes, Columbia and Win-

dermere, are found at the headwaters of the Columbia River. 

Lake Koocanusa is the reservoir of the Libby Dam on the Kootenai 

(Kootenay)River in Montana and backs up almost 70 kilometres 

north of the international border. 
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The Columbia Valley, occupying the Rocky Mountain 

Trench and centered on the Village of Invermere, extends ap-

proximately 120 kilometres from Canal Flats and Columbia Lake 

in the south to the hamlet of Spillimacheen in the north. Moun-

tains rise steeply on both sides of the mainvalley, restricting 

development to a relatively narrow band along the Columbia 

River. Columbia Lake, the source of the Columbia River, and 

Lake Windermere, a widening of the Columbia River, are the East 

Kootenay's largest natural lakes. The gradientof theColumbia 

River, which flows north from Columbia Lake, isvery gentle, 

creating meandering river channels and extensive marshland and 

shallow lakes along the entire lengthoI thevalley. 

Economically, the Columbia Valley region is dependent 

upon tourism and forestry, with limited mining and agriculture. 

Although the Columbia Valley is tiedpol itically and geographi-

cally to British Columbia, it is very dependent economically on 

Alberta. The majorpopulation centre of Calgary, which is less 

than three hours distance by vehicle, has provided impetus for 

growth in the tourism industry in the region. 

Invermere is the dominant town in the region, both in 

terms of population and services. Radium Hot Springs, Fairmont 
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Hot Springs, and Panorama Resort have relatively small perma-

nent populations, but are major tourist attractions. Canal Flats,' 

located at the south end of Columbia Lake, is dependent economi-

cally on forestry, having the region's largest sawmill. Win-

dermere, a small village on the eastern shore of Lake Win-

dermere, capitalizes each summer on the lake's attraction. 

Windermere is also historically significant, being the area's 

first permanent white settlement and dating back to the 1889's. 

The towns of Wilmer and Edgewater are primarily bedroom 

communities, serving Invermere and Radium respectively. To 

the farnorth, Brisco and Spillimacheen are little more than a 

collectionof ranching f amilies concentrated aroãnd a general 

store. 

Two sparsely populated Indian Reserves are located in the 

Columbia Valley. The Columbia Lake Indian Reserve, located 

between Windermere and Fairmont on the east side of Lake Win-

dermere, is home to the Kootenay Indians. Other Kootenay Re-

serves are found in the Cranbrook-Kimberley area and in north-

ernMontana. The Shuswap IndianReserve, located between 

Invermere and Radium on the benchlands on the east side of the 

Columbia River houses Shuswap Indians, who are directly related 

to the Shuswap Indians of the interior of B.C. Al though both 

Indian bands living in the Columbia Valley are relatively recent 

arrivals to the region (arriving in the late l8thcentury-onlya 

few decades prior to the first white men), they have been sig-

nificant contributors to the valley's historical and cultural past. 

Kootenay National Park, situated west and north of Ra-

dium, was created as payment to federal government by the 

British Columbia government for the construction of the first 

highway through the Rocky Mountains. The Banff -Windermere 

Highway, the scenic gateway to the Columbia Valley through 

Koptenay National Park, was opened in 1923, in turn drawing 

some the first tourists through the mountains. Tourists continue 

to flock through the mountains everyyear and hot springs and 

golf courses at Radium and Fairmont guarantee busy summers, 

while ski hills at Panorama and Fairmont, along with the hot 

springs, ensure winter tourist activity. 
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TOPOGRAPHY AND MAJOR FEATURES 
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Figure 2.4 Topography and Vegetation of Columbia Valley 

The Columbia Valley's most striking feature is its moun-

tains, the Rocky Mountains towering majestically to the east and 

the striking forms of the Purcell Mountains rising to the west. 

The Rocky Mountain Trench, approximately 6-8 kilometres 

wide, separates the two mountain ranges. Almost all of the re-

gion's human activity is concentrated in the Trench. Two major 

rivers, the Columbia and the Kootenay, also occupy the Trench, 

the Columbia flowing to the north, and the Kootenay to the south. 

These two major rivers pass within two kilometres of each other 

nearCanal Flat, before going their separate ways and joining 

some 600 kilometres downstream at Castlegar, B.C. Of the 

region's two main lakes, Lake Windermere Is warmer than 

Columbia Lake and is more popular with summer recreation 

enthusiasts. The regions is also dotted withnumerous smaller 

lakes and streams, most of which contain trout and are popular 

with anglers. 

Vegetation in the Columbia Valley is largely determined 

by elevation. Atan elevation of 750 to 1000 metres, much of the 

valley bottom along the slow-moving waters of the Columbia 

River is a vast network of marshland and shallow lakes, which 
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Vegetation 

form an important habitat formigratory waterfowl and winter-

ing areas for big game. The dry bench lands above the Columbia 

River contain am ixture  of Douglas Fir, Lodgepole Pine, and 

Aspen forestswith some open pockets of grasslands. Rising above 

the benchiands to the valleys and lower mountain slopes of the 

Rockies and Purcells, at elevations above 1000 metres, the 

moisterColumbia forestregion is characterized by large stands 

of Douglas Fir, Lodgepole Pine, Engelmann Spruce and Western 

Larch, key to the region's forest industry. Above 2000 metres, 

major forests give way to lesser stands of Engelmann Spruce and 

Alpine Fir, eventual lyreaching the tundra-like alpine vegetation 

zone, where harshclimatic conditions prevent tree growth. 
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The climate of the East Kootenay, and in turn the 

Columbia Valley, can be broadly characterized as Cool Conti-

nental, with long, cold winters and short, cool summers 

havingbriefhotspells. The region is also described as 

semi-arid in nature, with extreme temperatures ranges and 

low prec ipitat ion in the ma in valleys. With low humidity 

and clear evening skies, frosts are known to occur mall 

months. Prevailing winds in the Columbia Valley are from 

the west and north-west, with northerly winds becoming 

more frequent in the winter months. 

The key factor affecting local climate in the East 

Kootenay is elevation. Precipitation is lower and average 

temperature higher at locations of lower elevat ion (In-

vermere and Cranbrook). Surprising to most persons not 

familiar with the area, Invermere is almost 200 metres 

lower than Calgary in elevation. 

Invermere ranks most favourably in terms of a hos-

pitable climate when compared with its East Kootenay 

counterparts and with Calgary. Invermere's temperature 

(summer and winter) ranks high and the amount of snow and 

precipitation ranks less than the other major centres. 
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Figure 2.6 Transportation 

The two major east-west highways through the Rocky 

Mountains in southern British Columbia pass well to the north 

and south of Invermere (Trans-Canada Highway and Crowsnest 

Highway). Adirect connection to the Trans-Canada Highway at 

Golden,B.C. is made via Highway 95, leading north from Radium 

Hot Springs. From Golden, the Trans-Canada leads west through 

Rogers Pass to Revelstoke and onto Vancouver via Kamloops. 

Highway 93 (Banff -Windermere Highway), extending east 

through Kootenay National Park, connects the Columbia Valley to 

the Trans-Canada Highwayat Castle Junctton inBanff National 

Park, mid-way between Banff and Lake. Louise, and the eastbound 

Trans-Canada continues past Banff to Calgary. Highway 93/95 

extends south from Radium, past Invermere, eventually joining 

the Crowsnest Highway just east of Cranbrook. The Crowsnest 

Highway leads east to the Alberta boundary and west to the West 

Kootenay and eventually to Vancouver. 

The most significant highway connection for the Columbia 

Valley is the three hour drive to the City 01 Calgary. The prox-

imityof this major population centre has very much affected the 

growth of the Invermere region, particularly in terms of tour-
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Transportation 

ism. Vancouver, at a minimum of nine hours driving time, has 

had little influence on development in the Columbia Valley. 

Cranbrook and Golden, both 11/2 hours away by vehicle, are the 

closest towns that are larger than Invermere inpopulation, 

reinforcing the notion that despite its size, Invermere(popula-

tion 2000) is an important service centre fora significantly 

large land area. 

As withmajorhighways, the two main east-west railway 

lines through the southern Rocky Mountains both bypass the 

Invermere regton. The Canadian Pacific Railway (C.P.R.)main-

line from Calgary passes through Banff and then crosses the 

Continental Divide at Kicking Horse Pass before descending to 

Golden, and from thereto Revel stoke via Rogers Pass. To the 

south the Crowsnest Pass line of the C.P.R. extends west from 

Lethbridge through the Crowsnest Pass and on to Cranbrook 

bef ore continuing west to Vancouver. In the first decade olthe 

20th century, the C.P.R. constructed the Kootenay Central Rail-

way line along the Kootenay and upper Columbia Rivers, connect-

ing the C.P.R. mainline with the Crownest Pass line. Until recent 

cuts, VIA Rail serviced passengers along the C.P.R. mainline, 

with stops in Banf I and Golden. Coal from the Elkford-Sparwood 

region and freight are hauled on the Kootenay Central line. 

The Cranbrook-Kimberley Airport, administered by the 

City of Cranbrook, is the East Kootenay's only commercial air-

port. This airport is served by Canadian Airlines International 

with daily jet service to the Okanagan, Kam loops, Vancouver, 

Calgary, and Edmonton, and by AirftC. with daily service to 

Castlegar, Vancouver, Calgary, and Edmonton. The privately 

owned and operated Fairmont Airport has charter air services 

associated with the tourist industry in the Columbia Valley. 

Invermere has a smallprivate, paved airstrip, capable of han-

Wing small private planes and small charter operations. Radium 

and Edgewater have short dirt strips used occasionally by local 

pilots. 
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Figure 2.7 Population: Columbia Valley 

Total population for the Columbia Valley as of the 1986 

federal census was 6454 persons. invermere is the largest town 

in the region, with a population of just under 2000 persons. 

Other significant towns in the region in terms of population are 

Canal Flats (8 16 pop.), Windermere (581 pop.), Fairmont Hot 

Springs (440 pop.), Edgewater (389 pop.), Radium Hot Springs 

(366 pop.) and Wilmer (366 pop.). A population of 219 is 

fairly evenly split between the area's two Indian Reserves(Co-

lumbia Lake [Kootenay] and Shuswap). Brisco and Spill ima-

cheen, twohamlets at thenorth end of the valley have relatively 

srrall populations. Approximately20%of the population of the 

Columbia Valley( 1248) is classiftedasrural. This includes a 

large number of retirees (mainly from Alberta)who have built 

homes on Lake Windermere and Columbia Lake. 
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Demographics 

The ages truc Lure of the Regional District of East Koote-

nay is indicative of a region of a region which has a large number 

of young f am il ies, many of which were attracted to the region by 

potential employment opportunities, part1cu1ar1y in the primary 

sector. Al though datais not available,itislikely that the 

Columbia Valley has a higher percentage of persons in the 65+ 

age group than the East Kootenays as a whole, as there are a large 

number of retirees (many from outside the area) who make their 

home in the Columbia Valley. 

The R.D.E.K. mirrors the national trend over recent 

decades towards smal lerhouseholds and families. 
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Infrastructure 

ln general, residents of the larger communities 

in the Columbia Valley enjoy full amenities and all the 

benefits of an adequately maintained infrastructure. 

Invermere and Radium each have a detachment of 

R.CJI.P., which service nearby communities and the 

surounding rural area. The Columbia Valley's only 

hospital is located in Invermere (Windermere District 

Hospital), as are local doctors and dentists. Anew hos-

pital in Invermere is scheduled to complete construction 

in 1991, and the old hospital (connected to the new 

hospital) will be used for long-term care patients and 

forhospital administration. 

The boundaries of B.C. School District 4(Win-

dermere) take in all of the communities of the Columbia 

Valley. All major towns have apelementary school, with 

Invermere having the Valley's only secondary school 

(grades 8-12). High school students are bussed to 

Invermere from outlying communities. Abranch cam-

pus of the East Kootenay Community College (based in 

Cranbrook) is located in Invermere, offering university 

transfer courses and avariety of adult education courses. 
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Infrastructure 

In terms of media, the Columbia Valley is served by a 

local weekly newspaper (The Lake Windermere Valley Echo) and 

a local radio station(CKIR). Cable television is available mall 

towns, with broadcasts originating in Calgary and Lethbridge 

(CFCN/CFAC) and Vancouver (CBC), plus a number of major U.S. 

networks and superstatlons available to the local viewingpublic. 

Of particular note is the fact the Columbia Valley receives more 

relevant information (local stories, weather, etc.) from the 

Alberta stations than from the B.C. stations. 
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Economy 

Within the Regional District of East 

Kootenay (R.D.E.K.), the Tertiary Sector is 

responsible for the vastmajorityof business 

establishments. However, a large proportionol 

these establishments are of the small business 

variety and it is the Primary Sec tor(espe-

cially forestry and mining) that provide jobs 

far in excess of their proportion of business 

establishments. This is due to the large num-

berof persons employed at several of the 

region's mines(eg. 1295 persons employed at 

Fording Coal in the Elk Valley). Al though there 

are no major mines in the Columbia Valley, 

several sawmills have large numbers of em-

ployees. Statistics on business establishments 

and total employment for the Columbia Valley, 

although not available, would likely mirror 

that of the R.D.E.K. as a whole. 
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Figure 2.11 Business Establishments and Employment 

Cultural Tourism in the Columbia Valley 
37 



Economy 

Based on them ost recent data available, average annual 

income in the Regional District of East Kootenay (R.D.E.K.) is 

higher than the British Columbia average. This can be attributed 

largely to the higher wages paid in the primary sector, espe-

cially inmining and forestry in the East Kootenays. The R.D.E.K. 

has consistently been from 3-5% ahead of the provincial average 

in terms of annual income. 
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1985 

In communities dom inatedby highly-skilled and highly-

paid workers(eg. Sparwood with its coalmine workers), the 

income distribution is skewed towards the higher income classes. 

By contrast, Invermere is illustrative of a more diversified 

economy, where the number of tax returns progressively dimin-

ishes ashigherclasses are encountered. 
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Economy 

Forestry is the major employer among primary indus-

tries inthe Columbia Valley. Large sawmills are located at Canal 

Flats and Radium. Mines in the area are small in terms of em-

ployment. Cattle ranching, although large inactua1landus5 

relatively minor in terms of total employment. 
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Figure 2.15 Regional Tourist Attractions 

With its spectacularmountain scenery, wildlife, warm 

water lakes, hot springs, golf courses, and ski hills, the colum-

bia Valley ranks favourably with otherregional attractions in 

terms of popular itywith tourists. Although noLas well-known 

as 8an1 1,Jasper, or the Okanagan, large numbers of tourists 

make their way through the mountains to the Columbia Valley 

eachyear. Summer is the peak tourist season, and an influx on 

weekendso1.1O,O0O or more tourists into the Columbia Valley, 

with its permanent population of 6,000, is not uncommon. 1 

Although less popular, as a destination than BanIfor the 

Okanagan, the Columbia Valley dominates the East Kootenays in 

terms of tourism. Summer is the peak season, even though the 

Valley's ski hills and hot springs area reasonable winter draw. 

Very much in competition with Banff andJasper, the Columbia 

Valley has also benefitted from its close proximity to these star 

attractions (less than two hours driving time from Banff to 

Invermere). Since it isnot located ona major east-west thor-

oughfare (Trans-Canada or Crowsnest Highways)and therefore 

unable to capitalized on "passers-by", the Columbia Valley 

serves largely as a primary destination. 
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In addition to splendid scenery, which is found throughout 

the length and breadth of the Columbia Valley, a number of pri-

mary attractions have emerged. Radium Hot Springs, with its 

warm mineral baths, was the Valley's first tourist attraction, 

dating back to the turn of the century, and it remains very popu-

lar today, attracting approximately 350,000 persons annually.2 

Kootenay National Park, in which the actual hot springs are 

located, is one of the four contiguous Rocky Mountain National 

Parks (along wlth Ban lf,Yoho,andJasper Nat ional Parks) and is 

an outstanding attraction in its own right. Fairmont Hot Springs 

is a true four season resort, with golf and swimming in the 

summer and skiing and hot springs in the winter. Panorama ski 

hill, located fifteen kilometres by gravel road from Invermere, 

is a very popular attraction during the winter, and recent mar-

ket ing has begun to turn the resort into  f our season dest mat ion, 

concentratingon tenni s, horseback riding, and hiking in the 

summermonths. Lake Windermere, with its lakeshore commu-

nitiesoflnvermereandWindermere, is very popular from late-

May until early September with swimmers, power boaters, 

Cultural Tourism in the Columbia Valley 
41 



Tourist Season 

sail boa ters, and windsurfers. The final important attraction! n 

the Columbia Valley is not as! ngle  location, but rather the large 

number of Forest Service recreations i Les near the Valley's 

numerous small lakes and streams. 

Thenumberof tourists visiting the Columbia Valley peaks 

in them id-summer months of July and August. Significant fall-

off in the number of tourists begins following  the L abour Day 

long weekend, bottoming out in the weeks prior to the opening of 

the region's ski hills (usually the beginning of December). 

Winter tourist activity is steady from December through mid-

March, but isvery localized (Panorama and Fairmont). Follow-

ing the close of the ski hills (usually late March) there is an-

other signif!cant decline in tourist activity, which generally 

reverses in late spring. The Victoria Day (May 24th) long 

weekend is traditionally hailed by locals as the beginningol the 

new tourist season. 
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Figure 2.18 Services 

Invermere dominates the Columbia Valley in terms of 

services. Althoughmostof Invermere's services are oriented 

towards the local population, there are shopping opportunities 

and restaurants for tourists. Most of the other communities in 

the Columbia Valley have limi Led services, and what services do 

exist are largely oriented towards tourists. This is most noti-

cable in the communities of Fairmont, Radium, Windermere, and 

Panorama. Permanent residents of these communities and other 

Valley communities do a large proportion of their shopping in 

Invermere, with occasional trips to either Cranbrook or Calgary, 

the two closest majorpopulation centres with significant shop-

ping facilities. 
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Figure 2.19 Recreation Areas and Parks 

Parks 

The parks system is an important component of the Co-

lumbia Valley tourism structure, preserving spectacular scen-

ery and the environment forpublic enjoyment. The East Koote-

nay's only national park is Kootenay National Park, located west 

and north of Radium Hot Springs. Resource management in 

Kootenay National Park is the responsibilityolEnvironment 

Canada (Parks Service), acting under the National Parks Act and 

Regulations. Currently in the Columbia Valley there are six 

provincial parks, ranging in size from 5 to 362 hectares and 

three recreational areas, ranging in size from 260 to 24,000 

hectares. 
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Figure 2.20 Summer Recreation 

Summer Recreation 

Recreational tourism is by far the mostdominant form of 

tourism in the Columbia Valley. The region's mountains and 

lakes allow I or avast array of recreation in both summer and 

winter. 

Water sports are very prominent in the Columbia Valley 

during the summer, with Lake Windermere the primary focus of 

these activities, which include swimming, boating, water skiing, 

sailing, windsurfing, and fishing. Hiking, horseback riding, and 

sightseeing take full advantage of the region's mountains and 

wildlife. The Columbia Valley is also renowned as home to a 

numberof specialized recreational activities, including hang 

gliding, white water rafting and kayaking, and mountain climb-

ing. 
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Winter Recreation 

Winterrecreation in the Columbia Valley is dominated by 

snow-related activities, the most prominent being downhill 

skiing, but also including cross-country skiing and snowmobil-

ing. Both Radium and Fairmont Hot Springs are open year-

round, and both arevery popular attractjonsduring the winter. 
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East Kootenay Tourism 

For the East Kootenay region as  whole, total v isitor 

volume has been increasing since the economic downturn of the 

early 1 980's. Revenue to the region from tourism has increased 

byagreaterproportion than visitation. Revenue from tourism 

($165 million) is approximately one-fifth of that generated 

through mining (over $800 million annually), although tourism 

has taken on increased importance with reduced product ion and 

employment at the Sul l Nan Mine in Kimberley and depressed 

world coal markets alfectingElk Valley mines. Although data is 

not available, tourism is significantly more important to the 

economyof the Columbia Valley than to the Eat Kootenay asa 

whole. 
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East Kootenay Tourism 

According to the comprehensive Rocky Mountain Visitors 

Association survey of 1987, there has been a notable shift in 

visitor origin away from Canada, which represented 71% of 

visitors in 1979, to 50% of visitors in 1987. Despite the 

decline in the proport ion of visitors from Alberta, tha t province 

is expected to continue tobe the mãjori ty, in absolute numbers, 

of out-of-province visitors. Population growth and economic 

development in Alberta w illbe concentrated in the large urban 

centres of Calgary and Edmonton, and it is these centres that w ill 

continue to contribute a significant proportionofvisitors to the 

East. Kootenay. The proximity of these major population centres 

and the h igh quality of recreational resources in the East Koote-

nay region will ensure an increasingly important market rela-

tionship into the future, particularly for the Columbia Valley. 

The increasing proportion of American and International 

visitors is expected to continue, encouraged by aggressive mar-

keting techniques sponsored by the Province and by organizations 

such as the Rocky Mountain Visitors Association. The U.S. market 

share remains strongly influenced by favourable exchange rates 

and the attractivenessof a safe, clean, uncrowded environment 

and familiarculture. 
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Figure 2.23 Visitor Origin 

Al though the data suggests a sharp increase in American 

visitors to the region, the immediate post-Expo 86 influence 

may have been a factor and results maybe skewed towards in-

flated numbers of American visitors. In the Columbia Valley (the 

farthest point in the East Kootenay from the U.S. border), basic 

field research indicates that Albertans likely makeup a greater 

percentage of visitors than even the 1979 chart indicates, al-

though no current statistics are available to substantiate this. 
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East Kootenay Tourism 

More than 80% of visitors to the 

B.C. Rockies region had made a previous 

visit toBritishColumbia. Canadians were 

most likely to have made a previous trip to 

B.C. (93%), followed by Americans 

(78%),and then International visitors 

(27%). 
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Figure 2.24 
First Visit to B.C. 

The most popular mode of transportation used to reach 

British Columbia forpersons travelling the B.C. Rockies region 

was private automobile (67%). The second most popular form of 

transportation was the recreation vehicle (RV)at 25% Inter-

national visitors were far more likely to have arrived by plane 

(65%), compared to Americans (6%) or Canadians (4%). The 

use of a rental car was also very prominent among International 

visitors, while it ranked as insignificant among Canadians or 

Americans. Very few visitors to the B.C. Rockies region arrived 

in British Columbia by bus or train. 

The private automobile was the preferred mode of trans-

portation by visitors w  thin British Columbia at 67%, followed 

by recreational vehicles at 24%. Canadians were most likely to 

travel in B.C. by private car (79%), compared to Americans at 

65%. The use of rental cars was high among International visi-

tors at61%. - 
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East Kootenay Tourism 

The average party size among all visitors to the B.C. 

Rockies region was 2.8. More than half (55%) of aliparLies 

werecomprised of two adults. Slightly overone-quarter(27%) 

of all parties were travelling with children. This was noticeably 

higher than the provincial average of 19% travelling w lthchil-

dren. 
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Figure 2.26 Visitor Party Composition 

The most common purpose fora trip to the B.C. Rockies 

was touring, citedby 63% of travellers. Touring was particu-

larly popular among International (95%) and American (77%) 

visitors. Not surprisingly, the region's recreational resources 

attract large numbers of tourists, with outdoors trips (37%) 

ranking as the second most popularreason forvisiting the B.C. 

Rockies. Notably, Canadians were approximately three times 

more likely tovisit a resortwhile travelling in the B.C. Rockies 

than Americanor International visitors. 
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East Kootenay Tourism 

The most popular activities forvisitors 

to the B.C. Rockies were out door activities 

(51%) and sightseeing (46%). Outdoor activi-

ties were approximately twice as popular in the 

B.C. Rockies compared to the B.C. average, and 

outdoor activities in the Rockies were particu-

larly important to Canadians, while sightseeing 

was the most popular activity among American 

and International visitors. Cultural activities 

(v is its to rriuseüm/gallery, historic sites, festi-

vals, or cultural performances) were all ranked 

low by visitors to the B.C. Rockies. 

VI
SI
TO
R 
R
E
S
P
O
N
S
E
S
 
P
E
R
C
E
N
T
 

70 

50 

50 

ATJOTD WJtU) II3\7 7UU1rtfl 
(ROCKY PWUNTAIN TOURIST REGION) 

SHOPPING SIGHTSEEING OUTDOOR MUSEUM/ HISTORIC FESTIVAL CULTURAL 
ACTIVITIES GALLERY SITE PERFORMANCE 

ACTIVITIES PURSUED BY VISITORS 

Visitor Or1Ia 

Canada 

United States 

international 

$.wo.:VItt.r 'Si 

Figure 2,28 Activities Pursued by Visitors 

Cultural Tourism in the Columbia Valley 
51 



Accommodation 

The pattern of available accommodation in the Columbia 

Valley very much mirrors that of the region's attractions. Ra-

•di um, Fairmont, and Panorama dominate available accommoda-

tion, wi thdifferences in types of accommodation largely indica-

tiveof the date of major development. Radium has the largest 

number of cabins, popular in the 1940's and 1950's, and has a 

high proportion of motel units, indicative of growth in the 

1950's and 1960's. Fairmont and Panorama are typical of 

1970's and 1980's style resorts, withvillas and time-share 

condominiums (grouped together as" resorts "). 
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Accommodation 

The accommodation most frequently used by visitors to 

the B.C. Rockies was campgrounds (42%), motels/hotels 

(33%), and friends and relatives (I 3%). Staying with friends 

and relatives was particularly popular among International 

visitors and out-of-province Canadians. 
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The average length of stay for all visitors to the B.C. 

Rockies region was 2.7 nights. International visitors tended to 

stay in the region for longer periods, with nearly 40% staying 

more than lOnights. Americans were most likely to stay in the* 

region fora shorter period of time than Canadians or Interna-

tional visitors. 
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East Kootenay Tourism 

The average expenditure by visitors to the B.C. Rockies 

was $92 per party per day, and with an average of 2.8 visitors 

per party, gives an average of $32 per person per day. This 

figure is significantly lower than the provincial average of $50 

per person per day. International visitors tended to spend the 

most money when visiting the Rockies, both per party ($123) 

and per person ($42). As expected, accommodation ($31), 

followed by restaurants ($1 9), and transportation ($16) were 

the largest single expenditures. Significantly, far less was spent 

on shopping in the B.C. Rockies ($7) when compared to the 

provincial average ($19). 
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East Kootenay Tourism 

,Summer was perceived as an appropriate season to visit 

the B.C. Rockies by avast majority (over 80T.) of tourists. The 

other three seasons ranked very low as appropriate times of the 

year tovisi t the Rockies. While expected for spring and fall, 

winter received a surprisingly low rating from visitors, al-

though the Rockies received higher interest in winter than Brit-

ish Columbia as a whole. 
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Figure 2.33 Seasonal Tourist Interest 

As would be expected, the aspects mentioned as " best" by 

visitors to the B.C. Rockies were scenery (51 %) and the out-

doors (26%). Notably, weather (30%) and hospitality (24%) 

ranked high as" best" aspects or the B.C. Rockies region. The 

"best" aspects of B.C. as awhole were generally the same catego-

ries, but their overall signiricance was lower than in the B.C. 

Rockies. Ranking lower in the opinions of visitors to the B.C. 

Rockies were food and shopping. 
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Chapter Two Summary 

Chapter Two Summary: 

The Columbia Valley, with the Village of Invermere as its 

major centre, is located in the Rocky Mountains of southeastern 

8r1 tish Columbia. Spectacular scenery of mountains, forests, 

rivers, and lakes dominate the region, which not surprisingly 

has tourism and forestry as its major industries. The region is 

economically tied, especially in terms of tourism, to the closest 

major population centre, Calgary, which is located three hours 

drive east of the Columbia Valley. 

Asa tourist destination, the Columbia Valley ranks fa-

vourably with the Immensely popular tourist areas of Banff to 

the east and the Okanagan to the west. The Columbia Valley is the 

major destination area in the EasiKootenays, surpassing both 

Cranbrook/Kimberley and Fernie in terms of popularity. Within 

the Columbia Valley, fourmajorattractions exist: Kootenay 

National Park, which includes Radium Hot Springs; Fairmont Hot 

Springs; Panorama Resort; and Lake Windermere, which in-

cludes the lakeside communities of Windermere and Invermere. 

Tourism peaks significantly in the summer, with a minorpeak in 

the winter, and low seasons in the spring and fall. On busy 

summer weekends, over 40,000 tourists regularly jam their 

way into the Columbia Valley, which has a permanent population 

numbering approximately6,500. 

Invermere Is the most important community in terms of 

services, especially for the resIdentpopulationof the Valley. All 

of the communities in the Columbia Valley have a significant 

proportion of their services geared to the tourism Industry, and 

thus experience the boom/bust employment and revenue-taking 

of the yearly tourist cycle. The Columbia Valley has agood tour-

ism infrastructure (eg. accommodation) in place, although 

existing facilities are underutilized in the spring and fall 

"shoulder seasons ". 

The tourist industry in the Columbia Valley is dominated 

by recreational tourism opportunities. With its lakes and moun-

tains, the region has long been a popular destination for outdoor 

enthusiasts. However, the Columbia Valley's increasing sum-

mertime popularityhas pushed many recreational facilities 

beyond theircarrying capacity, and with that has created a 

numberof problems for the host communities. Summertime 

generally pushes the "Host Population Irritation Index" (See 
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Chapter Two Summary 

Figure 1.6) to the Irritation/Antagonism end ol the scale. In 

terms of the Evolutionary Cycle of Tourism Grow th (See Figure 

1.7), the Columbia Valley falls approximately between the 

"Development "  and "Consolidation "  stages, and it willnot be  

long periodof time before the region will reach the critical 

juncture where the local tourism industry may start to decline 

dramatically. 

The tourism Industry in the East Kootenay (Rocky Moun-

tain Tourism Region), and in the Columbia Valley In particular, 

is in generally good shape. Visitorvolumes and revenues have 

been increasing steadily since the economic downturn of the early 

1980's. Visitors to the region, the majority of which are from 

Alberta, perceive the Rocky Mountain region as an excellent area 

for sightseeing or for pursuing outdoor activiLies. Cultural 

activities rank low In terms of activities pursued byvisitors, in 

many cases because there simply are few cultural tourism op-

portunities in the region at present. 

Overall, the Columbia Valley region is rated favourably 

by tourists, even when compared to other regions in british 

Columbia. Tourist numbers are high, and indicate that the area 

has developed the reputation as a popular destination. Potential 

conflicts are on the horizon intheColumbia Valley due to the 

seasonal nature of the region's tourist industry. The develop-

ment of alternate facilities or the "  spreading out" of the tourist 

season into spring and fall are viable alternatives which could 

not only help alleviate problems, but could potentially spurnew 

growth in the Columbia Valley tourist industry. 
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Native History 

CHAPTER THREE: CULTURAL RESOURCES 
IN THE COLUMBIA VALLEY 

Natives arrived In the Columbia Valley only a matter of 

decades prior to the arrival of the first white men. The Kootenay 

Indians were originally plains dwellers, Inhabiting the regions 

Immediately east of the Rocky Mountains. Continually at war 

with neighbouring tribes, which Included the powerful Blackfoot 

Confederacy (Slkslkah, Bloods, and Pelgans), the Kootenays were 

forced off the plains In the middle of the eighteenth century. 

Retreating through the passes of the Continental Divide Into 

northern Montana, some Kootenays move northward and settled In 

the valley of the Columbia River. Retaining much of their Plains 

Indian culture, the Kootenays regularly crossed the mountains to 

hunt buffalo on the eastern side of the Rockies. To avoid conflicts 

with the Blackfoot, Kootenays used numerous routes and passes 

through the mountains, untll the Continental Divide ranges were 

netted with trails. The Blackfoot knew the mountain trails as 

well as the Kootenay, and often crossed the mountains to raid 

Kootenay camps and steal horses. 

A nomadic, non-agricultural people, the Kootenay sup-

plemented their fare of buffalo meat by hunting deer, elk, and 
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Native History 

bear and gathering roots and berries in the valleys of the Colum-

bia and Kootenay Rivers. Salmon, found in abundance at the head 

of the Columbia River during the fail spawning season, became an 

importantpartof theKootenays'diet. 

The Shuswap Indians arrived In the Columbia Valley at the 

beginning of the nineteenth century, making théirwaywest and 

south from the Shuswap-Thompson region of central British 

Columbia. Peacefully co-existing with the Kootenays, the 

Shuswap subsisted principally on fish, with theirculture much 

more closely tied to that of interior B.C. natives than to Plains 

Indianculture. - 

By the middle of the nineteenth century, the Shuswap had 

established themselves on the eastern side 01 the Columbia River 

north of Lake Windermere, and the Kootenay inhabited the lands 

east of Lake Windermere as far south as Columbia Lake. Other 

significant Kootenay bands were located farther south, near 

Cranbrook (St. Mary's band) and in northern Montana (Tobacco 

Plains band). 

A numberof significant features relating to native his-

tory still exist in the Columbia Valley. The ShuswapandKoote-

nay bands both maintain reserves in the Columbia Valley, each 

with a population slightly over 100 persons. Many descendants 

of Shuswap and Kootenay populate the Valley outside the bounds of 

the reserves, and have contributed significantly to Valley culture 

and history. 

The Shuswap Indian Reserve is located east of the Colum-

bia River between the present-day towns of Invermere and 

Radium. The Columbia Lake Indian Reserve, housingthe Colum-

bia Lake band of Kootenays is located on the east side of Lake 

Windermere between the communities of Windermere and 

Fairmont. 

The "  Paint Pots", an interpreted historical site, is 

located alongside Highway 93 at the north end of Kootenay Na-

tional Park. The site contains large deposits of ochre, which was 

gathered by the natives, dried, and then mixed with oil and used 

aspaint. Ochre was found at the site insufficientvolumes to be 

used by the Kootenay in trade with neighbouring tribes. Several 

small pools at the site have spiritual significance, andwere the 

place where warriors often applied their war paint. 

Rock pictographs can be found at several locations in the 
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Columbia Valley, the two most notable being alongside Sinclair 

Creek in Kootenay National Park and on the east side of Columbia 

Lake north of Canal Flats. 

Two important battle sites involving the Kootenay Indians 

are located in the Columbia Valley. On the east side of Columbia 

Lake, in an area known as Armstrong Plain, the Kootenays fought 

a major battle against raiding Peigans from the prairies. A 

seconds Re, near Whi teswan Lake southeast of Canal Flats, saw a 

battle which pitted kootenays of the Columbia Lake and St. Mary's 

bands against Kootenays of the Tobacco Plains band. Formany 

years a pile of stones guarded each end of the trail along the east 

side of Columbia Lake and another pile on the Whi teswan Lake 

trail marked the spot where many braves fell, and it was said 

that no Indian, and seldom a white man, passed by without placing 

a little twig of evergreen on the stones, a token of remembrance 

for the warriors who fell in the battles of long ago. 

Chert was used by natives for implements such as scrap-

ers, axes, and arrowheads. An important regional chert quarry 

was recently discovered high in the mountains of Top of the 

World Provincial Park, southeast of Canal Flats. Chert from this 

quarry was traded by the Kootenays with neighbouring tribes, 

and has been found throughout the western plains and the north-

westUnited States.. 

Several important archaeological sites relating to native 

history are located in the Columbia Valley. The most accessible 

of these sites is at Indian Beach, along Lake Windermere south of 

the community of Windermere, where numerous arrowheads 

have been found. 

The hot springs at Radium, Fairmont, and Lussler River 

were used regularly by natives for medicinal and spiritual 

purposes. 

Many Continental Divide passes were used by natives 

during buffalo hunting expeditions orraids through the moun-

tains. Of the most significant passes, only Vermilion and S Inc lair 

are accessible by Highway (Highway 93), and the others, in-

cluding Simpson, White Man, Pailiser, and Kananaskis, are only 

accessible by hiking trails. 
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Explorers 

The Columbia Valley is rich in its history relating to 

early whJte explorers. The expansion of the fur trade was the 

major impetus to exploration in the late eighteenth and early 

nineteenth century, with the fur rich territory of present-day 

British Columbia, Washington, and Oregon at stake. David 

Thompson, Canada's foremost geographer and surveyor, as a 

partner In the North West Company, pushed west through the 

mountains at Howse Pass in 1507, following a trail blazed the 

year previous by his compatriot Jaco Finlay. The establishment 

of a new North West Company frontier on the western slopes of 

the Rockies, together with the discovery of the source, descent, 

and survey of the Columbia River to the Pacific Ocean were the 

aims which jrompted Thompson to undertake this and later expe-

ditions. American interests, under John Jacob Astor, were pre-

paring to invade the region of the Lower Columbia River, and the 

North West Company was anxious to forestall Astor's Pacific Fur 

Company. 

Upon reaching the Columbia River after crossing Howse 

Pass, Thompson and his party turned upstream, eventually 

reaching Lake Windermere. Halfway between present-day In-

vermere and Wilmer, on the banks of Toby Creek, a tributary of 
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Figure 3.2 Explorers of the Columbia Valley 
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the Columbia, Thompson constructed Kootenae House, the first 

fur trading post on the Columbia River drainage. Between the 

years 1 807 and 18 12, Thompson surveyed the Columbia and 

Kootenay Rivers from source to mouth, as well as a great number 

of smaller streams, covering many thousands of kilometres 

within the Pacific Northwest. 

Kootenae House was in existence for approximately five 

years, from 1807-1812, and the main reason for its short 

duration was the establishment of a fur trade route over Ath-

abasca Pass and down the Columbia River, bypassing the upper 

reaches of the Columbia. Also, the larger population of Kootenay 

Indians was in the Tobacco Plains region, and trade would be 

more profitable if a post was established further south. Despite 

these disadvantages, Kootenae House might have continued, at 

least for a time, as a subsidiary post had it not been exposed to 

Blackfoot aggression, with the Blackfoot strongly opposed to 

whites arming their enemies, the Kootenays. 

In 1841, Sir George Simpson, Governor'of the Hudson's 

Bay Company, passed through the Columbia Valley on his way 

westward through the mountains as part of his epic round-the-

world journey. Later in the same year, James Sinclair, a metis 

3.3 Kootenae House Site Figure 

from Red River, led a party ot over one hundred settlers through 

the mountains by way of the Columbia Valley to Oregon, in an 

effort to substantiate British claims to the territory. In 1854, 

Sinclair led another party of Red River emigrants and 250 head 

of cattle through the mountains to Oregon. 

Although fur and politics were responsible for much of 
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the early white traffic on them ountain trails, some travellers 

were on religious missions. Among them was the rotund, black-

robedJesui t missionary Father Pierre-Jean deSmet, who visited 

the Columbia Valley in 1845. Atasitehe named" the Plainof 

the Nativity", deSmet erected" the Cross of the Nativity ", a 

wooden cross which was saved in the early years of this century 

and is now kept in St. Paul's Church on the Shuswap Indian 

Reserve. Leaving the Columbia Valley, deSmet erected "the Cross 

of Peace" at the summit of White Man Pass, and prayed that It 

might bring peace to all of the natives east and west of the moun-

tains.. 

In 1845, the possibi lily of open conflict between Britain 

and the United Stales over the Oregon Territory loomed large. 

Captain HenryJ. Warre and Lieutenant Mervin Vavasour were 

sent on a secret mission by the British Army to find a possible 

route for troops tooregon. Theirroute was basically the same 

Sinclairhad followed fouryears previous, and they concluded 

that the steep and rocky mountain passes would not be suitable 

for the passage of troops. 

Inthelate 1850's,CaptainJohn Palliser organized an 

expedition to determine the value of the western Canadian prairie 

for farming, mining, and lumbering, and to find new routes 

through the southern Rockies. Pall iserdivided his expedition to 

cover more territory, and the party led byJames Hector, a 

geologist, naturalist, and medical doctor, discovered Vermilion, 

Bow, and Kicking Horse Passes and explored much of the Colum-

bia Valley. 

Walter Moberly, surveyor for the Government of Canada 

and later for the Canadian Pacific Railway, made several visits to 

the Columbia Valley in the 1860's and 1870's searching for the 

best route to push the transcontinental railway through the 

mountains. 

Although their time spent in the Columbia Valley was 

often short, the early white explorers are remembered to this 

day. Many signifIcant geographical features bear explorers' 

names or were named by them. Kootenae House, David Th-

ompson's fort of 1807-1812,no longer exists, but the original 

site was discovered in the 1930's by B.G. Hamilton, a local 

historian. A simple monument marks the site today, alongside 

the Invermere-Wilmer road, overlooking Toby Creek. Several 

roadside interpretive signs relating to early white history in the 

Columbia Valley are located throughout the region. 
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Prior to the arrival of white men, natives In the Colum-

bia Valley region travelled on foot, on horseback, and in canoes. 

The first white explorers changed little in the basic modes of 

transport. A number of Indian trails existed In the area, follow-

ing the course of the Columbia River and leading east through the 

mountains to the prairies. In 1677, the provincial government 

constructed a trail from Wild Horse Creek, near Fort Steele, to 

gold diggings on the Columbia Rivernear Golden at Quartz Creek. 

With the completion of the Canadian Pacific Railway in 

1886, Golden became an Important point of entry into the Co-

lumbia Valley region, and the Columbia River furnished a ready 

waterway. Captain Frank P. Armstrong built, out of odds and 

ends from an abandoned sawmill at Donald, a clumsy-looking, 

slab-sided sternwheeler which he name the "Duchess". In May 

of 1856, the Duchess steamed her way from Golden to Lake 

Windermere, opening the era of steamboats of the Columbia. In 

subsequent years, other steamboats were built, and river traffic 

continued to bring in new settlers and supplies and haul out ore 

from the many new mines springing up In the Columbia Valley. 

In 1887, William Adolph 8a1111e-Grohman was given 

permission to construct a canal connecting the Kootenay River 

to Quartz Creek 
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with Columbia Lake at Canal Flats. Although his plan of diverting 

some water from the Kootenay to the Columbia was not accepted, 

the 6700 foot long canal with one lock was completed in 1889. 

Only two steamboats ever passed through Grohman's canal, the 

Gwendoline in 1894 and the North Star in 1902. Dynamite was 

required to open the lock to allow the North Star to pass, and the 

canal fell into disrepair af ter herpassing. Portions of the old 

canal can still be seen today at the south end of Columbia Lake. 

In 1891, the Upper Columbia Navigation and Tramway 

Company was incorporated and given the rights to build a tram-

way from the south end of Lake Windermere to Columbia Lake, 

and from the head of navigation on Columbia Lake to the Kootenay 

River, in order to make the transportation system more effi-

cient. In 1893, a government dredge was constructed at Golden, 

and was used to deepen and widen many sections of the Columbia 

River, making it possible for larger boats and for boats with 

barges to operate. 

In 1891,a wagon road was completed l inking Fort Steele 

with the railway at Golden, and offering anew form of access to 

the Columbia Valley. Al though steamboats dominated transporta-

tion in this era at the turn of the century in the Columbia Valley, 

C 

a permanent stagecoach route between Golden and Fort Steele was 

inaugurated in 1897. 

The construction of the Crowsnest Pass Railway (C.P.R.) 

in 1898 far to the south of the Columbia Valley bypassed Fort 

Steele in favour of Cranbrook, ensuring Cranbrook's future as 

the ecohomic centre of the East Kootenays. With a major railway 

line passing to the north and south of the Columbia Valley, resi-

dents felt it would only be a matter of time until the two lines 

were connected. Pressure by prominent local citizens, including 

R. Randolph Bruce of the Columbia Valley Irrigated Fruit Lands 

Co., led to the eventual construction of the Kootenay Central 

Railway, a branch line of the C.P.R., connecting Golden and Cran-

brook and serving the entire length of the Columbia Valley. The 

line was completed in 1914, and onJanuary 1, 1915, the first 

steam train arrived at Lake Windermere Station inAthalmer, 

'ushering in the age of rails for the Columbia Valley. The effi-

ciency and speed of the railway effectively shut the door on the 

brief but exciting era of steamboats on the Columbia. 

The year 1909 saw the arrival of the first motorcar in 

the Columbia Valley, withenterprising tourists making the trip 

over the rough and narrow wagon road connecting Golden and 
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all Calgary-Vancouver traffic through the Columbia Valley, in 

turn boosting the Valley's fledgling tourist industry. Subsequent 

improvements in highways and the demise of rail passenger 

service have made automobile travel by far the most important 

form of transportation in the Columbia Valley. 

Figure 3.5 Sinclair Canyon, 
Banff -Windermere Highway 

Cranbrook. The age of automobiles was-truly ushered in with the 

completion of the Banff-Windermere Highway in 1923. The 

first road through the Rocky Mountains, the highway funnelled 
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Figure 3.6 Columbia Valley Communities 

WINDERMERE  Windermere, the oldest white settlement 

in the Columbia Valley, was founded in 1883. The lake and 

townsite were named by early pioneer Gilbert Malcolm 5proat 

for Lake Windermere in the Lake District near Cumberland, 

England. With a hotel, several stores, and a Northwest Mounted 

Figure 3.7 "Stolen Church", Windermere 
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Police barracks, Windermere was amain stopping place on the 

stagecoach route from Fort Steele to Golden in the late 1890's. 

St. Peter's Church, a significant local landmark and renowned as 

the "Stolen Church " , was brought to Windermere from Donald 

by Rufus Kimpton prior to the turn of the century. Despite its 

early prominence, Windermere never became a major population 

or service centre, and today is largely a summer home area for 

Albertans, with a small permanent population. 

SPILLIMACHEEN Located on the Columbia River near the 

confluence of the wildSpll limacheen and Bugaboo Rivers, the 

hamlet of Spillimacheen's name is derived from an Indian word 

meaning swift running water, orwhi te water. A roadhouse used 

as a stopover for those travelling from Golden to Fort Steele was 

inexistence at Spill imacheen in 1884. In the late-i 880'smore 

settlers arrived, attracted by mining prospects. During the 

steamboat era, boats would often tie up for the night at Spill ima-

cheen landing and passengers could stay at Spilly House, a stop-

ping house used for manyyears by travellers. In 1913, the first 

train arrived from Golden, and in the same year a station was 

builtat Spillimacheen. Miningwas todictate the fortune of 

Spillimacheen, and as mines closedup, the population decreased. 

Today, Spillimacheen is little more than a collection of farm-

houses alongside Highway 95. 

CANAL FLATS The expanse of low ground separating the 

Kootenay River from nearby Columbia Lake was originally named 

"McGillivray's Portage" by David Thompson when he passed 

through in 1808. The towns ite's present name commemorates 

the canal joining the Kootenay River to the Columbia, which was 

completed in 1889 and which saw limited service until 1902 

when it was abandoned. William Adolph 8alll le-Grohman, a 

British sportsman and capitalist, envisioned the canal joining the 

Kootenay to the Columbia River, which in turn would lower 

water levels downstream inKootenay Lake sufficiently to reclaim 

the rich alluvial plain near Creston. However, pressure from 

settlers downstream on the Columbia River near Golden, who 

feared theirhay meadows would be flooded, and from the Canadian 

Pacific Railway, who feared theirnew tracks would be washed 

away, prompted the government to modify Baillie-Grohman's 

plans. No diversion of waterwas allowed from the Kootenay to 

the Columbia, and only a simple canal with one lock connecting 

the two rivers was permitted. The canal, 45 feet wide and 6700 

feet long was completed in 1889 after twoyears effort. Only two 

Cultural Tourism in the Columbia Valley 
68 



Columbia Valley Communities 

Figure 3.8 Grainger Street, Canal Flats 

steamboats, the Gwëndoline in 1894 and the North Star in 1902, 

eversuccessfully passed from the Kootenay River to Columbia 

Lake using Bail lie-Grohman's canal. The townsite used by the 

workers was originally named Kootenay City, then was changed to 

Grohman, before adopting Canal Flats around 1890. In 1887; 

Baillie-Grohman opened the first steam sawmill in the Columbia 

Valley, to make lumber for the canal. Today, Crestbrook Forest 

Industries sawmill is the economic heart ofthisquietcommunity 

nestled between Columbia Lake and the Kootenay River. 

ATHALMER The townsite of Athalmeris situated on 

the f lood plain of the Columbia River a t its outlet from Lake 

Windermere. Originally known as Salmon Beds, in reference 

to salmon spawning beds at the lake's outlet, the name Ath-

lamer was bestowed by the Hon. Fred W. Aylmer, a civil 

engineer who surveyed the townsi te in 1888. The name 

Athalmer is an old English adaptation of Alylmer's family 

name Athol (most noble) and mere (lake). In the first 

decades of the 20th century, Athalmer was the business and 

social centre of the Columbia Valley, boasting several hotels, 

banks, and the Valley's first newspaper, "The Outcrop " . In 

succeeding decades, Athalmer's prosperity and significance 

declined steadily, with occasional reprieves during local booms 

in mining or logging. In 1985, the residents of Athlamervoted to 

amalgamate with the Village of Invermere. 

FAIRMONT HOT SPRINGS Indians and white men passing 

through the region bathed in the hot springs long before 1888, 

when the Fairmont Hotel, a log roadhouse, was built within a 

kilometre of the springs. In 1889, Mrs. John Galbraith, an 
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Figure 3.9 Lakeside Inn, Athalmer (Invermere) 

early settler, named Fairmont after her father's home in Vir-

ginia. Fairmont was a popular stopping place for those on the 

Golden-Fort Steele wagon road, with Mr. and Mrs. Sam Brewer, 

the most notable of the early proprietors, running the hotel at 

the turn of the century. Opportunities for development at 

Fairmont were seldom overlooked, particularly after th 

springs' purchase by the Wilder brothers in 1957. Today, in 

addition to the mineral hot springs, Fairmont boasts two 18-hole 

golf courses, extensive condominium and hotel development, and a 

ski hill, making it a popular year-round destination for 

tourists. 

BRISCO The townsite of Brisco was named for Cap-

tain Arthur Brisco, one of the heroes of the Charge of the 

Light Brigade, who accompanied Dr. James Hector of the 

Palliser Expedition during his explorations of the Columbia 

Valley in 1859. The first homesteaders arrived in the 

Brisco region in the 1880's, lured by the prospect of min-

eral riches and good farming land. Mining was the major 

economic activity during Brisco's early days. Ore was 

"rawhided" by horses from the mines to the banks of the 

Columbia River, where it was loaded on steamboats and 

transported to the Canadian Pacific Railway line at Golden. A 

farming community today, Brisco is the gateway to the famed 

Bugaboos, a magnificent collection of glaciers and spires 

across the Columbia in the heights of the Purcells. 

INVERMERE In 1890, as the result of local mining 

excitement, Edmund T. Johnston laid out a townsite on the 

terrace above the north end of Lake Windermere and named 

it Copper City. Little more than an appendage to nearby 

Athalmer, few people were attracted to the new townsite. In 
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Figure 3.10 "Main Street", Brisco 

1900, the Canterbury Towns ite Company, under the direction of 

Louis A. Garnett, acquired the lands from Johnston, and changed 

the name of the townsite to Canterbury. In 1909, the Columbia 

Valley Irrigated Fruit Lands Company (C.V.l.F.), under R. Ran-

dolph Bruce, acquired the site and renamed in Invermere, after 

the Scottish "Inver" (at the mouth of) and "mere" (lake). The 

C.V.I.F. developed experimental farms and new subdivisions, and 

the population of the new settlement began to grow. Extensive 

promotional work in England by the C.V.I.F., some questionable in 

honesty, attracted more settlers to the town. The agricul-

ture promises of the C.V.I.F., such as the growth of fruit 

trees, failed to materialize, and the town was for many years 

dependent on the fortunes of the Paridise Mine. Forestry and 

tourism became increasingly important to the economic life 

of the community, and by the 1950's Invermere had 

emerged as the commercial and service centre of the Valley, 

possessing the region's only hospital and high school. Today, 

Invermere remains the commercial and service centre of the 

Columbia Valley, with tourism emerging as the town's most 

important Industry. 

RADIUM HOT SPRINOS For many years prior to the 

arrival of white men, natives used the hot- springs at Radium, 

believing strongly in the water's medicinal and spiritual powers 

James Sinclair, leading a party of settlers through mountains to 

Oregon in 1841, was one of the first white men to experience the 

hot springs. In 1890, Roland Stuart, an English businessman 

purchased the springs, and with the financial backing of St. John 

Harmsworth, a French millionaire, made the first improvements 

to the site, constructing a concrete pool and a bath house. Known 

originally as Sinclair Hot Springs, the name was changed in 
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19 1 5 to Radium Hot Springs after the discovery of radium in the 

water, accounting for its unusually high radioactivity. The 

completion of the 5anff-Windermere Highway in 1923 and the 

creation of Kootenay National Park opened the hot springs to 

major tourist development. While the hot springs are located 

within the boundaries of Kootenay National Park, the townsite is 

located just outside the park boundaries. The towndf Radium, 

incorporated in 1990, is economically dependent pn tourism, and 

has a high concentration of motels and other tourist-

related services. 

WILMER Wilmer, a quiet community on the 

benchland overlooking the Columbia River from the west, 

started out as a wild frontier mining town, temporary 

home for miners, prospectors, and cowboys. First settled 

in 1896, the townsite w.as surveyed in 1899 andnamed 

Peterborough. Liquor, poker, and the occasional shoot-

out were the most popular pastimes in the town's early 

days. The firsthotel was "The Delphine", built in 1899, 

and named after owner George Stark's wife. Known today 

as the "Delphine Lodge", this classic building still oper-

ates as abed and breakfast. In 1902, the Canadian Pacific Rail-

way suggested that Peterborough change its name to avoid confu-

sion with Peterborough, Ontario, and the town was renamed 

"Wilmer" in honour of Wilmer Wells, the provincial Minister 

of Public Works, who had been a sawmill operator in the Colum-

bia Valley. Wilmer had the Valley's first doctor and first hospi-

tal as well as the first telegraph office. When the construction of 

the railway inthevalley bottom in l9l4bypassed Wilmer and 

Figure 3.11 Deiphine Lodge, Wilmer 
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many local mines went into decline, much of the town's popula-

tion resettled in Athalmer and Invermere. Today, Wilmer is 

largely a bedroom community, with its population employed in 

other Valley towns. 

EDGEWATER Arriving in the late 1880's, the first 

settlers in the Edgewater area were ranchers, led by James L 

McKay, who purchased 15,000 acres along the Columbia River. 

In 1912, the Kelowna Irrigation Co. opened a sawmill, and sur-

veyed a townsite along the banks of the Columbia River, hence the 

town's name. Some settlers arrived from Britain, but the out-

break of World War I prevented further growth of the new town. 

Following the war, Columbia -Valley Ranches was incorporated, 

and they brought settlers in from Europe, most notably from 

Germany and Denmark. Today, the Immediate Edgewater area is 

largely agricultural, although there is also a sawmill. Many of 

Edgewater's residents are employed in the tourist *Industry in 

nearby Radium Hot Springs, although they prefer to live in the 

quieter surroundings of this small community off Highway 95 

along the Columbia River. 
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"BOOSTERISM" AND THE COLUMBIA VALLEY IRRIGATED 

FRUIT LANDS COMPANY 

One of th6 most significant actors in the early develop-

ment of the Columbia Valley was the Hon. R. Randolph Bruce, one 

of the founders of the Columbia Valley Irrigated Fruit Lands Co. 

(C.V.I.F.). Bruce, who would later become Lieutenant-Governor 

of British Columbia and Canadian Ambassador to Japan, left a 

permanent mark on the Columbia Valley. A strong "booster" of 

local economic opportunites, Bruce had a large hand in determin-

ing the future face of the Valley, and the location of towns, rail-

ways and highways stand today as testimony to Bruce's enormous 

powers of "boosterism". Many early settlers came to the Co-

lumbia Valley from Great Britain after reading one of Bruce's 

slightly less than forthright brochures, which extolled the 

virtues of the Valley's fruit growing potential, a potential which 

was never realized. 

With the C.V.I.F. owning much of the land on the west side 

of the Columbia River from Wilmer to Canal Flats, Bruce was 

instrumental in developing Invermere into the region's commer-

cial centre, despite its out-of-the-way location. Bruce also 

pushed for the construction of the Kootenay Central Railway on Figure 
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the west side of Lake Windermere, through C.V.I.F. lands, rather 

than on the east side as originally proposed. With the accompa-

nying land grants for the Canadian Pacific Railway (from lands 

bought by the government from the C.V.I.F.), future recreational 

and residential development would be forced to the east side of 

Lake Windermere. 

Bruce was also largely responsible, through his lobbying 

efforts, in having the first highway through the Rocky Mountains 

follow the Bow, Vermilion, and Kootenay valleys from Banff to 

Radium. When efforts to complete the highway stalled due to 

financial problems, Bruce intervened and his proposal resulted 

in the federal government completing the highway In exchange 

for the creation of Kootenay National Park, a 16-kilometre wide 

strip of land which straddles the Banff-Windermere Highway. 

Even in regards to his own home, Bruce influenced the 

lives of the people in the valley. Constructed in 1915 for Ran-

dolph Bruce and his bride, Lady Elizabeth Northcott, the stately 

"Pynelogs" Is located on the shores of Lake Windermere at 

Invermere. Tragically, Lady Elizabeth died before her home was 

completed, and her grave overlooks Lake Windermere from the 

Pynelogs grounds. Bruce later moved to Victoria and donated 

Pynelogs buildings and grounds to the community of lnvermere to 

be used as a hospital. More recently, the building has been 

reopened as Pynelogs Cultural Centre, with galleries and a per-

formance centre. 
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Churches 

The earliest form of Christianity in the Columbia Valley 

was introduced by the Jesuit missionary Father Pierre-Jean 

deSmet, who first visited the valley in 1845. During this visit, 

he baptized all of the children of Francois Morigeau, a French-

Canadian trader who lived near present-day Canal Flats, and who 

is recognized as the Valley's first settler. DeSmet also erected 

"the Cross of the Nativity" at a site near Columbia Lake. The 

cross later fell to the ground, but was rescued and now hangs in 

St. Paul's Church on the Shuswap Indian Reserve. The Shuswap 

Reserve was also the site of the Valley's first church, a Catholic 

church built in 1848. It was later torn down and a cross, which 

still can be seen today, was erected on the site. A number of his-

torically significant churches, constructed prior to 1935, still 

exist in the Columbia Valley today. 

ST. PETER'S ANGLICAN CHURCH (WINDERMERE, 1887) 

Renowned as the "Stolen Church", St. Peter's is the 

oldest existing church in the Columbia Valley, and has a long and 

colourful history. St. Peter's was built in 1887 In the town of 

Donald, north of Golden on the Canadian Pacific Railway mainline. 

Ten years after the opening of the church, the rail divisional 
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Figure 3.14 St. Paul's Church, 5huswap Reserve 

headquarters were moved from Donald to Revelstoke, and much of 

the Donald townsite was to be moved by rail to Revelstoke. How-

ever, not all of Donald's citizens wanted to move to Revelstoke. 

Among others, Rufus Kimpton, a prosperous storekeeper at 

Donald, decided to move south to Windermere. WI thout the au-

thorityof Anglican officials in far-away New Westminster, 

Kimpton and anumberof others dismantled the chaurch and had 

it moved by train, barge, steamboat, and wagon 1 80k110metres 

south to its present location in Windermere. When the C.P.R. 

movers arrived in Donald to move the church to Revelstoke, they 

discovered it had been" stolen". 

ST. PAUL'S CATHOLIC CHURCH (SHUSWAP INDIAN RE-

SERVE, 1890'S) 

SACRED HEART CATHOLIC CHURCH (COLUMBIA LAKE 

INDIAN RESERVE, 1890'5) 

During the 1890's Father Coccola, of the St. Eugene 

Mission nearCranbrook, discovered valuable lead-zinc-silver 

ore deposits nearMoyie Lake. Father Coccola sold the rights to 

the mine, and from royalities paid fora number of Catholic 

churches Lobe builtin the EastyKootenays. Two of theses 

churches are St. Paul's Church on the 5huswap Reserve and 

Sacred Heart Church on the Kootenay Reserve. Both were con-

structedbyJames Lambert in the 1890's. Services are no 

longer held at either church. 
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Figure 3.15 St. Mark's Church, 
Brisco/Spi liamacheen 

ST. MARK'S ANGLICAN CHURCH (BRI SCO/SPILLIMA-

CHEEN, 1896) 

The oldest Anglican church remaining on its original 

location in the East Kootenays, St. Mark's was opened in 1896. 

Although services are no longer held, the quaint log-frame 

church still standsamid apleasant gladeof trees alongside High-

way 96, midway between Brisco and Sptllimacheen. 

ST. ANDREW'S PRESBYTERIAN CHURCH (WILMER, 

1905) 

Ath the turn of the 20th century, the mining com-

munity of Peterborough (renamed Wilmer in 1902), was 

served by Presbyterian missionaries. In 1 905, cons truc-

tionwas completed on St. Andrew's, and it served the local 

populace until 1912, with the opening of the largerSt. 

Columbia Presbyterian Church in Athalmer. The St. An-

drew's building is now a private residence in Wilmer. 

ST. COLUMBIA PRESBYTERIAN CHURCH (ATHALMER, 

1 912) 

As the congregation of St. Andrew's Presbyterian 

Church in Wilmer outgrew their church, money was raised and a 

site was chosen in Athalmer fora new church, which was conse-

crated in 1912. Upon the creation of the United Church of Canada 

in 1925, St. Columbia became a United Church. In 1929, with 

the opening of Trinity United Church in Invermere, St. Columbia 

was sold to the Catholic Church. As Canadian Martyr's Church, it 

serzved the local Catholic population until 1988 with the comple-

tionof the new Canadian Martyr's Catholic Church in Invermere. 
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CHRISTCHURCH ANGLICAN (INVERMERE, 1923) 

As early as 1912 the parish was organized andplans were 

being made to build an Anglican church in Invermere. By the 

early 1920's suf ficient funds had been collected to commence 

construction on anew church, with the property for the church 

being donatd by the Columbia Valley Irrigated Fruit Lands Com-

pany. The church was dedicated in October, 1923, and regular 

services are still held in the church. 

Figure 3.16 Trinity United Church, Invermere 

TRINITY UNITED CHURCH (INVERFIERE, 1929) 

In 1925, the United Church of Canada came into exis-

tence, a union of Presbyterian, Methodist, and Congregational 

churches. Upuntil 1925, the Columbia Valley had been served 

by three Presbyterian churches. Upon the formation of the 

United Church, the congregation met in the" Legion clubroom" 

and theirchildren attended the Anglican Sunday School. Over the 

next fouryears funds were raised to build a new church. Trinity 

United Church was completed in 1929 and consecrated the 

same year. 

ST. ANTHONY'S CATHOLIC CHURCH (CANAL FLATS, 

1929) 

St. Anthony's Catholic Church in Canal Flats was 

constructed in 1929, largely through efforts of the 

Doucette family. Services were provided once per month in 

the quaint little church byOblate missionaries from the St. 

Eugene Mission near Cranbrook. From 1947-1975,  the 

community had a resident priest, who conducted weekly 

services. Beginnihg in 1975, weekly services were pro-

vided by priests from Kimberley. 
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ALL SAINTS ANGLICAN CHURCH (EDGEWATER, 193 1) 

All Saints Church was built in 1931, on land donated by 

the Columbia Valley Ranches, and was to be used by Anglican, 

United, and Lutheran groups. Noted local carpenter Elof Madsen 

drew up plans and constructed the church. The opening service 

took place In September 193 I, and the church was consecrated in 

1933. 
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The communities of the Columbia Valley contain a number 

of historically and architecturally significant buildings and 

streetscapes, dating back to the earliest white settlement in the 

late- i 88d's. 

SPI LLIN1ACHEEN/BRISCO Both communities, as well as 

the surrounding ranching lands have several private residential 

buildings dating back to the turn of the 20th centur'. 

EDGE WATER Several private residential buildings in 

Edgewaterdate back to the first decades of the 20thcentury. A 

Figure 3.18 Radium Lodge 

significantstreetscape exists alongColumbia Street and Selkirk 

Avenue, the "downtown" core of Edgewater. 

RADIUMHOT SPRINGS The townsite located outside of 

Kootenay National Park contains few buildings of historical 

significance, but the area around the hots springs, within the 

park boundaries does contain several buildings of historical and 

architectural significance. 

-Radium Hot Springs Aquacourt (remodelled, 195 1) 
-old Kootenay Park Administration building 

(I 920's) 
-bungalow camps (1930's, 1 940's) 
-Radium Lodge (I 960's)(overlooking aquacourt) 

WILMER There isa his torically significantstreet-

scape alongMainAvenue, and includes Wilmer's firsthotel, 

now known as the Del phi ne Lodge, which was built in 1899. 

INVERMERE There are historically significant 

streetscapes along 7th Avenue and 13th Street in downtown 

Invermere. There are several private residences in In-

vermere that date back to the early decades of the 20th 

century. 
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-McKay House (Athalmer, 191 I), originallyJ.L. 

McKay home 
-Gordon Cleland home (1912), originally 

B.G. Hamilton's home 
-Strand's Restaurant (1912), originally A. Richie's 

home 
-Myrtle's Emporium (I 921), originally W.H. 

Cleland's home 
-Lakeside Inn (Athalmer) 

Invermere, as the business and service centre of the 

Valley, also possesses a number of historically significant com-

mercial buildings. 

Figure 3,19 Canterbury House, Invermere 

-KRS Building (1910), originally Pitts' General Store 
-Catholic Rectory (1910), originally Government 

Experimental Farm 
-R.C. Thompson Grocers (1911) originally Bennett! 

Stockdale Hardware Store 
-Bud's Disco (1912), originally Invermere Contracting 

Co. livery 
-Loonies Discount Store (1912), originally Stewart's 

Grocery Store 
-Pynelogs Cultural Centre (1915), originally built for 

R. Randolph Bruce as a private residence, later 
served as district hospital and later as a home for 
mentally handicapped adults. 

-School District 04 Resource Centre (19 19), 
Invermere's first high school 

-Canterbury House Bed & Breakfast (1920's), originally 
a police barracks, later housed Provincial 
Government Agent 

-Canadian Imperial Bank of Commerce (1928) 

WINDERMERE  Several private residences in Win-

dermere date back to the turn of the century. A historically 

significant streetscape exists along Government Street and 

Sinclair Avenue. Windermere was the first white commu-

nity in the Columbia Valley, and several buildings date back 

to the first settlement. 

-North West Mounted Police barracks/Government 
House (1887), now a private residence 

-Whitehouse Pub (1890's), one of Windermere's 
first hotels 
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-McKay House (Athalmer, 1911), originallyJ.L. 

McKay home 
-Gordon Cleland home (1912), originally 

B.G. Hamilton's home 
-Strand's Restaurant (1912), originally A. Richie's 

home 
-Myrtle's Emporium (1924), originally W.H. 

Cleland's home 
-Lakeside Inn (Athalmer) 

Invermere, as the business and service centre of the 

Valley, also possesses a number of historically significant com -

mercial buildings. 

Figure 3.19 Canterbury House, Invermere 

-KRS Building (1910), originally Pitts' General Store 
-Catholic Rectory (1910), originally Government 

Experimental Farm 
-R.C. Thompson Grocers (1911) originally Bennett! 

Stockdale Hardware Store 
-Bud's Disco (1912), originally Invermere Contracting 

Co. livery 
-Loonies Discount Store (1912),  originally Stewart's 

Grocery Store 
-Pynelogs Cultural Centre (1915), originally built for 
• R. Randolph Bruce as a private residence, later 

served as district hospital and later as a home for 
mentally handicapped adults. 

-School District 4 Resource Centre (19 19), 
Invermere's first high school 

-Canterbury House Bed & Breakfast (1920's), originally 
a police barracks, later housed Provincial 
Government Agent 

-Canadian Imperial Bank of Commerce (1928) 

WINDERMERE  Several private residences in Win-

dermere date back to the turn of the century. A historically 

significant streetscape exists along Government Street and 

Sinclair Avenue. Windermere was the first white commu-

nity in the Columbia Valley, and several buildings date back 

to the first settlement. 

-North West Mounted Police barracks/Government 
House (1887), now a private residence 

-Whitehouse Pub (1890's), one of Windermere's 
first hotels 
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Figure 3.20 NWMP Barracks, Windermere 

FAIRMONT The Samuel Brewer residence, which served 

as a roadhouse known as the "Fairmont Hotej" and dates back to 

the 1590's, still exists. 

CANAL FLAT5Several private residences in Canal Flats 

date back to the early years or the 20th century. A historically 

significant streetscape exists along Grainger Street, the main 

commercial street in Canal Flats. 

WINDERMERE VALLEY MUSEUM 

The Windermere Valley Museum, located in lnvermere 

and opened in 1965, is administered by the Windermere District 

Historical Society, an active society of volunteers dedicated to the 

preservation or the history of the district. The museum itself is 

an assemblage or seven buildings or historical importance from 

throughout the Columbia Valley that would have been torn down, 

but were saved and brought to the present museum site. The 

museum's buildings include cabins, school buildings, and the. 

former Lake Windermere C.P.R. station, originally constructed 

in 1923, which serves as the centrepiece for the museum. 

The museum's permanent displays cover much or the 

early history or the Columbia Valley, and includes exhibits on the 

Shuswap and Kootenay Indians, with artifacts and examples or 

handicrafts. The early white explorers, with emphasis on David 

Thompson, are also featured in a permanent display. Examples or 

the everyday life of the early settlers in the Columbia Valley is 

prominent, with exhibits of work (mining, logging, ranching, 

farming, and trapping), schooling, and home life. All or the 

permanent exhibits are of high quality, especially in terms of 

artifacts. 
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from June through September, or by appointment from 

October to May; and is visited by over 3000 persons 

annually. Better promotion (highway signage, brochures 

at tourist information centres, etc.) and better contact 

with bus tour companies would undoubtedly lead to higher 

visitation to this excellent example of a small-scale, 

volunteer-administered museum. 

Beyond their work with the museum, the local 

historical society has , among other things, been instru-

mental in having the Windermere cemetery declared a 

historical site, and has developed a historical walking 

tour for Invermere. 

Figure 3.21 Main Building, Windermere Valley Museum 

A part-time curator is employed year-round, and in 

conjunction with the volunteers of the Historical Society, special 

exhibits are developed regularly and put on display. Each sum -

mer-season generally sees one new major exhibit and anumber of 

minor ones. Summer students hired through job-creation grants 

serve as guides and also work on exhibits. 

The museum has an archives, photo archives, and a li-

brary on site, as well as a photo lab. The museum is open daily 
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Special Events 

INVERMERE: 

ALBERTA APPRECIATION DAYS Begun In the mid-

1980's, Alberta Appreciation Days has Invermere's businesses 

offering a pancake breakfast and sidewalk sales to tourists, the 

vast majority of whom are from Alberta. 

INVERMERE REGATTA( I 950's- 1960's) A parade, car-

nival, and water sports contests, Including power boating and 

water skiing. 
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SUMMER SPORTS TOURNAMENTS Invermere regularly 

hosts baseball, rugby and other summer team sports tourna-

ments. 

CURLING BONSPIELS Curling has a strong tradition in 

the Columbia Valley, and dates back to the early decades of the 

20th century. Invermere'smost significant bonspiel is touted as 

Canada's only "on-the-lake" bonspi el, and takes place in late 

w inter on Lake Windermere, and has been an annual event for the 

past  lye years. 

WINTER SPORTS TOURNAMENTS Invermere hosts regu-

lar but not annual hockey tournaments and figure skating events. 

PANORAMA: 

DOWNHILL SKI CHAMPIONSHIPS Panorama Resort (and 

Invermere)have hosted World Cup and Canadian Championship 

ski races. In addition to the races, a World Cup Festival and 

parade are usually held in Invermere. 

WHITEWATER KAYAK CHAMPIONSHIPS Toby Creek, 

which flows by Panorama Resort, has been the site of provincial 

and national kayak championships. 

RADIUM: 

RADIUM DAYS A parade, carnival, and softball tourna-

ment are the primary focus of this annual festival which usually 

takes place in the early part of the summer. 

EDGE WATER: 

EDGE WATER DAYS A parade, softball tournament, and 

arts and craft fairare the centrepiece of this annual local festi-

val. 

WINDERMERE: 

LING DERBY (193Os- 1960's) The Columbia Valley's 

major w inter festival for 0ver30years, the Ling Derby was 

primarily an ice fishing derby, with other winter sports in-

cluded. 

WINDSURFING REGATTAS The rise in popularity in 

windsurfinghas led to a number of windsurf ingcompetitions in 

recent years. 

SAILING REGATTAS (1950's-i 960's) When sailboats 

were more popular on Lake Windermere, sailing regattas were 

regularevents in the summertime. 
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CANAL FLATS and Fairmont are popular with locals and tourists alike. 

CANAL FLATS DAYS The local festival In Canal Flats HANG GLIDING CHAMPIONSHIPS World and Canadian hang 

focusses on logging competlons, but also include a parade and gilding championships have been held at Mt. Swansea, near Win-

carnival. dermere, and at Fairmont. 

COLUMBIA VALLEY BICYCLE RACING Canada Cup bicycle racing has been held 

Many festivals or special events in the Columbia Valley in the past In the Columbia Valley. In addition, thousands of 

take place or took place outside of the main towns. recreational cyclists annually take part in the "Golden Triangle" 

FALL FAIR (1911-1970's) An annual exhibition of (Castle Junction-to-Radium-to-Golden-to-Castle Junction) on 

livestock and agricultural produce, and arts and crafts, the Fall the May 24th long weekend. 

Fair was the Valley's main festival for its 60-year duration. On WINDERMERE VALLEY TRIATHALON Growing in popular-

a smaller scale, a Fall Fair has been reintroduced in invermere ity each year, this swim-cycle-run event attracts participants 

in recent years. from across Western Canada. 

RODEO (1930's-1980s) Ranching has a strong tradi- SUMMER FISHING DERBIES Local sporting goods stores 

tion in the Columbia Valley, and rodeos have been popular since regularly conduct fishing derbies on local lakes. 

the 1930's. The Windermere Valley Rodeo was an annual event 

until the early-1980's. 

EQUESTRIAN SHOWS (1950's-1980's) As with rodeos, 

gymkhanas and horse shows have been popular in the Columbia 

Valley. 

GOLF TOURNAMENTS Annual golf tournaments at Radium 
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The hot springs of the Columbia Valley are an important 

part of the region's cultural mosaic. Used by natives for spiri-

tual and medicinal purposes, the local hot springs were used in 

similar fashion by the early white settlers with their "taking of 

the waters". Although no definitive medical claims can be made 

as to any curative properties of the waters, few bathers, even 

today, can refute the hot springs' powers of relaxation. Despite 

the large numbers of tourists that are encountered, locals still 

visit the hot springs regu-

larly, indicative of the hot 

springs' importance in the 

local way of life.' 

Key to early tour-

ism development, Sinclair 

Hot Springs (later re-

named Radium Hot 

Springs) was the Valley's 

first true tourist attrac-

tion, dating back to the 

1 590's. Subsequent de-
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velopment at Radium and Fairmont Hot Springs helped to push 

tourism to the forefront of the local economy. Aside from the 

developed springs at Radium and Fairmont, commercially unde-

veloped hots springs can be found southeast ofCana] Flats at 

Lussier River and Ram Creek, where bathers can take a step back 

in time by soaking in the small gravel pools with hot water 

bubbling up from the rocks beneath their feet. 

The climate and lifestyle of the Columbia Valley has long 

made it a favoured haven for artists and craftsmen. Painters, 

photographers, sculptors, potters, weavers, woodcarvers, and a 

myriad of other artisans, including native leather and bead 

crafstmen, can be found throughout the Val ley today. Al though 

many artisans are only of local renown, others are recognized 

internationally for their work. The ever-increasing importance 

Figure 3.25 Arts and Crafts 
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of tourism can readily be seen in the arts and craft industry, 

with the opening in recent years of shops up and down the entire 

length of the valley selling local art and handicrafts. 

In addition to local artists, artists from around the world 

find the Columbia Valley an ideal location to express their tal-

ents, especially for those seeking pristine landscapes. Capitaliz-

ing on the areas beauty, Panorama Resort regularly holds artist 

workshops, which attract people from far afield. 

PERFORMING ARTS The Columbia has a strong 

tradition in local theatre, with regularperformances by 

local amateurs, including the Windermere District 

Players: Dinner theatre and murder mystery weekends 

have recently been introduced at the larger resorts. 

MUSIC As with artists of canvas and oil, artist of 

musical renown have long been attracted to the quiet 

lifestyle of the Columbia Valley. Numerous solo per-

formers and bands, particularly those of a country/folk 

variety, have roots in the Valley, and many have gone on 

to fame and success elsewhere. The Columbia Valley also 

plays host to musical events on a regular basis, with tastes 

ranging from classical to rock. 

PYNELOGS CULTURAL CENTRE 

"Pynelogs", originally the home of prominent local 

entrepreneur R. Randolph Bruce, has served the local community 

in a variety of ways. At one time the hospital for Invermere, 

Pynelogs has undergone a recent transformation, emerging in the 

Figure 3.26 Pynelogs Cultural Centre, Invermere 
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summer of 1990 as the Pyne logs Cultural Centre. It now con-

tains an art gallery, with non-permanent exhibits of local and 

visiting artists, and a central auditorium complex seating up-

wards of 100 persons for theatrical or musical performances. 

The key Ingredient in the cultural make-up of the Colum-

bia Valley is the people. The lifestyle of people living in the 

Columbia Valley has been characterized by what many refer to as 

"laid back". People are seldom rushed and tend to live at much 

slower pace than in larger cities. A bond of pride of the Valley 

exists among -those who have resided for any length of time, and it 

Is Important to note the extremely high percentage of persons 

who choose to remain in the Valley after retiring. Additionally, 

the number of retirees from outside the Valley, especially from 

Alberta, has been growing phenomenally in recent years. 

Leisure activities are largely outdoor oriented, with 

many families either camping, fishing, or hunting on a regular , 

basis. Locals, although generally friendly, tend tokeep to them-

selves and avoid tourists except on a business basis, especially 

during the summer months. Social events and activities tend 

towards local festivals designed for local consumption and enter-

tainment. A true community spirit exists, not only within each 

of the component towns, but enveloping the entire Columbia 

Valley and Its people. 
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Chaoter Three Summery: 

The Columbia Valley is abundant in cultural resources, 

although few have been developed into tourist attractions. The 

dominant feature is the region's unique history, whichhas cre-

ated the present-day Columbia Valley. Many of the social and 

cultural elements of the Columbia Val ley of today have strong 

roots in the region's history. The Valley's human history ex-

tends back to the arrival of the Kootenay and 5huswap Indians late 

in the 18th century, quickly followed by an influx of white 

explorers and settlers. Communities were founded and industries 

established based on the expectations of the early settlers. Booms 

and busts in mining, changes in transportation from steamboat to 

rail all had profound effects on the face of the Columbia Valley. 

Although eachof the communities of the Columbia Valley 

has its unique history, there is a common bond between them that 

gives the region its special sense of place. That common bond is 

thepeople, from influential "booster"ft Randolph Bruce of 

yesterday, to parishioners of Valley churches today, all of whom 

have regarded the Columbia Valley withspecial alfectionas their 

home. 

The Columbia Valley is also rich in physical manifesta-

tions of the local culture, from sign ifi can tbuildings, churches, 

and s tree tscapes, to archaeological sites and his toric trails. The 

local museum, run by volunteers dedicated to the preservation of 

the Valley's heritage, has done an excellent job considering its 

scarce financial resources. However, a museum is not the only 

means of preserving local heritage, and other options are avail-

able. Time 1501 the essence, as development pressure is in-

creasing, and many resources will be lost forever if not pro-

tected or preserved in the near future. 

The Columbia Valley, both past and present, has been very 

active in terms of celebrations and special events. Virtually 

every community in the Valley has at least one annual festival of 

some nature, in addition to numerous of the more informal, 

personal variety. Again, it is the spirit of the local population 

which makes the Columbia Valley a unique and special place. 

The Columbia Valley has a small but thriving artistic 

community, and efforts such as the creation of the Pynelogs 

Cultural Centre has been an important boost to artistic develop-

ment in the Valley. Potential exists for future enrichment and 
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advancement of all aspects of the arts in the Columbia Valley. 

Despitehaving awe ll-developed tourism industry, the 

cultural tourism industry in the Columbia Valley is dramatically 

underdeveloped. Should it be considered an appropriate option, 

strong potential exists in a wide variety of cultural resources for 

future enhancement, which in turn could lead to substantial 

growth in the Valleys tourism industry. 

Cultural Tourism in the Columbia Valley 
93 



Tourism Planning Framework 

CHAPTER FOUR: CULTURAL TOURISM 
IN THE COLUMBIA VALLEY 

At present in the Columbia Valley, there area number of 

organizations, government departments, and business ventures 

that are directly involved in the promotion and marketing of 

tourism, and are engaged in what can be loosely termed" tourism 

planning". However, planning is generally limited to expansion 

plans for specific resorts oras some vague extension of munici-

pal or regional economic development plans. "Tourism" is 

merely a buzzword among those at municipal andregional gov-

ernment levels, conjuring up visions of massive economic 

growth forcommunities and the region. Missing from all at-

tempts at planning is input from the bottom, from residents and 

local organizations and local entrepreneurs. Resort expansion 

plans in the Columbia Valley seldom fit into region-widetourism 

plans, but represent ad hoc, isolated spurts of growth. For the 

tourism industry in the Columbia Valley to continue to grow and 

tobe capable of generating significant new economic activity and 

employment, a framework for tourism planning, with input from 

all interested and involved sources, must be created. 

The tourism planning framework must evolve quickly 

into an organizational structure fordesigning and implementing 

strategies, andmustbe identifiable as acoordinating organization 

which commands the support of all of the important sectors and 

all of the major actors in the tourism system. It must be capable 

of influencing the decisions and actions of many public sector 

agencies anddepartments which impact directly on thenature and 
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quality of tourism. It must also be sufficiently independent, 

flexible, and creative to develop a number of innovative strate-

gies which can be implemented in response to changing environ-

mental conditions. Aprincipal danger in not developing and 

evaluating options is that a failure or substantial delay in one 

significant element can so discourage or disorient planners and 

the local communities that the entire planwill fail. Having 

alternatives in place will help to assure that the goals set will 

not be thwarted by a problem in one part of the process. 

The new tourism planning" organizat ion" must be 

founded on a numberof important considerations: 

1. II must involve and give avoice to all those currently 
involved in the tourism industry in the Columbia 
Valley at present. 

2. It must include local and regional government 
representatives. 

3. It must involve local residents who are affectedby the 
decisions of the tourism industry. 

4. It must have a feedback mechanismtogaugeresident 
opinion. 

5. I tmust be able to effectively and efficiently distribute 
information to the general public. 

6. It must have the power to either implement decisions 
or to affect the decisions of participating 
organizations or government departments. 

Executive Committee: Aworkable-s!zed development 
committee, consisting possibly of two representatives from each 
of the six major input groups identified inFigure 4. 1, should be 

established in the near future to coordinate the creation of the 
formal tourism planning organization in the Columbia Valley. 
The mandate and basic structure and function of the organization 
must be established with input from the major interest groups. 
Once the formal structure of the organization has been created, 
the development committee would evolve into the organizations 
executive committee, ensuring that all interest groups would 
still be represented in the decision making process. Professional 
consultants or academics could aid in the formulation of both the 
tourism planning organization and the executive committee. 

Cultural tourism, which at present has littleornovoice 

in any tourism planning in the Columbia Valley, must be fully 

integrated into the existing tourism industry and into the tour-

ism planning process. This would include avoice in any tourism 

planning framework developed in the Columbia Valley. In addi-

tion to participation in region-wide tourism planning, organiza-

tions and individuals involved in cultural and heritage resource 

preservation and development in the Columbia Valley must create 

a framework through which local cultural resources can be 

identified, protected, interpreted, and/or developed. 

A cultural tourism" organization" must be comprised of 

the most important resource - the residents of the Valley. Sup-

port comes from specialists in areas related to tourism and 

cultural resource development. Any cultural resource planning 

undertaken by this organization must be made in consultation 
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withhistorians, archaeologists, and otherprofessionalswho will 

provide information to make informed decisions. 

The cultural tourism organization must also establisha 

general principle or set of principles which indicate thevalues 

of the residents concerning how the cultural resources shall 

serve the local population and which act as a guide for evaluating 

the utility of cultural tourism related activities. From abasic 

principle, or" philosophy ", a set of operational objectives must 

be developed: Beginning from this basic mandate, culturalre-

sources in the Columbia Valley can be identified and evaluated. 

Some resources may have excellent potential for development as 

tourist attractions, while others maybe of local interest only, 

but require protection and preservation or will be lost forever. 

The organi zationmust be able to identify problems and potential 

conflicts, and be able to get adversaries to discuss and hopefully 

solve problems. The focus of the cultural tourism industry in 

the Columbia Valley, whether small-scale for local consumption 

or large-scale tourist attractions, must be determined by the 

cultural tourism organization. 

Decisions regarding heritage preservation in the Colum-

bia Valley must be made, and must include assessments of the 

impacts on the local population. Should preservation be geared to 

themuseum approach, where artifacts are protected by moving 

them; should historic sites or districts be established; or should 

an "ecomuseum "approach be taken, where all aspects of the 

community and its culture are included? Whatever choices are 

finally made, the decisions must be made from the bottom up, in 

concert with the local population, and not imposed from above by 
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Tourism is already an important economic activity in the 

Columbia Valley, and if it is to continue to grow, it needs to be 

planned and managed as a renewable resource industry, based on 

local capacities and community decision making, Recreational 

tourism, the mainstay or the Valley's tourism industry, still has 

strong potential f or grow th, although the saturation point has 

nearly been reached at the height of the summer season. Although 

carryingcapacities can fluctuate dramatically dependingon the 

specific location or facility at which large numbers or tourists 

congregate, current accommodation and services in the Columbia 

Valley are strained to the maximum on long weekends in the 

summer. This would indicate that exist ing tourism infrastruc-

ture can handle a maximum of 40-'15,000 tourists at any one 

time. Growth in tourism will eitherrequire building more 

tourism infrastructure (which would be underutilized during the 

off-season)or attempting to increase tourist v is! ts during non-

peak periods through marketingoralternate attractions. 

The future development of the tourism industry in the 

Columbia Valley is a process that should be undertaken witha 

great deal of planning The Columbia Valley tourism industry as 

a whole must adhere to a number of guidelines to maximize 

development potential. These guidelines apply to alicomponents 

of the tourist industry, whether recreational or cultural in 

nature. The ad hoc development of a few attractions or festivals 

will bring no lasting advantages tothereglon. Anumberof 

guidelines must be followed in order to maximize the social, 

environmental, and economic benefits that maybe gained through 

the development of tourism. In addition, there area number of 

guidelines which apply specifically to the development of cul-

tural tourism in the Columbia Valley. 

GUIDELINES FOR TOURISM DEVELOPMENT IN THE 

COLUMBIA VALLEY  

I. LOCAL COMMUNITY COMES FIRST. It is essential that 

there is a high degree of community acceptance for the ideaol 

increasinglocal tourism. The people of the community are 

tourism's most important resource, and the part Icipation of the 

populace is absolutelyvital to the successful development of 

tourism. Members of the community must want tourism not only 

b,ecause of the financialbenefit it brings them, but because they 

are proud of what they have and they want to share it. The most 

significant reward from tourism shouldbe thatacommunity 
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retains and reinforces its identity and its sense of place. Accep-

tance, or readiness to become increasingly involved in tourism, 

shouldbe based ona phi losophyolpride. "If tourism is ap-

proached from this point of view, the community will make the 

best use of its resources and off ervisitors a meaningful and 

pleasant experience. What's more, the tourist will be happy 

with the community, and the communitywill be happy with the 

tourist. " ' 

2. LOCAL DEVELOPMENT GOALS AND PRIORITIES. Tour-

ism planning should be based on overall development goals and 

priorities establishedby the local community. Any growth in 

tourism must not inhibit or restrict the lifestyle presently 

enjoyed by residents. The residents' input into developmental 

goals andpriorities will reflect the desired pace of change, and 

help todiminish theriskof exceeding local social carrying 

capacities, as well as ensuring that tourism facilities and func-

tions blend well into the local landscape and economy. 

3. RESIDENTS MUST UNDERSTAND SOC JO-ECONOMIC 

COSTS AND BENEFITS OF TOURI SM INDUSTRY. It has been recog-

nized that tourism can save a community from severe economic 

decline, but that tourism can also destroy a community's social, 

cultural, and ecological well-being. Al though careful planning 

should be able tonegate or at least reduce many of the negative 

impacts of tourism, it is important for local residents to under-

stand the industry's positive impacts. Myths about some of the 

negative aspects of tourism must be dispelled, and residents with 

no direct link to the financial benefits of tourism must be made 

aware of the economic and amenity advantages that will come to 

the community as a whole. Despite declining economic fortunes 

in mining, forestry, and agriculture, local populations tend to 

cling to these as foundations of future hope. Promotional cam-

paigns, including such things as newspaper advertising ormail-

out brochures, showing the socio-economic significance of the 

tourism industry are essential to any successful development in 

the future. 

4. PROMOTION OF LOCAL ATTRACTIONS SHOULD BE 

SUBJECT TO RESIDENT ENDORSEMENT. Participation of the 

populace is absolutely vital to the successful development of 

tourism in any small town. Through an effective planning proc-

ess with community input, local residents can determine the type 
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of image they wish to project, the specif ic attractions they wish 

to promote, and the type of market they wish to serve. Tourism 

planning formulated inpartnership with the people can bean 

efficient, realistic, and necessary means to enhance environ-

mental values and amenities for the use of appreciation of the 

hosts and the guests. 

5. LOCAL CAPITAL AND LABOUR TO BE USE IN TOUR ISM 

DEVELOPMENT. Local tourism development should use local 

capital, entrepreneurial ability, and labour where possible. 

This will allow fora greater degree of local control over the 

direction of tourism development, and the useo1 local resources 

will increase employment and economic benefits to the commu-

ni ty. Although there is no data is on the amount of local capital 

available, local investors can be found for financially sound 

projects. In the past in the Columbia Valley, several large de-

velopments (i.e. Panorama Resort) were in the hands of outsid-

ers, and local residents felt alienated not only from the develop-

mentand its benefitsbut from the tourism industry as we] l. 

6. MAINTAIN INTEGRITY AND QUALITY OF RESIDENTS' 

OPPORTUNITIES FOR RECREATION AND RELAXATION. Al though it 

is generally accepted that increased tourism will in some manner 

change the nature of the host community, it is important to 

maintain, through coordinated public and private efforts, high 

quality recreational opportunities for the local population. 

Residents in areas such as the Columbia Valley of tenview their 

recreational opportunities as compensation for the lack of access 

to urban amenities, and there occurs a strong resentment to-

wards tourists if local opportunities for recreation become 

reduced orare prohibited due to tourist activity. Most conflicts 

between tourists and residents in the Columbia Valley occur at 

local lakes, where increased tourist activity has diminished the 

recreational experience for locals. Proper planning and promo-

tion as we] l as new facili ties can help alleviate current problems 

and eliminate future ones. 

7. RESOLVE CURRENT PROBLEMS CAUSED BY TOURISM. 

Before tourism can expand as an industry in the Columbia Valley, 

existing problems associated with tourism must be identified, 

and if possible, resolved. It is essential that the needs of the 

permanent residents be addressed prior to any further increases 

in tourism activity. Problems not related to tourism must be 

Cultural Tourism in the Columbia Valley 
99 



Guidelines for Cultural Tourism Development 

i dent ifiedassuch, as locals often tend to associate unrelated 

problems to tourism, which leads in many cases to a resentment 

of the industry. 

8. COOPERATION BETWEEN VARIOUS LEVELS OF GOVERN-

MENT, LOCAL ORGANIZATIONS, BUSINESSES, AND INDIVIDUALS. 

Any tourism planning efforts must allow for the full participa-

tion of all levels of government, as well as all inteiested groups, 

businesses, or individuals. To allow people and governments to 

interact and cooperate, some formal structure or framework is 

necessary. Although a governmental agency maybe g iven the task 

of formalizing the planning process, there must be participation 

from local interest groups if successful results are Lobe 

achieved. Itisalsocrucial that any tourism planning efforts be 

fully integrated into overall economic and land-use planning. 

GUIDELINES FOR CULTURAL TOURISM DEVELOPMENT IN 

THE COLUMBI A VALLEY  

1. PRESERVATION OF LOCAL CULTURAL RESOURCES. In 

effect, a cultural tourism strategy should preserve the local 

quality oilife. Properly planned, cultural tourism actually 

encourages an awareness and appreciation of the cultural re-

sources of a community. Residents of the Columbia Valley should 

enjoy their cultural resources as much as the tourist. The 

principle that the community comes first must be adhered to, and 

it is often the case that the quality of life of acommunitywill be 

impoverished by the loss of cultural resources, many of which 

are fragile or maybe totally destroyed by over-exploitation. 

Since it is unlikely that all resources can be protected, priori-

ties must be established to direct protection and preservation 

activi ties and resource use. Creating an inventory of existing 

resources can serve as abase for future activity. Guidelines 

established by the residents should identify courses of action in 

terms of cultural resource preservation and development. 

2. INSTILL PRIDE IN LOCALS. People are the most im-

portant resource in terms of cultural tourism. The participation 

of locals, whetheracting as guides, restoring buildings, or sim-

ply accepting cultural tourism, is absolutely vital to the success 

of any cultural tourism plan. Residents must be willing to par-

ticipate in activities designed for tourists, and must be willing to 

work with each other in their own community and on a Valley-
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wide basis. Creating an attitude that cultural tourism is "shar-

ing"as opposed to" exploitive"isessential. The preservation 

and enhancement ordevelopment of local cultural resources can 

encourage residents to be proud of theirheritage, and make them 

much more willing to share the unique aspects of the region. 

Residents who are knowledgeable, Interested, and emotionally 

involved with the cultural resources of an area are more likely 

to communicate their interest and knowledge tovisi tors, making 

the areamore attractive as a cultural tourism destination. 

3. LOCAL PARTICIPATION INTOURI5T EVENTS AND AC-

TIVITIES. It is important that opportunities be provided to obtain 

broad-based local participation in cultural tourism events and 

activities. Tourism is more likely to complement or enhance 

resident lifestyles whenever awide range of communitymem-

bers are involved in the ac t ivities, whe ther as organizers, pro-

viders ol services, orparticipants. One way to ensure the par-

ticipationof locals is to plan and develop act iv! Lies (Le. lairs, 

festivals) which cater to the local population, but which also 

fully encourage the participationof tourists. Visitor-resident 

interaction need not be limited Loa business setting, and with 

appropriate planning, the social aspects of thevisitor-resident 

relationshipcanbe fostered on a smaller and more personal 

scale. 

4. INVOLVEfIENTOF NATIVE PEOPLE IN DEVELOPMENT 

OF CULTURAL TOUR ISM INDUSTRY. Native cultural activities 

such as history, folklore, religion, and arts and crafts are be-

coming increasingly popular among the general public. At the 

same time, native communities, groups, and individuals are 

showing greater interest in the economic development opportu-

nities associated with tourism. However, any development of 

native cultural resources must fully involve the native people so 

that their traditions and lifestyles will be respected. The native 

people must be able to develop policy and manage the resources, 

to control what aspects of their culture are being interpreted, 

and to ensure that they receive the benefits from any develop-

ment. 
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At present, the tourism industry in the Columbia Valley 

is afflicted with a number of problems, some minor and  some 

major.innature. The developmentof cultural tourism could help 

reduce the negative impacts of several of these problems. The 

following is a listing of tourist industry-related problems in the 

Columbia Valley, with the "achievable" positive impacts of the 

cultural tourism option presented. It should be noted that in-

creased tourism also has the potential to impact negatively on the 

host community. Negative impacts are listed in general terms in 

ChapterOne. 

1. SEASONAL TOURISM. Tourism in the Columbia Valley 

peaks dramatically during the summer months, with another 

minorpeak in winterwith spring and fall "off-seasons ". 

40,000v is! tors can be expected on summer weekends, causing 

traffic problems and severe overcrowding of facilities. Employ-

ment in the tourist industry is also seasonal innature, withhigh 

unemployment in the off-season. Cultural Tourism Ootio: 

Cultural tourism in the Columbia Valley wouldnot beasdepend-

ent on summer weather as recreational tourism, and could real-

istical ly help extend the tourist season into the spring and fall 

"shoulder seasons". 

2. OVERBURDENED FACILITIES AND SERVICES. Many of 

the recreational facilities and tourist services in the Columbia 

Valley are at peak capacity limits during the summer season. 

Further burdening of these facilities may create an undesirable 

destination, which in turn could substantially reduce the number 

of visitors to the area. Cultural Tourism Ootion The develop-

ment of cultural tourism resources (i.e. sites, festivals) can 

ease the burden on existing recreational tourism facilities. De-

velopmentof cultural tourism resources may also attract new 

market segments, which in turn could lead to increased tourism 

and new tourism Infrastructure (i.e. hotel, restaurant)develop-

ment in theColumbia Valley. One alternative with strongpoten-

tial forgrow this the bed and breakfast accommodation sector. 

Relatively little captial is required to establish the industry, and 

a greaternumber of residents become directly involved in tour-

ism, and in turnreceive direct economic benefits. 

3. "TOURING" TOURISTS. Although the Columbia Valley 

is recognized as a popular destination area, a large numberof 

tourists simply pass tjrough the area without stopping. Many or 

these tourists.haveno spec if Ic destination in mind, but would 

stop if roadside attractions were present. Cultural Tourisrit 
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Option: The development of anetworkof cultural attractions in 

the Columbia Valley would undoubtedly capture a portion of the 

touringmarket. Getting visitors to stay longer in the area would 

aid the local economy to  large degree, although negative impacts 

such as an increased burden on infrastructure could occur. 

4. DOMINANCE OF MAJOR RESORTS. In the Columbia 

Valley, Panorama and Fairmont Resorts dominate most tourism 

planning issues. Theirability to lobby the government and their 

large marketing budgets allow them to inf luene many local 

tourism decisions. Cultural Tourism Ootlori: The development of 

a tourism planning framework that includes a strong represen-

tation from cultural tourism interests would give local residents 

and smaller enterprises an opportunity to give inut into tour-

ism planning decisions. It is also important not to alienate the 

major resorts from the rest of the local tourism industry. Both 

Fairmont and Panorama market aggressively, and would make 

strong allies in any Valley-wide marketing strategies or cam-

paigns. 

5. DOMINANCE OF RECREATIONAL TOURISM. Recrea-

tional tourism is the focus of virtually all of the promotional 

marketing emanating from the Columbia Valley. All of the tourist 

agencies (i.e. Rocky Mountain Visitors Association)concentrate 

almost exclusively on recreational tourism. Cultural Tourism  

Option: The development and proper promotion of cultural re-

sources and attractions will help the tourism industry as a 

whole, including the recreational tourism market. Coordination 

between cultural and recreational tourism businesses and or-

ganizations can help reduce marketing costs and can bean ef f ec-

Live cross-marketing device. 

6. ATTITUDE OF RESIDENTS TOWARDS TOURISTS. Local 

residents who do not interact commercially with tourists gener-

ally have a negative opinion of tourists. Conflicts arise over the 

loss of loal recreational opportunities (i.e. campgrounds at 

lakes), with residents feeling that something has been "  stolen" 

from them. Cultural TourismOotio: Better understanding of 

the tourism industry by locals and the improvement of facilities 

where conflicts often arise may help alleviate some of the prob-

lems. The development of cultural resources may instill a pride 

in residents of" their Valley", and in turn a willingness to share 

withvisitors. Programs like bed and breakfast also give resi-

dents a stake in the tourism industry. 

7. LACK OF LOCAL PARTICIPATION. Many cultural events 
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and attractions in the Columbia Valley tend to exclude the average 

local resident, and are little more than an effort to grab the 

almighty tourist dollar. Atypical case is "Alberta Appreciation 

Days", sponsored by the Invermere Businessmen's Association, 

an event which tends to alienate locals in favour of tourists. 

Cultural Tourism Opt io: Betterexamples of cultural events 

wouldbe those which would actively Involve local residents, but 

which would openly encourage the participation of tourists. 

8. COMPETITION BETWEEN LOCAL COMMUNITIES. Rival-

ries exist between the communities of the Columbia Valley, and 

there is active competition for tourist dollars. In the past, the 

intensity of this competitlon has been a detriment to the local 

tourism industry. Cultural Tourism Option: Businesses and 

residentsof Valley communities must realize that it is farmore 

beneficial to work together as a region than to fight as a series of 

small, isolated towns. Combining attractions through marketing, 

promotions, and tours will help form a bond (economic and 

social)between the communities of the Columbia Valley. Compe-

tition between communities could be directed into events at local 

festivals (i.e., tug of wars, canoe races, horseshoes, etc.). 

9. REGIONAL COMPETITION. As with local rivalries, 

competition with neighbouring regions (i.e. Cranbrook, Banf 1, 

Golden) for tourists has long been the norm. Cultural Tourism  

Ootio: Cooperation for marketing purposes with neighbouring 

regions instead of competition can bevery effective. Cooperation 

between East Kootenay ski hills (Panorama, Fairmont, Kimber-

ley, Fernie) is a prime example of a marketing success of former 

competitors. 

10. LOSS OF CULTURAL RESOURCES. Many of the sig-

nificant cultural resources of the Columbia Valley are not pro-

tected, and are lndangerof being lost in the near future. Cul-

tural Tourism Oot Ion: The identification of cultural resources, 

the protection and preservation of those endangered, the develop-

ment of cultural attractions, and the education of the residents as 

to their cultural heritage Wi] 1 undoubtedly lead to a greaterpride 

of the area by the locals, which in turn could lead to a greater 

desire to share withvisitors. 
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The creation ofaviable tourism planning organ ization is 

the key firsts tep to thee ffectivemanagement of future tourism 

development in the Columbia Valley. Once the framework is in 

place, the planning organ izationcan begin the process of devel-

oping and implementing a tourism plan for the region (See Fig-

ure 4.3). 
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Figure 4.3 Development of Tourism Plan 
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No tourism planning can achieve full success without 

proper marketing, and cultural tourism in the Columbia Valley 

isno exception. At present in the Columbia Valley, the major 

resort areas of Fairmont, Panorama, and Radium market exten-

sively, focussing on recreational tourism opportunities. The 

Rocky Mountain Visftors' Association, an organization composed 

of East Kootenay tourist-related businesses also directs the bulk 

of its marketing activity to recreational tourism opØortunities. 

The marketing of cultural tourism in the Columbia Valley 

must take place within the framework of the organizational 

structure whichdesigns and implements tourism development 

strategies. The marketing process is a major component ol the 

tourism planning process, and must be undertaken hand in hand 

with all otheraspects of tourism planning. Goals and objectives 

must be clearly defined before a marketingplan can be estab-

1 ished. Any marketing activity must be evaluated yearly, and! ts 

success must be monitored using market research. 

The Columbia Valley must be presented as an integrated 

tourist attraction. Working cooperatively with Panorama and 

Fairmont marketing departments is essential. Suitable themes 

which reflect and integrate the key aspects of the regional char-

acter should be selected for marketing purposes. There should be 

an emphasis on attractions which work well forresidents, for if 

theyworkwell forlocals, they will also contribute tothevisi-

tor's sense of place. If residents are enthused and involved in 

celebrating theirregional identity and theirheritage, they will 

be amenable to welcoming visitors to share the celebration. This 

connection can be reinforced through the creation of ongoing 

activities - special events, festivals, exhibits, etc. 

To be marketed successfully within the tourism industry, 

cultural products must behigh in quality and targetted at identi-

fiable segments of the population in the major tourism markets. 

For the Columbia Valley, marketing strategies must be aimed at 

Calgary, the closest major reservoir of population, but should 

also include the Canadian, American, and International markets. 

It must be noted that visitors seeking out cultural tourism expe-

riencesaregenerallymoresophisticatedinthejrtastes. They 

are looking fora " different" experience, amore in-depth en-

counterwiththeculturevisited. They want to interact and 

participate and not just observe. They want these opportunities 
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for interaction not just at appointed Limes and selected places, 

but rather throughout theirvisit. Encounters must be real, a 

true ref lectionof the culture being visited. Acommunity's 

hospitality becomes part of the tourism experience, and thus the 

residents become both the product and part of the sales team. 

The participation of local businesses in the design of a 

local tourism marketing strategy is often crucialto its chance of 

success, and community and business leaders will functionbest if 

they have insight into the process as it relates to the host com-

munity. Unfortunately, businesses frequently resist initial 

invitations to become involved in such activities. Theremust be 

areinforcement andvalidation of the positive eflec€swhich 

businesses anticipate from growth in the tourism industry. 

The number and variety of potential cultural tourism 

projects in the Columbia Valley isvirtually endless, limited only 

by financing orlabour. The following is a brief listing of twelve 

potential cultural tourism projects, some of which exist and 

could be enhanced, and others which to not exist at present in the 

Columbia Valley. They are meant to show the scope of potential 

projects, and none is essential to the development of aviable 

cultural tourism industry in the Columbia Valley. It was consid-

ered beyond the scope of this project to do de tailed financial or 

marketing asessments for any of the suggested cultural tourism 

proposals. Each project has a brief description and is rated in 

general terms for costs, attract Ion potential for tourists, and for 

local interest and participation. 

HIGH 

MODERATE 

LOW 

COST OF LOCAL INTEREST 
PROJECT TOURIST OR PARTICIPATION 

ATTRACTION 
POTENTIAL 

Figure 4.4 Cultural Tourism Project Legend 
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KOOTENAE HOUSE 

Cultural Tourism Projects 

The original site of Kootenae House, DavidThompson's 

trading post in the Columbia Valley, ism arked by a commemora-

tive plaque alongside the Invermere:Wilmer road. There is no 

highway signage leadingvisitors to the out-of-the-way site, and 

there is no interpretive information other than a few sentences 

on the plaque itself. One of the most historically significant sites 

on the western side of the Rockies, the Koo tenae House site re-

quires better interpretation, whether in the form of interpretive 

panels, displays, self-guided tours, orvisitor centre with audio-

visual presentations. In addition, highway directional signage 

must be improved to guide visitors from major highways or 

informationcentres to the site. 

NATIVE CENTRE 

The Kootenay and 5huswap Indians arrived in the Colum-

bia Valley prior to the flood of settlers, and have played an inte-

gral part in Valley history. At present there is little more than a 

few displays in the local museum regarding local native history. 

Given the general publics interest in native history, the devel-

opment of an interpretive centre focussing on native culture and 

history has excellent tourist attraction potential. However, the 

impetus for the development of such a centre must come from 

local natives, who must determine what aspects of theirculture 

are to be displayed for pub] ic consumption. In addition, benefits 

accrued from any such project must be returned to the local 

native people. 
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STEAMBOAT 

In the early years of white settlement in the Columbia 

Valley, steamboats were the primary mode of transportation. 

The steamboat era lasted from 1877, with the first run of the 

Duchess up the Columbia River, to the completion of the Kootenay 

Central Railway in 1914. The construction and launching of a 

paddlewheeleron eltherLake Windermere or Columbia Lake and 

the olferingof tourist cruises has good attraction potential. 

Market research at active steamboat attractions such as Heritage 

.Parkin Calgary could indicate whether family-oriented cruises 

or  first class shipboard restaurant would be most desirable. In 

either case, a1ink to the Columbia Valley's romantic and historic 

past would be forged. 

HISTORIC TRAILS 

Many of the backcountry trails In the Columbia Valley 

have historical significance, whether they were usedby natives 

on buffalo hunting expeditions orby early white explorers. For 

those with an adventurous spirit, guided hikes or horseback rides 

over these historic trails has excellent tourism potential as it 

combines recreational activitywith the historic roots of the 

Columbia Valley. Depending on the specific trail, tours could 

range from short self-guided afternoon walks to week-long 

guided horseback trips complete with interpretive staff. Links 

with local guides and outfitters as well as potential links with 

Alberta-based guides in the Kananaskis region would be an im-

portant asset for future development of this project. Another 

option is the construction of abackcountry hut system for hikers 

along one of thehistoric trails. 
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$ * 
LOCAL HISTORY 

El 

Much 01 the history of the Columbia Valley that has been 

accumulated by the likes of the local historical society seldom 

passes outside the doors of the local museum. For residents to 

become more familiarand in turn more interested in local heri-

tage and heritage-related projects, informat ion must be distrib-

uted on a much wider scale than is presently done. Newspaper 

articles w  thregular features on Valley history or local radio 

spots will reach a wide audience. It is alsovery important to 

develop programs for district schools that fit into the curricu-

lum and will have direct student involvement in local history. A 

strong sense of pride in Columbia Valley heritage can be devel-

oped by simply making information more available to the resi-

dent population. 

FALL FAIR 

The "Fall Fair" was one of the major annual social-

cultural events in the Columbia Valley from its inception in 

1911 through its demise in the 1970's. Primarily an agricul-

tural, livestock, and handicraft and art exhibition, it also in-

cluded overtime horse races, community dances, and a carnival. 

The exhibition was a particular source of pride to locals, who put 

on display everything from prize tomatoes and hogs to patchwork 

quilts. Revived recently in Invermereon a small scale, the Fall 

Fair should be strongly promoted on a local basis, with the Fair's 

most prominent events being those that emphasize public par-

ticipation. All of the communities in the Columbia Valley must be 

included in the Fair's activi ties, and al though not directly mar-

keted, visitors should be actively encouraged to participate in the 

Fair. An important piece of local heritage, an expanded Fall Fair 

can help instill civic pride and define the Columbia Valley's sense 

of place. 
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Cultural Tourism Projects 

The openlngof the Pyne logs Cultural Centre in 1990w as 

a great boost to the artistic community in the Columbia Valley. 

Efforts must be.made to ensure that the centre continues to 

develop and expand. Better promotion, especially at alocal level, 

will help cultivate a strong base of support for the Centre's 

activities. One of the keys to future development of the Centre is 

tomake sure that exhibits and presentations are of local interest 

and that local artists continue to be involved in the Centre's 

growth. 

DRIVING TOURS 

Awide variety of driving tours with heritage themes can 

be developed in the Coluhibia Valley. Some might be entirely 

local in theirextent, and could be either self-guided (with map 

and tour book) or could be guided bus tours. Themes for tours 

could include the historical development of local towns, native 

history, explorers, industrial development, or prominent local 

architecture. Onaregional basis, the Columbia Valley could be 

included in a number of circle bus tours that extend through the 

.East and West Kootenays and Into Alberta. Themes for these tours 

could include hot springs, national parks, and major cultural 

attractions. Circle tours would have to be developed in conjunc-

tion with towns and regions outside the Columbia Valley, and 

International tour groups would be the primary focus of the bulk 

of the marketing 
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Cultural Tourism Projects 

All of the communitiesof the Columbia Valley should 

develop walking tours to encourage both residents and visitors to 

more fully appreciate local heritage resources. Some basic 

research into the history of local buildings and events, together 

with some simple signage and informational brochures is a cost 

effective way to use existing resources. Abetterknowledgeof 

local communities by the resident population can only help in 

instilling local pride. In addition, walking tours encourage 

visitors to spend more time ma community, which in turn 

means greaterrevenues for local businesses. 

$ * OD 
BUILDING PLAQUES 

Buildings of historic significance in the Columbia Valley, 

as determined by a body such as the local historical society, 

should be identified with some sort of commemorative marker or 

plaque. Information of the plaque would be Interpretive inna-

ture and would be accessible for pub] ic view. 
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INDUSTRIAL. HISTORY 

Al though tourism has recently risen to the top, fore  try 

and mining have long been the backbone of the economy in the 

Columbia Valley. There have been many changes in both forestry 

and mining since the turn of the century, and many of the changes 

are visible in the Columbia Valley. Oldmines and sawmills, with 

much of their equipment intact, can be found throughout the 

Valley. Interpretive sites, museum displays, or tours of working 

mines orm ills could all be included in a history of mining and 

forestry in the Columbia Valley. 

Cultural Tourism Projects 

- 

SPAWNING SALMON 

Prior to the construction of major dam s on the Columbia 

River system, salmon used to migrate up the Columbia from the 

Pacific Ocean to spawn in the creeks and river of the Columbia 

Valley, and salmon were a very important part of the diet of 

natives of the area. For nearly 60 years following the construc-

tion of dams no salmon were found in local waters. Recently, 

kokanee(land-locked sockeye salmon)were introduced into 

llcNaughton Lake (formed byflica Dam, north of Golden)andnow 

migrate up the Columbia to spawn in local creeks each fall. An 

interpretive program or display could be developed on anyone of 

a number of local creeks or rivers where thousands upon thou-

sands of the bright red kokanee spawn each fall. 
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Chapter Four Summary: 

The first step for the future development of the tourism 

industry in the Columbia Valley is the creat ion of a tourism 

planning organization, one which has the participationof all the 

major actors in the tourism industry. The organization's basic 

function is that of coordination, but must be capable of designing 

and implementing strategies, and must have the power to influ-

ence the decisions of those In both the public and private sectors. 

The initiative for the creation of such an organization must come 

from the tourist industry itself. 

A cultural tourism organization must also be created, 

with direct input into the overall tourism planning organization. 

The cultural tourism organization must establish basic prin-

ciples concerninghow cultural resources of the the Columbia 

Valley are to be used, based on thevalues of the resident popula-

tion. From this position, the cultural resources of the Columbia 

Val leymust be identified and evaluated, and decisions ondevelop-

ment and preservation must be made. 

The development of aviable cultural tourism industry in 

the Columbia Valley will not have any majorshort-term effects, 

eithersocial, economic, or physical. Residents should not expect 

any dramatic growth in the local economy through cultural 

tourism, but rathera number of minorchanges that will affect 

the local quality of life and the tourism industry. The main 

benefits in the initial stages of development of a cultural tourism 

industry will be felt by local residents. Local cultural resources 

will be identified and protected, ensuring that the Valley's heri-

tage and sense of place is preserved. Increased pride in Valley 

heritage and participation in cultural events will improve the 

residents'qualityof life. 

Anumberofbenefitswill be felt in the tourist industry 

from culturaltourism development. The summer tourist season 

could be extended into the spring and fall shoulder seasons, as 

many of the cultural tourism attractions are not as good weather 

dependent as recreational activities. This extension of the major 

- tourist season  ill bring increased employment, and may also 

lessen the burden on some of the facilitieswhich are filled to 

capacity during the summer months. With a number of new 

cultural attractions, the number of visits by tourists may in-

cr.ease, with longer average length of stay and increased per them 
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expenditures. Newmarket segments, interested in cultural 

tourism, may also be attracted to theColumbia Valley, and 

"touring" tourists maybe enticed to remain longerin the Valley. 

Overall, the potential is very bright for the development 

of aviable cultural tourism industry in the Columbia Valley, one 

that is an integral part of the existing tourism industry. How-

ever, it is not a short-term proposition, and extensive organiza-

tional work, planning, preservation, and promotion is required 

to bring the expected positive results to fruition. 
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CONCLUSIONS 

Tourism is growing world-wide, and is likely to continue 

to grow well into the 21St century. Opportunities for economic 

development based on tourism area I so likely to increase in 

regions with qua] ity tourist attractions. One of the fastest-

growing segments of the tourism Industry is" cultura I tourism " , 

which is simply tourism based on the cultural resources of a 

town, city, or region. In Canada, regions rather than single 

major attractions have developed as focal points for expansion  in 

the tourism industry. 

Tourism is already one of the prime economic drivers in 

the Columbia Valleyregion of British Columbia. Possessing 

quality recreational tourism opportunities, the Columbia Valley 

is looking to increased tourism to compensate forrecent declines 

in the economic fortunes of both the forestry and mining indus-

tries. However, recreational facilities in the region generally 

reach or surpass carrying capacities during the peak tourist 

season of July and August. Long-term expansion of the Columbia 

Valley tourism industry will have to come from somewhere other 

than the already over-burdened recreational tourism base. One 

option is the development 01 a cultural tourism industry in the 

Columbia Valley. 

Initial research, as forwarded in this project, indicates 

that there are sufficient cultural resources of ahigh enough 

quality in the Columbia Valley to establish a viable cultural 

tourism industry. However, cultural tourism will provide no 

instant riches, but over time could develop intà a major sector of 

the Valley's economic make-up. Short-term benefits of the de-

velopment of cultural tourism will likely beminor in nature, 

but are crucial to the long-term prospects of the industry. In 

the short-term, significant local cultural resources, especially 

those currently endangered, would be protected and preserved. 

The resident population's awareness of heritage and cultural re-

sources and issues would beraised, in turn involving them in the 

cultural tourism process. 
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With local cultural resources protected and a broadened 

base of local support, the Columbia Valley's cultural tourism 

industry could now focus on the longer-term, which would in-

clude significant development of specific attractions, and hope-

fu lly a corresponding increase Invisitors to the region. Long-

term benefits from increased visitors due to cultural tourism 

include: the "spreading out" of the tourist season to the spring 

and fall "shoulderseasons ", as cultural tourism is not as good 

weather-dependent as recreational tourism; longer stays, and 

thus greater expend! lures by tourists, who would have a greater 

variety of potential attractions tovisit; new cultural attractions 

wouldhelpreduce the demand onrecreatlonal tourism facilities; 

and increasedgrowth and employment in the tourism service 

sector. 

For any future development of the cultural tourism 

industry in the Columbia Valley to take place, a number of im-

portant steps must take place. It must be determined whether the 

local population supports increased tourism as an option for 

future economic development in the region. Assuming that the 

residents support increased tourism, it isvital that current 

problems or conflicts involving tourism be resolved before 

beginningnew development. It is essential that all of the Valley 

communities work together in tourism development plans, and 

not be in competitionwith one another. It is also important that 

decisions regarding futuredevelopment are not dominated by 

Valley tourism "superpowers", Fairmont and Panorama, but 

include substantive input from residents and local businesses. 

The ideal situation would include the creation of "tourism"and 

"cultural tourism" umbrella organizations, which would be 

responsible for tourism planning andwhich would include as 

participants all parties involved or interested-in the Columbia 

Valley tourism industry. In terms of cultural tourism specifi-

cthlly, interest in local culture and heritage must spread beyond 

the dedicated individuals of the local historical socieLyandarts 
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council. Acomplete inventory and detailed assessment of cultural 

resources in the Columbia Valley must be completed in the near 

future, in order that priorities for preservation maybe estab-

lished. 

Based on Its significant physical and cultural resources, 

the Columbia Val leyhas the potent lal todevelopa high qua llty 

tourism industry, one that can be the cornerstone of the local 

economy form any decades into the future. Cultural tourism has 

enormous potential for growth in the Columbia Valley, but its 

growth must be well-planned, with an eye to long-term pros-

pects rather than short-term gain. The conservation of local 

cultural resources, aside from potential economic benefits, is an 

admirable goal in itself. The unique and special history, charac-

ter, and sense of place of the Columbia Valley is definitely worthy 

of preserving for future generations. 
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